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Weldon “Windy” Herrin, business manager of Radio Station WCCP, Savannah, Geor- 
gia, (left) and station receptionist Betty Kuhike picking lucky number in New E & W 
Laundry’s radio program, ‘Win With Windy.” See page 10 for story. @ Don't miss 
story beginning on page 16, ‘Successful Small Plant Operation,”’ by an experienced 
laundryowner. @ Engineering articles of special interest beginning on page 64 
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The Southern Mills policy 
of better feed ribbons is 
your insurance of better 
ironing; and better ironing 
means satisfied customers 


and repeat business! 


LAUNDRY 


JOURNAL 


Cottonblossom Feed Ribbons give long wear . . . save precious time and expense 
in ribbon changes. All Cottonblossom Feed Ribbons are woven with straight 
edges and uniform thickness, and they are flexible. Ribbons run straight and 


greatly reduce re-runs. 


NEVERSTRETCH Feed Ribbons are Woven Endless with patented 
reinforced construction to minimize stretching and narrowing. 
They hold their shape and give many extra hours of balanced 
running. 


RED ARROW Ribbons are spliced endless. The Double-Duck 
belting fabric is joined with a hand sewn splice that is the strong- 
est part of the Ribbon. A Red Arrow shows the proper direction 
for rotation ‘‘with the splice,” insuring longer life. 


RETURN RIBBONS are. made of a more flexible tape with cut 
ends shredded, turned back, stitched and then joined with No. 
25 hooks. 


CLIPPER LACED Ribbons are made from a close woven fabric 
approved by the Clipper Belt Lacer Co. Special cement is ap- 
plied before inserting the new style No. 25 lacing hooks. (These 
ribbons not recommended for Asher, Royale, and Troy Cylinder 
Type Ironers.) 

FOLDING MACHINE RIBBONS are made of tightly woven herring- 
bone tape with cemented ends joined with No. 25 hooks. 


DOFFER RIBBONS are made from a medium weight herring- 
bone twill fabric, and are spliced endless by hand sewing. 


TAPE IN ROLLS 
Prices for tape in rolls will be furnished upon request. 


Order from your supply jobber today 


SOUTHERN MILLS, INC. 


585 Wells Street, S. W. 


Telephone WAlnut 1100 


ATLANTA, GEORGIA 


DALLAS 1, TEXAS DETROIT 16, MICH. (Cog 
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An Ebrrorn:s MEANDERINGS 


Newest addition to StTarcHrooM’s editorial 

staff is John J. Martin, personable young as- 

sociate editor who hails 

from Brooklyn, N. Y. 

(For one of Jack’s 

stories please turn to 

page 12.) A graduate of 

Lehigh University, he 

has been engaged in 

market research work 

for our organization for 

the past year. In this 

capacity he has visited 

many laundries and 

gained some knowledge of the industry. We 

know he will receive the same friendly guidance 

and cooperation from the members of our in- 

dustry which has been accorded to us the past 
few months. 

Rumor has it that Jack plans to forsake the 
pleasures of bachelorhood soon. In the mean- 
time, there are stories to be written, pictures to 
be taken and StarcHroom’s annual Guidebook 
to be put together—all of which will keep Jack 
busy for some time! We'll keep you posted. 

* wv w * * ¥* * 

John J. Dunn has many friends in the in- 
dustry who will be interested to learn that he 
has joined the editorial staff of Department 
Store Economist. On a trade journal the size 
of ours there are limited opportunities for a 
man of John’s ambitions and talents. His smil- 
ing Irish personality will be missed in industry 
cireles and his friends will join with us in 
wishing him success in his new venture. Good 
luck, John! 

w * w ¥ w bg bg 

While lying in our bunk on the New York 
Central the other night trying to settle down 
for a little sleep we realized that we had just 
left the last state convention on the spring 
circuit, As the train pulled out of the Syracuse 
station it began to dawn on us that, of all 
the personalities encountered at the various 
meetings, Fred McBrien was the one whose 
path we had crossed most frequently. 

After returning to the office we did a little 
research and we learned that in the two years 
Fred has been AIL’s President he has traveled 
to 75 state, sectional and local conventions! At 
each one he delivered a prepared or impromptu 
speech. Our personal “guess estimate” is that 
he has traveled by plane, train and car a 
minimum of 20,000 miles—maybe more. 

Every time we have seen him he has been 
preaching the gospel of the laundry industry 
with enthusiasm and humor. He is one of 
the most optimistic laundryowners we know. 
Maybe his optimism is one of the reasons 
for his success. He generates enthusiasm among 
fellow laundryowners wherever he goes. 

We don’t know what the future may hold 
in store but we do know that Fred McBrien 
has given much more to the laundry industry 
than he will ever take from it. As his second 
term of office draws to a close, we say “Well 
Done, Fred!”—Jim Barnes 
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IN THE WEST 
NORTH CENTRAL AREA 


* “STARCHROOM has more slant toward 
production than others." 


HERE’S WHAT THEY SAY ABOUT THE 
STARCHROOM LAUNDRY JOURNAL 


* “Better coordinated and more information 


on this industry. 


* “Has more information."' 





* “lL always reach for STARCHROOM 
LAUNDRY JOURNAL." 


* “Has more articles of interest." 


* ‘‘Goes into detail more than others."’ 


That's why in the West North Central Area, as in every other section of the 
country, laundry executives select the STARCHROOM LAUNDRY JOURNAL as 
their first choice among business publications. 


That's why alert, progressive launderers continue to pay out money, 
good hard cash, for the privilege of reading STARCHROOM, year after year after 
year—among them: 


years 
years 
years 
years 
5 years 
years 
years 
years 
years 
years 
years 
years 
years 


New Process Laundry 

Crook Brothers Laundry & Cleaners 
Cusak Laundry & Drycteaners 
Abiiene Steam Laundry 
Campbell Laundry & Cleaning Co. 
American Laundry & Cleaners 
Baska Laundry 

Manhattan Laundry 

Salina Steam Laundry 

City Laundry & Drycleaning 
Domestic Laundry, Ine. 

Peerless Laundry & Drycleaners 
Despatch Launderers 


% Verbatim comments from re- 
port of Ross Federal Research 
Corporation’s survey of reading 
preferences of laundry executives. 


Cedar Rapids, lowa 
Davenport, lowa 
Sioux City, lowa 
Abilene, Kans. 
Fort Scott, Kans. 
Hutchinson, Kans. 
Kansas City, Kans. 
Manhattan, Kans. 
Salina, Kans. 
Wichita, Kans. 
Wichita, Kans. 
Wichita, Kans. 
Minneapolis, Minn. 


Farmington Laundry 

American Laundry & Drycleaning 
Plaza Laundry Co. 

Marshall Laundry Co., Inc, 
Peart Nu Way Laundry Co. 

J. A. Anderson Laundry 
Excelsior-Leader Laundry Co. 
Springfield Laundry Co. 

Kimball Laundry & Drycleaners 
Grand Island Model Laundry Co. 
Kearney Laundry & Zoric Cleaners 
Model Laundry & Cleaners 


Farmington, Mo. 
Joplin, Mo. 
Kansas City, Mo. 
Marshall, Mo 
St. Joseph, Mo 
St. Louis, Mo. 
St. Louis, Mo 
Springfield, Mo. 
Beatrice, Neb 
Grand Island, Neb. 
Kearney, Neb. 
Huron, 8. Dak 
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Dry cLeANers with an eye for 
quality find that by filtering with Hyflo*, 
their solvent becomes “soft” with use . . . 
helps them turn back garments with such 
an exceptionally fine finish that even the 
most particular customers are pleasantly 
surprised. 

In addition—because Hyflo keeps the 
solvent crystal-clear—they find that spot- 
ting and expensive re-running costs are 
much reduced. 

Hyflo works wonders with garments 
because it is a high speed filter powder 
with characteristics that are specially 
suited to dry cleaning requirements. Par- 
ticle fineness is exactly right for trapping 
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all dirt (lint, dust, and other solids). The 
crystal-clear solvent passes freely through 
the cake that builds up on the screen. 


You'll find that Hyfio helps you save on 
filtering costs, too. It does such a thor- 
ough job that solvent requires distilling 
less often, therefore needs replacement 
less frequently. 


To find out more about Hyflo and how 
to use it to best advantage, ask your dealer 
for a copy of the 48-page Dry Cleaners’ 
Handbook. It’s full of valuable sugges- 
tions that will help you increase the effi- 
ciency of your filtering system and save 


money too. Johns-Manville, —_— 
Box 290, New York 16, N. Y. a 
*Reg. U.S. Pat. Of. LV] } 


the original 
high speed Filter Powder 


Johns-Manville HYFLO 
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DOUBLE 4c ax 








It's DOUBLE the air with the Westing- 
house single-stage ““YSH’—for two 
working cylinders team up to multiply 
the volume at every stroke. 

It's TRIPLE the protection with a 
Westinghouse single-stage “Y”—for 
modern protective features are on the 
job, to prevent damage, and to keep 
the air supply flowing. 

This compressor won't supply air 
if the oil level is too low—and it 
unloads if the level drops during op- 
eration. 1 his forewarns the operator 
... and oil can be added before damage 
results. This important safeguard is 
reinforced with a starting unloader, 
that protects against scored cylinders 


Westinghouse 


\\ 


from dry starts, and with thermal over- 
load protection on the motor . 
standard at no extra cost on the “Y”. 

Naturally, the Westinghouse ‘““YSH” 
offers you all other modern features, 
too—automatic pressure control, mul- 
tiple “V” belt drive, etc. Full range of 
ratings from 9.68 to 75 cfm, “ak 1% 
to 10 hp motors. Gas engine drive 
available if desired. 


Equipment ays is of extra 
importance today. For maximum air, 
maximum economy and maximum 
confidence—buy a Westinghouse 
“Y’’. For details, ask for Bulletin 


IDC 9302-E. 





If 


Only the Westinghouse “Y” 
Gives You All Three 


Low Oil Level Protection. . 
—No Oil—No Air, bans wear 


and repair. 


Thermal Overload Protec- 
tion—Standard, at no extra 
cost, on the ““Y”. 


Starting Unloader— Com- 
pressor remains unloaded till 
speed and oil flow are normal, 








Westinghouse Air Brake Co. 


K Industrial Products Division—WILMERDING, PA. 


Factory Branch: EMERYVILLE, CALIFORNIA 


DISTRIBUTORS THROUGHOUT THE UNITED STATES. . 


- CONSULT YOUR CLASSIFIED DIRECTORY 


DISTRIBUTOR IN CANADA: CANADIAN WESTINGHOUSE CO., LTD., HAMILTON, ONTARIO 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Step ‘2 In The Weaving 
of LONGLIFE Blue 
Line Apron Duck 


The initial step showed how the 
Loom Beams are loaded with Warp 
Yarns. An overhead track system 
picks up these loaded Loom Beams, 
which weigh in excess of 2,000 Ibs., 
and places them in position at the 
Loom. 


Tying in a new set of Warp Yarns with 
the Aut tie Tying Machi 

The looms are always ready for 
tying in a new set of Warp Yarns 
as the trailing ends of the previous 
run are tied on hanks to the Har- 
ness Pattern. 

Now the 4,280 ends in the Har- 
ness are tied to the 4,280 ends in 
the Loom Beams. The joining Warp 
Yarns are carefully brushed across 
the tying board to assure perfect 
alignment. Up until recently, it was 
necessary to make this tie-in by 
hand and it took two operators ap- 
proximately four hours to complete 
the tie. We now have a magical 
new device known as an Automatic 
Tying Machine the current price 
of which is $6700.00 and this ma- 
chine does the job in less than two 
hours with one attendant. 

The next step in an early issue 
of this magazine will show the 
quilling operation where the Bob- 
bins are wound to supply the Fill- 
ing Yarns. 

49 Years of Progress 

In the year 1902 the late Mr. Wil- 
liam J. Tingue organized Tingue, 
Brown & Co. as a partnership. 

Wool Felts designed for the 
Laundry, Printing and Piano In- 
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(Paid Advertisement) 


White Felt” placed by Wallach 
Laundry, New York City, with Mr. 
Tingue on April 1, 1902. 

In June 1907 a corporation was 
formed and Mr. William J. Tingue 
was elected President, which posi- 
tion he held until November 23rd, 
1937 when he resigned and Mr. 
John W. Foster was elected Presi- 
dent. Mr. Tingue was elected Chair- 
man of the Board at that time and 
held that office until the day of his 
death October 21, 1948. 

When Mr. Tingue started the 
Company there was only one small 
office at 99 Chambers Street in 
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New York. After a few years, the 
Company purchased a 12 story of- 
fice building at 118-20 East 25th 
Street, which was known as the 
Tingue Building for many years 
and it was used as headquarters 
until 1938 at which time the office 
was moved to 114-120 East 23rd 
Street. This year the New York 
office was again moved to new and 
larger quarters at 1765 Carter Ave. 

Under Mr. Tingue’s and Mr. Fos- 
ter’s management, the operations 
of the Company were extended 
over the entire United States in the 
Laundry Field. 


i 723 E. Washington Bivd., Los Angeles 21, Cal. PRospect 6023 


dustries were the first products sold 


by the infant company. The first 
sale on record was for “10 Pads of 
(Paid Advertisement) 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


507 Bishop Street, N. W., Atlanta, Ga. ATwood 3864 , 
1227 Wabash Avenve, Chicago 5, Ill. HArrison 7-0083 | 
1765 Carter Avenue, New York 57, N.Y. CYpress 9-8800 





6 THE STARCHROOM 


Starchwoom Eddtorial 


LAUNDRY JOURNAL 


June 15, 1951 


“The Prophets Of Gloom” 


Doing business today is tough enough with- 
out having the “Prophets Of Gloom” make it any 
tougher. 

With many laundries being caught in a 
squeeze between fixed prices and spiralling wages (if 
they are able to hang on to their help at all) the 
profit picture looks darker every day. Add to this 
the problems of getting adequate supplies and the 
picture looks even gloomier. When we reflect on the 
fiscal policies of the boys in Washington it seems 
still worse. 

Yes, we agree. The going is tough these days. 
But is it as tough as the Prophets Of Gloom would 
have us believe? They would have us believe that 
in certain large cities the family laundry business is 
doomed to extinetion—that the number of plants 
going out of business every month is increasing at an 
alarming rate. They tell us there isn’t going to be 
any money left in the average family’s budget for 
laundry service in the years ahead—that even alert, 
progressive management can do nothing about the 
dismal future the industry faces. The industry is 
doomed! 

As a certain governor of New York used to 
say, “Let’s look at the record.” 

First, with regard to the rate of failures in 
the industry, no less an authority than Dun & Brad- 
street does not agree. In a recently published survey 
entitled “Survival Qualities Of American Business” 
the number of failures of all business enterprises in 
the country in 1950 is recorded at 34 of every 10,000 
concerns as compared with 63 failures per 10,000 
concerns in 1940. In 1900 the number was 78 of every 
10,000. 

In the laundry industry alone the actual 
number of failures was 47 for the entire industry in 
1950. In 1940, 55 laundries were unable to stand the 
gaff in our competitive economy. In the 10 years from 
1940 to 1950 the highest number of laundry plants 
to fail in one year was 72—a record chalked up in 
1942. The lowest number of failures in those years 
was two—recorded in 1945. 

What does Dun «& Bradstreet mean by a 
“failure”? They describe it this way: “Business 
failures represent the number of firms involved in 
court proceedings or voluntary actions which are 
likely to end in loss to creditors. This includes dis- 
continuances following assignment, voluntary or in- 
voluntary petition in bankruptcy, attachment, execu- 
tion, foreclosure, ete.; voluntary withdrawals from 
business with known loss to creditors; also firms in- 
volved in court action, and since June, 1934, re- 
organization or arrangement which may or may not 


lead to discontinuance, as well as businesses making 
voluntary compromises with creditors out of court.” 

What do they mean by laundries? They 
mean “all power and hand laundries including 
launderettes.” 

How does the number of failures in our in- 
dustry stack up with other industries? In five retail 
lines the figures look like this: 50 of every 10,000 
food establishments failed in 1940. In 1950 the figure 
was 20. In 1940, 179 of every 10,000 apparel stores 
failed. In 1950 the figure was 75. In 1940, 81 of 
every 10,000 furniture stores failed. 53 failed in 1950. 
In 1940, 94 of every 10,000 electrical appliance stores 
failed. In 1950 the number was 85. In 1940, 231 of 
every 10,000 shoe stores failed. In 1950 the number 
was 68. Inasmuch as the Bureau of the Census re- 
ports a total of 6,783 power laundries in the United 
States in 1948, a fair comparison between our in- 
dustry and the others can be made. 

“But,” say the Prophets Of Gloom, “how 
about 1951? How about the last few weeks? The rate 
has increased since the first of the year. How about 
that?” Dun & Bradstreet has those figures too, Re- 
duction in the number of business liquidations (all 
industries) in April brought the total to 14 percent 
below last year’s level. At 693 they were five percent 
less than the previous month’s level and 21 percent 
less than the post-war peak of two years ago. The 
index which extends the monthly failure rate to an 
annual basis and adjusts for seasonal fluctuation, 
remained at the March rate of 29 casualties per 
10,000 listed enterprises. This rate compared with 33 
in April of last year and 35 in 1949. 

Two laundries failed in April 1951. In the 
first four months of this year 17 laundries failed 
compared with 16 in the same period of 1950. 

The survey makes this pertinent comment: 
“For the most part business failures are human fail- 
ures ... failures in judgement, personality, decision, 
ability, and know-how. They just don’t happen with- 
out a pretty good reason and this survey of 9,162 
failures which occurred in the twelve-month period 
ending December, 1950 shows that in 96 percent of 
the cases, that reason was the individual who owned 
the business.” 

Is the number of laundries going out of busi- 
ness increasing every month at an alarming rate? 
Does alert, progressive management have nothing 
to do with the survival qualities of the laundry in- 
dustry? What do you think? 

Next month we'll consider a second argu- 
ment of the “prophets’—that there won't be any 
money left in the average family’s budget for laun- 
dry service. 












LIFETIME TRUCK TUBS MONEL 


Monel or stainless steel. No PREPARATION 
LIQUID SOAP MAKER rust, corrosion. In 3 sizes: STARCH COOKERS SORTING REEL TRUCK 
B2-5 (#2) 22%x34"x25" A : e-w 
and f deep; B2-13 (#3) 26x inently 1 Assemble 25 bundles (150 
size 36x25” deep; ‘‘Junior’’ 25 a 50-g nets) in 5 minutes in 10’ 
B2-121M 18%x24"x«15”. ze x10’ area. No. B12-2. 







TODAY—and FOR 56 YEARS 


value-minded laundries 


IRONING everywhere specify the 
BOARD BISHOP SHIRTRANSPORTS 


53” steel top; iron rest; ! ; f ’ es 
sponge cup; cord holder; t All st | 
pilot light assembly, and y B29 f — 


sleeve board. No. B4-5M. 
STARCH COOKER 





= heres), | 






‘oa 2a.e. 


Its Scientyically “71 
Jusulated 

Inner and outer walls scien- 

tifically spaced and insulated 

to prevent heat radiation and 

sweating. 


SORTER-TRANSPORTERS BISHOP PUF-FINISHERS t , 
« It’s Easier to Produce 


Heads tilt over board; no Yow ‘uaclable a ° o ope ° 
reaching. B5-18X (shown): sad Beautiful Finishing with 
#3, #22, #52 heads, Stainless Steel Cooked Starch! 
spray iron, spray gun. Non-corrosive; finest of all 

Cooked starch dries faster and more 


metals for cooking; assures ‘ 

long years of service. f uniformly on the press to save costly 
time ... produces shirts with a better 
“feel” and smoother finish, more 


It Retains Heat economically. 


For proper penetration 

starch must be kept at right 

temperature. The Bishop 

Cooker holds heat as long v POPULAR SIZES 
as needed. 











15-GALLON — 36” high over-all; floor 










sgsooornagy : = space 24” x 28”; B3-2, $239.00 

<>) 25-GALLON — 39” high -all; fi 
ti REVERSIBLE BINS 2 Cooks Fast QE space 28” x 32”; B3-5, $289.00. 
50 bins in arm’s reach to Exclusive steam nozzle keeps NS 


lig Ban ~¥ fuk of ul starch agitated, stirred, prise ps + ny a floor 
finger; holds 500 shirts . speeds cooking. £5 ning haat 
Won't tip. No. B26-10. 
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Beat the Manpower Shortage 
with LABOR-SAVING 


ELECTROMATIC .§4yde- Out * WASHERS 


- = 





AUTOMATIC WASHING 
SAVES LABOR 


Unloading netted work from 42” x 84” 

Electromatic "Slyde-Out." Photo courtesy 

of American Institute of Laundering, Joliet. 
EASY UNLOADING 

All you do is set Electromatic SAVES LABOR 

control dial, add supplies, and 

the rest of each washing oper- No more lifting heavy wet 

ation is automatic. When cycle work from bottom of the 

is completed, turn control dial 

to “spot” and cylinder auto- 

matically lines up with shell 

door for unloading. 





washer! A scoop of the arm 
SLIDES load from washer 
*"Slyde-Out' 

“Slyde-Out" Washers. 


shelf into truck tub, easily 
and quickly. 
is a trade-marked name. 
Four sizes: 
42” x 84”, and 42” x 96”. 


LESS MAINTENANCE 
SAVES LABOR 
: Troy ‘Slyde-Out’” Washers 
have no complicated gears, pis- 
: tons or other expensive devices 
42” hy = 4 ae = to keep in repair. Corrosion- 
Also available with manual proof, heavy duty stainless steel 
controls. Ask your Troy representative or write the Troy construction is your assurance 
factory for illustrated catalog. 
WHAT ABOUT DELIVERIES? 


of long, trouble-free service. 
fast as we can get materials. 


Like all metals containing nickel, stainless steel is now a critical war material, 


hard to get for civilian use. However, we are still accepting orders for stainless 
steel “Slyde-Out” Washers, and we are still building and delivering them as 





LAUNDRY MACHINERY 
Division of American Machine and Metals, Inc. 

EAST MOLINE, ILLINOIS 

Werld's Oldest Builders of Power Laundry Equipment (Since 1868) 
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On the Mobilization Front 








Ceiling Price Regulation 34 was issued by the 
Director of Price Stabilization on May 11th. This is 
the first price regulation written specifically for service 
industries. Heretofore, laundries have been subject 
only to the general ceiling price regulation issued in 
January 1951. Every laundryowner who has not already 
done so should get a copy of the new regulation from his 
OPS district office and study it. 

The regulation set June 15th as the deadline for 
filing a list of ceiling prices with the OPS district office. 
The same deadline date was set for the posting of ceiling 
prices by retail sellers in their places of business. Since 
announcement of the new regulation rumors have been 
widespread that an extension of this deadline date has 
been announced. As we go to press such an extension 
has not been granted. However, because pressure is 
being brought to bear on OPS by interests friendly to 
the laundry industry, it is reasonable to assume that 
such an extension may be granted before June 15th. 
This would give many laundries much needed time in 
which to prepare, file and post their ceiling prices before 
violating the law. It is with those laundries particularly 
in mind that the following information is presented. 

On June Ist OPS released a pamphlet entitled “OPS 
Guide To Ceiling Price Regulation 34 For Service 
Trades.” Copies of this pamphlet are available upon 
request to your OPS district office. Following are 
excerpts from the pamphlet. For details you will need 
to refer to the regulation itself. If you still have ques- 
tions after studying both the pamphlet and the regula- 
tion, your OPS district office will gladly help you find 
the answers. 

Ceiling Prices. In most cases, your ceiling prices are 
the highest prices you charged during the base period 
from December 19, 1950, to January 25, 1951. If you 
have different classes of customers, the highest price 
charged each class is your ceiling price. 

Here are the basie points to remember: 

1. Keep all records showing your base period prices. 

2. File a list of these prices with your OPS district 
office by June 15, 1951. 

3. Post your ceiling prices not later than June 15, 
1951. 

4. Give your customers sales slips if you did so during 
the base period. 

Pricing Rules. In general, you will be able to deter- 
mine your ceiling prices by using one or more of the 
following price rules: 

1. You charge no more now than you charged for a 
service you supplied to a purchaser of the same class 
during the base period. 

2. If you did not actually deliver a service to a 
certain customer, your ceiling price is the highest price 
you offered (in writing) to supply this service to the 
same Class of customer in the base period. 

3. If you did not supply a service or offer it for sale, 
your ceiling price is the highest price of your closest 
competitor for the same service to a purchaser of the 
same class. You may use this rule only if you neither 


offered nor supplied the service during the base period. 
If you do use this rule, you must file a statement with 
your OPS district office showing how your price was 
computed. This must be done within 10 days after you 
determine it. 

4. You must file an application with the Director of 
Price Stabilization, Washington 25, D. C., for approval 
of a ceiling price in line with other prices established 
by this regulation if you cannot price your services 
under Rules 1, 2, or 3. This application must contain: 
(1) description of the service; (2) direct material and 
labor costs; (3) proposed ceiling prices; (4) an explana- 
tion of why you cannot price under the preceding rules; 
(5) if you supplied any other service during the base 
period, submit a description of the most comparable 
service showing your present direct labor and material 
costs and your present ceiling price. 

Special Exceptions. In most cases you will be able 
to price your services according to the above four rules. 
There are other situations in which these rules will not 
apply, and the regulation provides pricing rules for 
meeting such exceptional situations. Seasonal services 
offer an example. For complete information on all prie- 
ing rules you must use, write or visit your OPS district 
office and ask for a copy of Ceiling Price Regulation 34. 

Discounts and Allowances. If you gave discounts, 
allowances, or special low prices to any class of cus- 
tomers during the base period, you must continue to 
give at least the same discounts, allowances, or special 
low prices to the same kinds and classes of customers. 

Sales Slips and Receipts. If you formerly gave 
duplicates of the work order or any other kind of sales 
slip as a receipt for money received, you must continue 
with such practices. Upon request, you must now give 
any customer a sales receipt showing your name, ad- 
dress, the date, the service supplied, and the price 
charged. 

Records You Must Keep. Keep all records which 
have any bearing on prices you charged in the base 
period, such as duplicates of customers’ sales slips, in- 
voices, work orders, posters, display cards, advertise- 
ments, letters, post cards, ete., in which service prices 
were quoted. Records of all current and future sales 
should be kept also. If you are a retail service seller, 
you must post your ceiling prices by June 15 where they 
can be easily seen by your customers. (You are a retail 
service seller if you supply services direct to the con- 
suming public.) However, if you offer new services, you 
have until 30 days after you have determined your 
prices before you must post them. 

Required Statements. You are required to prepare 
and sign a statement showing the highest prices you 
charged for all services and repairs supplied during the 
base period for which prices were regularly quoted 
during that period. This statement must be kept in 
your place of business for examination (by any person 
during ordinary business hours except for the part 

(Continued on page 92) 
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Arthur W. Solomon, Jr. (left) 
of New E & W Laundry, Savan- 
noah, and “Windy” Herrin dur- 
ing broadcast of E & W's ‘Win 
With Windy" show 


LAUNDRY JOURNAL 


Two Radio Shows That Click 


Savannah laundry sponsors low cost programs that 


lure new customers with cash and 


By JAMES A, BARNES 


SAVANNAH, GEORGIA, IS ONE of the oldest cities 
in the United States, but there is nothing old about the 
sales techniques of the New E & W Laundry there! 
Judge Arthur W. Solomon organized the original E & W 
54 years ago and has been in business continuously 
since. Today, under the guidance of Judge Solomon and 
his son, Arthur, Jr., the company employs the newest 
of advertising media in Savannah and, according to 
Arthur, Jr., when television comes to town they'll be 
ready to use it, too. 

Right now the laundry has two regular radio programs 
on two different local stations. One of these is a daily 
show of 15 minutes duration called the “Win With 
Windy” show. The other is a once a week proposition 
from 7:00 to 7:15 every Monday evening called the 
“A.B.C.” show. Both are pulling very satisfactorily 
for them. Here’s how they work. 

Five times a week at 12 noon Weldon “Windy” Her- 
rin, business manager of one of the local stations. goes 
on the air with the “Win With Windy” show. Because 
he broadcasts all local sports events of any importance 
including the games of Savannah’s professional baseball 
club, away and at home, Windy has a tremendous fol- 
lowing. Listenership for this show is high. 

After a brief resume of the preceding day’s ball game, 
Windy gets down to the brass tacks of the program. It 
is a simple “give away” game called “Seven Eleven 
One”—a name derived from the sponsor's telephone 
number 74111—a combination of numbers which has 
become a trademark for the laundry and a byword in 


merchandise 


every household in town. Herrin explains the rules at 
the outset of the program. They are simple. He will 
pick at random a number from the telephone directory 
and phone that number. If the person who answers the 
phone says “seven eleven one,” she automatically wins 
a dressed chicken and is entitled to play the game. If 
she says “hello” or anything other than “seven eleven 
one” she does not win the chicken and is not privileged 
to play the game. She does, however, receive a consola- 
tion prize—a free tin of corned beef hash. Once qualified 
to play the game, she is told to choose any number 
between one and 12. While she is choosing her number 
the station receptionist reaches in a box and pulls out 
one of 12 children’s building blocks with a number on it. 
If the householder has guessed the number on the block 
she wins a 10-pound tender dressed smoked ham. Be- 
cause the numbers seven, 11 and one are “free” num- 
bers she will win two hams if she chooses one of these 
three numbers and the receptionist pulls one of these 
three numbers from the box. Thus every woman who 
is at home when her phone rings wins at least one prize 
ranging from a can of hash to as much as a dressed 
chicken and two smoked hams, 

Prizes are distributed personally by the route sales- 
man on whose route the winner lives. In this way, & 
personal solicitation for business is made—the route 
salesman gets his “foot in the door” and an opportunity 
is afforded for him to tell the story of one or more of 
the laundry’s services to a housewife who is in a recep- 
tive frame of mind to listen. Every winner also receives 
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a personal letter of congratulations from A. W. Solomon, 
Jr. 

The day we were at the studio Herrin phoned six or 
seven numbers—an average number of calls for one 
program, As each number was called he made a record 
of the call on individual prospect cards. The phone 
number, name and address of the person called is re- 
corded on the card together with the date and any other 
pertinent remark resulting from the call. He always 
asks the woman if she is an E & W customer. If so, 
he asks her how long she has been a customer and this 
information is jotted down on the card. The cards are 
sent to the laundry each day where they serve as a 
prospect list for further follow-up by the route salesmen. 
In this way a systematic series of solicitations is con- 
stantly being made by the salesmen on a batch of 
prospects who are “pre-conditioned.” 

How about the cost of this promotion? Well, it’s 
surprisingly low. Radio time is the only item. In a city 
the size of Savannah a 15-minute program at noon, 
five times a week, runs around $15 per program. This 
cost will vary considerably in other cities depending 
upon the size of the audience reached by various sta- 
tions. However, it is the only item of expense involved 
in this type of program because E & W approached the 
packers of the chicken and ham and made a deal with 
them whereby the packers supply the merchandise free 
in exchange for the advertising. On every program, 
Herrin gives the name of the packer everytime he 
mentions the chicken or ham. 

It should be pointed out that radio is the only media 
E & W employs except for a small ad once or twice a 
week in the morning newspaper. This ad is of the “cost 
comparison” copy plan—comparing the cost between 
self-service laundry and the E & W service under the 
headline, “It’s simple laundry arithmetiec”’—an idea 
gleaned from the November 1950 issue of STaRCHROOM 
LAUNDRY JOURNAL. 

Half way through each program Herrin plugs a 
particular E & W service. The day we were there the 
commercial was of approximately two minutes duration 
devoted to the current drive for spring fur storage 
business. 

The A.B.C. Show—‘“sporting event of the week’’—is 
equally as simple and effective. At the outset of each 
program the announcer explains the rules as follows: 
“Here in the studio we have a box which contains 26 
building blocks, the kind the youngsters play with at 
home. On each there is a letter of the alphabet. We will 
draw three and if you can use all three in the spelling 
of your family name, your last name, you're invited to 
call the special number we give you later. The first 
qualified caller receives 10 brand new dollar bills from 
our sponsor. But that’s just the beginning! For, from 
that first qualified caller, if prepared to furnish us with 
a 25-word testimonial written on the back of a laundry 
or drycleaning list or a temporary storage receipt from 
the New E & W Laundry, in your name, and bearing 
the dates: (the preceding week, Monday to Monday), 
then our sponsor will buy that testimonial from you 
for $15 which makes a total of $25 in all. If we do not 
have a fully qualified listener the $15 is carried over 
till next week and an additional sum is added to it, mak- 
ing $40 in all. Now if you have only two letters in the 
spelling of your family name, names like Lee, Dodd, 
Otto, Orr, Beebe or Woo, and these two letters are 
among the three we draw, phone in for you are qualified 
and we want you to share in our program awards.” 

A recent winner will serve as an example of the 
mechanics of the program. The studio attendant drew 
the three letters W, A and K from the box. After the 
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letters had been drawn and announced over the air, 
the announcer plugged E & W’s thrift bundle service. 
He announced the three letters once again and then 
gave the radio audience the special studio telephone 
number to call. Mrs. Sidney Markowitz, 1313 East 51st 
Street, Savannah, phoned the special number. Because 
she was qualified and because she was the first qualified 
listener to phone, she was declared a winner. At the 
beginning of the next week’s program her testimonial 
was read over the air: “I have been sending my laundry 
to the E & W for over 12 years and can truly say 
they are the best and always dependable.” 

The cash award has built up over a period of weeks 
to as much as $400. Cost to the laundry is radio time 
plus a maximum of $25 per week in cash awards and 
the cost of the special telephone installation at the 
studio. The requirement that the winner must write the 
testimonial on the back of a receipted laundry or dry 
cleaning list or on a storage receipt is evidence that she 
used one or more of the laundry’s services during the 
preceding week. 

The laundry has been very successful in building new 
customers by careful follow-up of every person interested 
in joining the act. If a housewife is not an E & W 
customer she must phone the laundry and ask for a 
route salesman to pick up her bundle or she must drop 
a bundle off at one of E & W’s five branch stores in 
order to qualify to participate in the show. As is the 
case with all radio advertising, it has been impossible to 
obtain a completely accurate count of the number of 
new customers resulting solely from the A.B.C, Show. 
However, careful checks made by the management 
reveal that a constant number of new customers is 
entered on the books every week. Once a new customer 
is on the books it is up to the route salesman to keep 
her bundles coming in regularly. Then, too, as the 
amount of the cash award grows larger and larger the 
incentive to remain a steady customer increases weekly. 
As a matter of fact, the weekly rate of new customers 
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Standard three by five file cards are completed on every phone call 
made during broadcast. Cards are used later by laundry for following 
up prospective customers 


has shown a tendency to rise in direct proportion to 
the increase in the size of the accumulated cash award. 

Of course, more than one housewife has won the 
cash award more than once. Also, an actual case 
verified by the telephone company of two simultaneous 
calls to the special number is on record. Both house- 
wives were qualified winners and E & W gladly paid 
off in full to both—but this has only happened once and, 
because Savannah phones are on the dial system, the 
phone company says the chances of it happening again 
are very slim. @ 
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Sales Clinie Sets 
Wheels Rolling 


Grass roots criticism from housewives 


sets keynote for MacIntosh conference 


By JOHN J. MARTIN 


PURPOSE: 

1. To present comparative data on important phases 
of sales operation . . . and then draw (or set the 
wheels in motion to draw) conclusions 

(a) concerning ways and means of improvement 
(b) concerning decisions that will result in better- 
ment 

2. To establish clearcut quality standards 

(a) ‘‘musts"’ of today 
(b) ambitions for tomorrow 

3. To make concrete recommendations for present and 

future operation of sales departments. 


Thus began, with characteristic clarity and attention 
to purpose, the MacIntosh Associates sales clinie held 
on April 26th at the Reading Laundries, Reading, Pa. 
It was a “coats off,” down to work meeting, rich in the 
kind of constructive criticism needed to stimulate sales 
thinking. 

From a dramatic point of view, two local housewives 
and moderator Ralph Gessner, sales manager at Read- 
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Two Reading, Pa., housewives in- 
spect a shirt held up by Ralph 
Gessner. Bundle was selected at 
random, as were housewives. Note 
rating sheet at hand of woman at 


right 


ing Laundries, provided the meeting highlight. The 
ladies, picked at random, were asked to open the after- 
noon session with a “consumer test” of a laundry 
bundle and samples of drycleaning. A finished family 
bundle from the laundry department, and a man’s suit, 
a woman's dress and a specialty article from the dry- 
cleaning department, also selected at random, were 
used in the test. 

Mr. Gessner explained that the two Mrs. Representa- 
tive Readings were to judge the work on its merits 
as they saw them. They were not in the room to enter 
into a technical discussion, but to give the Associates 
some insight into the reactions of a housewife as she 
looks for the best and the worst in her bundle. 

The Associates were also given grading sheets, and 
were instructed as were the housewives, to allow no 
partial credit. If fault was found, all points on the 
subject being examined were to be taken off. If a button 
Was missing from a shirt, all 5 points were to be re- 
moved, not just one. 

The two women were generous in their praise of good 
features found in Reading work. In like manner, they 
contributed their opinions concerning those things found 
objectionable. When all judging was complete, totals 
were scored, and it was found that the MacIntosh 
group Was rougher on quality than were the ladies. 

Weekly consumer testing is standard operating pro- 
cedure at Reading Laundries, and it was introduced 
to the Macasso sales clinic in order to stress the fact 
that the housewife, as she opens her laundry bundle or 
removes her drycleaned skirt from the bag, can make 
or break the sales trend. This striking part of the clinic 
pointed out that all selling efforts are wasted unless 
finished work meets the customer’s quality standards. 

Barrett “Bud” Finn, after opening the morning ses- 


Macintosh sales executives watch the bundle inspection. They judged bundle and drycleaning samples as did the consumer committee. The 


laundrymen proved to be more critical than the housewives 
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_ Notrux Containers are loaded at washers 
and travel by overhead rail to Extractor 
. Elimination of trucks reduces floor 


‘space requirements. Less time and labor 
needed to transport work from washers. 





SWAPS 


to 


Sensational 


Extractor saves time and labor, allows 
operators time to assume additional 
duties. 


Containers are lowered into Notrux by 
push-button operated electric hoist ... No 
manual handling of work from trucks to 





e ? & Setting Notrux Automatic Timer auto- 
Savings e matically closes Safety Cover, releases 
brake and starts motor. At end of run, 
Timer shuts off motor, applies brake and 
light signals operator . . . Eliminates 
“over-runs’. Enables fewer operators to 
handle more machines. 





AMERICAN Nortrvux is the Extractor 
to increase your production and, at the 
same time, drastically cut costs. Follow 
Notrux through the 5 steps in sensational 
savings! Then compare it to the method 
you are now using. You'll see why NotRux 


will save you money every hour of every Extracted work is lifted out of Notrux (in 
work day. Notrux Containers) by electric hoist. . . 
Saves time and labor of manual unlozd- 
ing. Loads changed in less than a minute, 
reduces idle machine time, permits almost 
continuous production. 


to other departments for further process- 
ing. Catch on bottoms of Containers per- 
mits them to be emptied in few seconds © 
. Manual handling of work cut to abso- 
lute minimum. 


e. Extracted work travels by overhead rail 


AMERICAN NOTRUX Extractor with Automatic 
Timer. Available in 50”, 54” and 60” sizes; 305, 
375 and 480 Ib. dry wt. capacities. 


Notrux is also available with Jib Crane. 
60” machine can be furnished with Horizontal 
Cover which substantially reduces height re- 
quirements. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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THOUSANDS OF HOUSEWIVES HAVE 
90% OF THE WEEKS IRONING DONE BY 
READING LAUNDRIES me. and for crmdy 0! 
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PRODUCTION CLASSIFICATIONS 
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PACKAGING MEN'S WEAR 
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Ornaments, Buttons, Belts 
Cleanliness 





OPTIONAL 
Pini shing 


Cleanliness 


Handkerchief Finishing 
Cleanliness 





IDENTIFICATION IMPRESSION 





LOOSE THREADS 





Cleanliness MINOR REPAIRS 
COLOR 
ODOR ODOR 


T TAL ut 


PaSSING GRADE ~- 60 POINTS 























PaSSING GRADE - 80 POIKTS 























Chart used to rate quality gives points for specific operations. No 
partial credit is allowed; a poorly ironed sleeve removes all points for 
ironing, same with other classifications 


sion with the declaration of clinic purposes, went on to 
present the group with a challenge. Statistics on eco- 
nomic conditions of each MaeIntosch_plant area showed 
potentials for this year to be ahead of last year in every 
case. “Shouldn't we be equally ahead?” queried Mr. 
Finn. 

Ralph Gessner took charge of the clinic at this point. 
Using charts prepared by him and general manager Al 
Vass of the host Reading Laundries, plant results were 
compared, discussed, and suggestions were made. Sub- 
jects ranging from total weekly sales and tonnage to 
the number of hours switchboards are open to take 
calls were examined. 

All resulting conclusions were of importance to the 
MacIntosh Associates. They are the lifeblood of the 
MaeIntosh system. A few in particular, however, have 
special significance for every laundryowner. 

In the discussion of the number of shirts included 
in each laundry bundle, the sport shirt held the spot- 
light. It was found that all MacIntosh plants do a 
large number of sport shirts, and that the trend is to- 
ward an even greater volume. The appearance of the 
finished sport shirt was a universal problem in those 
plants folding them like regular shirts. Those plants 
delivering laundered sport shirts on hangers reported 
that customer satisfaction was high. It was agreed 
that sport shirts, if pre-tumbled, can be finished on the 
regular shirt units, and that the fault was in the pack- 
aging. Conclusion by the MacIntosh Associates: Laun- 
dered sport shirts will be delivered on hangers. Ques- 
tion for other plants: With summer coming on, are your 
sport shirt problems completely solved? Are you ready 
to aggressively merchandise quality finishing of sport 
shirts as a slack summertime business builder? 

The relation of direct-mail to route solicitation got a 
thorough going over by the MacIntosh group. “Condi- 
tioning solicitation with literature sent ahead to the 
prospect to cut wasted movements of the driver at his 
time of call,” was described by Mr. Gessner as being 
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Comparison of home washing and commercial laundry costs in adver- 
tisement exemplifies hard-hitting “reason why'’ sales promotion recom- 
mended by Macintosh Associates 


one function of direct-mail. Aggressive direct mail 
campaigns making use of introductory service offers 
can add names to the customer prospect list. If a 
prospect takes advantage of a one-time offer, she can 
be actively solicited on the route with ease. The route- 
man is not forced to cold-canvass, but is asked to con- 
vert a one-time user into a regular customer. Conclusion 
by the MacIntosh Associates: Direct-mail pays extra 
dividends in its help to route solicitation and sales con- 
trol. Question for other plants: Are you using direct- 
mail promotion to aid your routemen? Are you doing 
enough direct-mail promotion? Are you doing enough 
promotion of other kinds? 

After Mr. Gessner had ably steered the group through 
all phases scheduled for discussion, Mr. Finn carse for- 
ward to sum up the Macasso sales clinic. His remarks 
were centered about building laundry volume. He main- 
tained that the group had concluded that the market is 
there, and that drycleaning volume will come into the 
plant if laundry sales increase. He closed the meeting 
with a short discussion of the part advertising and 
promotion can play in selling laundry service. 

That’s the way it went from nine until after five. 
Statistics were presented, then comparison, discussion, 
and finally conclusion. Not a conclusion every time, 
but you can bet that those wheels were set in motion. 

It seemed to us as we observed the MacIntosh sales 
clinic that an apt description of the day’s activities and 
accomplishments might be “in motion.” Those Mac- 
Intosh clinics certainly move! © 
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Here at last is a heavy-duty soap-and-alkali 
compound for plants after high washroom pro- 
duction. Wyandotte Rintex is new and improved. 
It contains special high-grade soap, selected 
alkalies, wetting agent, grease solvents, and 
Sodium CMC, the organic booster that provides 
extremely high detergency and soil suspension. 
This makes Rintex ideal for heavily soiled family 
and linen supply work. 


Easy to use, Rintex can be applied as a complete 


THE WYANDOTTE LINE —builders and deter- 
gents: Arlac, O-S, Choctaw, Apache, Pawnee, 
Yellow Hoop, 33, Color Spark, Rintex, Skortex, 
Clomak; sours: Sourflo, Klera-Cid, Sour-Tec; deo- 
dorant: Steri-Chlor. In fact, specialized prod- 
ucts for every cleaning need. 


LAUNDRY 


JOURNAL 


soap-and-alkali product throughout the formula. 
Or it can be used as a break powder, building 
the desired suds level. Economica! to use, Rintex 
shortens washing formulas and steps up quality, 
saving time and supplies. Why not ask your 
Wyandotte Representative or Supplier to show 
you how Rintex can pick up your production. 


P.S. — If you have a washroom problem of any 
sort, write Wyandotte for free technical informa- 
tion and service. 


a complete soap —a break powder 


Contains Sodium CMC—a new detergency 
promoter 


Holds up in high-temperature washing 
Has high detergency and soil suspension 
Is especially suited for heavy soil 


Can be used as complete soap and alkali 
throughout formula 


Can be used as break powder with stock 
soap solutions 


Is easy and economical to use 


WYANDOTTE CHEMICALS CORPORATION 


Wyandotte, Michigan - Service Representatives in 88 Cities 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Successful Small 
Plant Operation 


By LLOYD A. PECK 


Ideal American Laundry & Dry Cleaners 
Mason City, Iowa 





Editor's Note: The article which follows is taken from a 
speech delivered by Mr. Peck at the recent Pennsylvania- 
New Jersey joint convention at Atlantic City. Prior to retir- 
ing from association work, Mr. Peck was general manager of 
the Laundryowners National Association, predecessor organi- 
zation of the AIL. 











HERE ARE A FEW OBSERVATIONS and _ ideas 
based on having tried to bring a little life back into 
a couple of sick laundry and cleaning plants. I cannot 
claim to have done anything particularly startling, but 
my plants have grown in volume and have been rea- 
sonably profitable. In the plant in Mason City where 
we live there are about 40 employees and in Lafayette, 
Indiana, about 70 people. In each plant I have a man- 
ager who is responsible for overall operation the same 
as if I had one plant and operated it myself. 

I am not qualified to present any new or sensational 
ideas, but isn’t successful management just well bal- 
anced management with the ability to put the emphasis 
on the weakest part of your business at the right time? 
And, after all, aren’t we successful only to the extent 
that we have the right people interested in doing the 
job that they are best qualified to do? Later I will 
present some rather positive ideas on that subject but 
first, what basie information should every manager 
have daily or weekly to properly control his operations 
and measure his effectiveness? Larger plants should 
naturally have more detailed data, but in my opinion 
the smaller business must also have its yardstick in the 
form of records. 


Basic Information Needed 

I do not believe in a lot of detail or spending a lot 
of time tabulating things which cannot be used con- 
stantly to check efficiency and progress. Practically 
everything I am going to recommend is readily avail- 
able in the office or from the plant if it is properly 
assembled. Let’s just go over briefly the information I 
get every week from each of my small plants: 

1. Sales by services and by routes—also by agents 
and the larger individual accounts. Totals are shown in 
comparison with previous year. 

2. Payroll by departments from which we get per- 
centage of sales. 

3. Total productive hours worked in laundry and in 
cleaning—sales divided by these figures give sales per 
productive hour worked. This I consider a more ac- 
curate measure of efficiency because it has no relation- 
ship to the rates of pay. 


4. Production in pieces, pounds or points per operator 
per hour on practically all jobs in the laundry depart- 
ment. We should have the same information for dry- 
cleaning. We are using bonuses and incentives in both 
laundries. The basis is somewhat different in each one, 
but I thoroughly believe in them. Of course, bonus 
payment is based on accomplishment over an established 
standard. 

But even if you do not use any kind of incentives I 
still strongly reeommend that you establish, post and 
talk about standards for each job or each crew. It is 
one effective means of keeping people interested in their 
jobs, it is a goal to work for and, most important, it 
keeps management and supervisors on their toes to 
train new employees to bring them up to established 
standards. 

5. A complete complaint record and report. Every 
person receiving a complaint of any kind makes out 
a card which is turned over to one girl in the office. 
This is used for follow-up to be sure the claim is taken 
care of promptly and properly. In addition, this same 
girl records every complaint currently by days on a 
plain sheet of paper giving name, address and a state- 
ment of what happened. We separate shortages and 
errors into one group and all other complaints into a 
second group. These sheets are always available to the 
manager and supervisors to use in the plant to correct 
customer dissatisfaction. For my weekly report all 
complaints are classified by services according to short- 
ages, damage, quality, articles returned by customers 
and number of articles left over in the plant. The num- 
ber of unsettled claims at the end of the week is put 
on my weekly report. It only takes a few minutes a 
week to keep all claim information in current usable 
form. 

I firmly believe that prompt handling of claims to 
the customer’s satisfaction has much more to do with 
the successful operation of any laundry than most 
of us realize. In this regard I want to make three ob- 
servations: 

A. The money spent to settle claims with 100 percent 
customer satisfaction is much more valuable than an 
equal amount of money spent for advertising. You can 
make a staunch friend out of a complaining patron or 
a loquacious enemy. There is no in-between. A chiseling 
settlement is a waste of money. 

B. You will actually save dollars if you let the cus- 
tomer name the amount of the settlement except for 
the one in 500 who is downright dishonest. I believe most 
people are honest if you give them a chance to be. 

C. My third observation ties into the statement I 
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TIME SAVING devices enable 3 to 6 
more loads per day to earn more profits 
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OF THE LAUNDRY INDUSTRY 
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Combining: 


EDITORIAL FEATURE SECTION: 


Maximum production with minimum labor. 


2. OPERATING GUIDE: 


Charts, graphs and tabulated information 
covering all phases of laundry plant op- 
eration and production. Basic textbook 
information in a handy reference form, 
useful day-in day-out to all plant execu- 
tives. 


3. BUYERS’ GUIDE: 


CLASSIFIED DIRECTORY, listing in a single 
section all kinds of laundry equipment 


* 


and supplies and manufacturers of these 
products; arranged for easiest reference 
and quick and sure finding of buying in- 
formation. 

TRADE NAME DIRECTORY, listing trade 
names and manufacturers of equipment 
and supplies used by the laundry industry. 
MANUFACTURERS’ DIRECTORY, providing 
an alphabetical list of manufacturers and 
their home office addresses. 

LOCAL BUYERS’ GUIDE, a geographical 
directory providing complete information 
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on addresses of manufacturers’ branch 
offices, distributors and jobbers. 

DETAILED BUYING INFORMATION sup- 
plied in display advertising of leading 


manufacturers and sales organizations; by 
informational ads throughout the Classi- 
fied and Geographical Directory Sections. 


4. AND A.I.L. CONVENTION GUIDE: 


full details of program and exhibit plans 
for annual convention of American Insti- 
tute of Laundering, to be held in Chicago, 
IHinois, October 19-21. 
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just made and I had to learn it the hard way. Probably 
all of you believe it, but I doubt if very many of your 
employees who are settling claims use it effectively. It 
is this—get the customer’s guard down with the very 
first sentence. If you say something to this effect, “Mrs. 
Jones, I am terribly sorry this happened, but we will 
settle with you to your complete satisfaction,” you will 
find in most cases that she will be very easy to get 
along with. You can then discuss how it might have 
happened, even whether it might have been damaged 
at home, how long she had had the article, what it cost 
and all of the things you want her to have in mind be- 
fore you ask her “How Much?” 

6. Let’s get back now to the sixth item of information 
which I want to have every week. Gross sales minus 
total payroll and commissions leaves X dollars with 
which you must pay all other expenses and hope to 
have a little left over. My contention is that all of these 
other expenses are not subject to much variation any- 
way—any major changes occur because of the price you 
pay for things and you will know when that happens. 
So from previous accounting records for a month or six 
months ‘or a year you can compute the average weekly 
cost of doing business except for payroll and commis- 
sions which can vary all over the map. Therefore, if 
there is $1,800 left when you deduct payroll and com- 
missions from gross sales, and all other expenses in- 
cluding depreciation and taxes amount to $1,500 on an 
average, you will not miss it very far to figure that you 
have made a profit of $300 that week. Please don’t 
jump to the conclusion that I do not believe in adequate 
accounting systems—they are necessary and very valu- 
able. But, if there is ever a choice between frequent 
operating statements and the type of weekly informa- 
tion I have been talking about, I'll take the weekly 
data every time because it determines what your operat- 
ing statement is going to look like. 


Route Selling 

Just so you won't think I have a one track mind I am 
going to switch to another subject—selling and espe- 
cially route selling. I know this is something I cannot 
do too well myself, so I try to get someone more capa- 
ble to do it for me. We have never done a good consistent 
job of advertising, although we spend just under two 
percent on it and have eliminated most “good-will” 
types like programs, menus, fraternal papers, etc. The 
smaller plant is at a distinct disadvantage as far as 
advertising is concerned because it takes too large a per- 
centage of sales to make much of an impression in most 
recognized media. 

It is my opinion that advertising largely serves as a 
base for personal solicitation, and without personal 
contacts to ask for business, advertising money is 
mostly wasted. It logically follows, then, that we should 
get our routemen to do a bang-up selling job. It has 
been my experience that this is the toughest job to get 
done in the laundry business. For the first time in 13 
years of operating experience I feel we have a consistent, 
effective program actually working in the Mason City 
plant. I want to tell you something about it and hope 
that all or parts of it will be applicable to your business. 

For some time we have had a follow-up 3 x 5 card 
file in partial operation. Routemen were supposed to 
solicit prospects next door to customers, turn in cards 
and these were pulled out of the file at a pre-determined 
time for a second or third call back, ete. We have gone 
back through our records occasionally to try to regain 
lost customers. But I said this plan was in partial 
operation because it would go by spurts, and each time 
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we tried to revive the plan it was more difficult. This 
was partly management’s fault, but I believe the basic 
trouble was that we did not have time deadlines or goals 
that were sufficiently specific. Probably you will under- 
stand better what I mean when I explain what we are 
doing now. 
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Top: Homemade file box which holds the cards used in Mr. Peck's 
customer control system. Above: A sample customer control card. 
Name is written upside-down at the opposite corner on the bottom 
for easy reading when the card is flipped 


We are using a very simple customer control system 
which does not require any expensive equipment. We 
made file boxes for each route. There is a metal rod 
down the center of the box and the 3 x 5 ecards are 
slotted and punched on one end so they can be flipped 
from left to right. Over a period of several weeks cards 
were made showing name and address for every bundle 
brought in from that territory, and the cards put in 
the left side of the box, in alphabetical order. We op- 
erate the plan on a four-week cycle, which means that 
if you have four boxes or four routes you can stagger 
the cycles so that the four-week period for any route 
is the only period ending at that time. 


Customer Control Procedure 

Now let us go through one of these four-week periods 
for one route. The girls in the office take the sales book- 
ing sheets and go through these one customer at a time, 
flipping the card for that customer from left to right. 
For each new customer on the sheets a new card is made 
and put in the box on the right side. Therefore, at the 
end of the four-week period there is a card on the right 
side of the box for every customer who has sent us one 
or more bundles. On the left side of the box are the 
cards representing customers who did not send either 
laundry or drycleaning to us during the period just past. 
These are the people with whom we are concerned. 

A list of these inactive customers is made. Our first 
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More and more families are on the move 
today—resettling in suburban areas—go- 
ing to new jobs in towns and cities all over 
the country. That means new business for 
all types of dealers. 


Where do these strangers look to find the 
services they want? They go right to the 
buying guide they’ve been accustomed to 
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the ‘yellow pages’ for buying information. 


Help these prospective customers find your 
laundry. Make sure you are identified in 
the ‘yellow pages’ under headings of all 
the services you offer. 
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step is to telephone everyone who can be reached. The 
opening conversation goes something like this: ‘Mrs. 
Jones, this is Lloyd Peck from the Ideal American 
Laundry & Cleaners calling, and our records show that 
we haven't received any work from you for the past 
four weeks. I’m calling, Mrs. Jones, to see if our service 
had anything to do with your leaving us. Your account 
is very important to us and we want you back in our 
family of customers.” 

Before giving you the statistical results it is interest- 
ing to note the customer reaction. Not one person re- 
sented the call out of 206 calls made. Most seemed im- 
pressed that we kept a record and almost all of them 
were flattered when we said that their account was im- 
portant to us. An alarming number had bought washing 
machines and quite a few said they did not have eash 
now and were not sending as often. 

The second step in contacting these inactive cus- 
tomers is to make follow-up cards for the routemen. 
Such cards are made for people reached by phone, but 
who sent no order, and for all those who could not be 
reached by phone. These cards are put out to the route- 
men at the rate of approximately five per day. All fol- 
low-ups must be made promptly to have the decks 
cleared by the end of the next four-week period. This 
plan has definitely stimulated interest on the part of the 
routemen to make calls on new prospects. Where pick- 
ups are not obtained on new calls those cards go into 
the same follow-up file. When bundles are received the 
follow-up card is torn up to keep from cluttering up the 
file because the office automatically makes a card for 
that customer in the routeman’s box file in the office. 


Summary of Results 


Here is a summary of the results of the first and 
second periods for three routes: 
There were 601 cards not turned or inactive accounts. 
206 were reached by telephone. 
114 pick-up orders were sold—55% of those reached. 
395 cards given to routemen. 
86 bundles obtained by routemen on first call. 
114 plus 86 equals 200 bundles from first contact 
ither by phone or by routeman—33 percent. 
Most of the remainder said they would call us when 
they had something to send. 
The plan is simple and requires a minimum of work 
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“Something's wrong! That shirt came out of our shirt department .. . 
and it's perfect!" 


LAUNDRY JOURNAL June 15, 1951 
to operate. It tells you directly the thing you want to 
know, namely, those customers who have not sent to 
you for a predetermined period of time. We use four 
weeks, but the plan will work as well for any length 
period. Whenever you receive one bundle that person 
cannot get away from you without one or more at- 
tempts to retain their business. If you cannot keep 
them sold you will find out why and be able to correct 
your quality, service or customer relationships. 
Customer turnover in most plants is alarming. I 
believe it can be cut in half by a plan such as this, and 
if so I know of no better way to build business. The 
system is so simple and direct that the routemen can 
be easily sold on it. When the office gives him definite 
pick-ups from phone contacts he sees the value of fol- 
lowing up the cards given to him. He is just a little 
ashamed of himself if he cannot do as well on personal 
contacts as the office can do by phone. With this plan 
there is no longer any uncertainty about the selling 
performance of each routeman. Whoever supervises 
route activity knows what’s going on all of the time. 
A daily record is kept of cards charged out to the route- 
men, the cards turned back by him, the number of sales 
made by follow-up, new calls made by him and new 
customers obtained on these first solicitations. We use 
a trial offer card with money-back guarantee for our 
dryecleaning, both by mail and in personal selling. 


Treasure Hunt Method Used 


We try to round out the program with occasional 
temporary incentives, bonuses, ete. A treasure hunt is 
quite effective. For example, this week each routeman 
is supposed to ask for drycleaning from every laundry 
customer. Management puts the names of the key 
customers in a sealed envelope at the beginning of the 
week and opens that envelope in the presence of the 
routemen at the end of the week. If he asked that cus- 
tomer for drycleaning he gets the treasure; if not, he 
probably will be kidded plenty by the other men. The 
key customers are contacted in advance to be on the 
lookout to see if the routeman performs and are then 
telephoned at the end of the week to determine whether 
he found the treasure. This way the treasure can be 
hidden with any customer any day of the week. This 
‘an be used for any type promotion to get more busi- 
ness from present customers, such as cleaning from 
laundry customers, laundry from cleaning customers, 
curtains or drapes, ties, blankets or any seasonal item. 
Therefore, in addition to the basic, simple customer 
control system to hold any customer that sends to us 
once, we try to keep feeding new customers into our 
follow-up plan and also try to get additional items 
from present customers. 


Employee Relationships 


Now I want to say just a little about that intangible 
subject of plant organization and employee relation- 
ships. It is my opinion that people are much more im- 
portant than machines or methods. Without the right 
people in the right jobs, willing and anxious to do their 
best, the finest machines and the most scientific meth- 
ods are to no avail. It seems to me that successful 
operation hinges on the people you have working with 
you and your ability to keep them interested in their 
jobs and to develop them to assume more responsibility. 
This, it would appear, is a more difficult task in the 
smaller plant. The large plant can hire and pay for 
better talent in their supervisory positions, yet the 
small plant has exactly the same problems and operat- 
ing routines. (Continued on page 24) 
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(Continued from page 22) 


Think honestly about your own organization. How 
many people do you have working for you who you do 
not believe are doing their jobs to your satisfaction? 
Think carefully and you will probably get onto the 
fingers of your second hand. This is your fault and your 
responsibility. It keeps your plant from being as suc- 
cessful as it should be and materially cuts down your 
profits. 

What do I think you should do about it? First try 
in every way possible to get them to do the job the way 
you know it can be done, encourage them, train them, 
develop them. If they do not have the willingness, then 
threaten to fire them, and if. that does not work, keep 
your promise. If they do not have the ability, then try 
to find a job for them that they are capable of doing. 
It is only in recent years that I have fully learned this 
lesson, and I must admit that I still have and probably 
always will have the fault of wanting to give people 
too many chances. But it is not fair to the employee any 
more than it is right for you to let anyone drift along 
on a job that he knows he is not doing right. 

How far any plant can go in creating a loyal, in- 
dustrious organization depends upon the type of per- 
sonnel employed, whether there is outside employee 
representation, and the attitude of management. Re- 
gardless of the situation I believe we can all do a better 
job along these lines. 


Plant Committee Function 


For the plant as a whole we have used what is called a 
plant committee consisting of five to seven people 
elected by various departments in the plant. The com- 
mittee functions on an informal basis and meetings are 
not held on a regular schedule. Anyone on the committee 
can call for a meeting to discuss problems, dissatisfac- 
tion or suggestions for any purpose. Management calls 
meetings to propose changes in policy, when new meth- 
ods are being installed, or when difficulties are en- 
countered because employees are violating plant policies. 
These meetings provide a channel for a full explanation 
of management's ideas, a sincere request for employees’ 
ideas and, therefore, a better understanding of the goal. 

Sometimes the proposal is discussed, the meeting ad- 
journed, and the committee members talk to the people 
in their departments before a decision is reached at the 
next meeting. Such things as improved facilities for 
employees and improvements in working conditions 
should go through committee meetings because each 
one then feels he has a part in making his plant a better 
place in which to work and a part in its successful 
operation, 

By this and similar methods employees can be made 
to feel that they are earning increased pay, better work- 
ing conditions, ete. Actually people do not like paternal- 
ism or to feel that something is being given to them. 
Think of the mystery, gossip, dissatisfaction and un- 
certainty which would be eliminated around your plant 
with this kind of understanding. I realize the importance 
of this basis of operation just as much because of the 
many times we have failed to use it effectively as the 
ways in which it has been very helpful. 

If you believe you can improve the loyalty, interest 
and efficiency of your organization, choose carefully the 
techniques to use, such as a plant committee, more 
frequent meetings of various departments and plant 
parties, picnics, etc. But most important of all, sell 
your supervisors and foremen on your program. Train 
them to recognize each employee as an individual de- 


LAUNDRY JOURNAL 














“But, Red! Social Security is no guarantee the rest of our employees 
will like you!” 


serving of fair and just treatment, to let people know 
exactly what is expected of them by taking the time 
to explain why, to praise a job well done, and to 
sincerely invite the employee’s ideas and suggestions. 

This last point could be entitled, “How To Work 
Yourself Out of a Job,” and I have done just about that 
as far as any routine responsibilities are concerned. 
Every laundry and cleaning plant has the same number 
of departments, even though the small plant may have 
only one or two people in a department. The head man 
or woman in that department should be given re- 
sponsibility and, along with it, authority. You do not 
have to call them a supervisor or a foreman to get them 
interested in their job, make decisions and take a real 
load off your shoulders. You may find, too, that they 
know more about their job than you do. Let them make 
a few mistakes, and if you are kindly in explaining 
where they were wrong they are not likely to make the 
same mistake a second time. First thing you know 
they will be going along not asking you for decisions 
every time you turn around. Then, small or large, you 
will have a real organization and can spend more of 
your time checking end results, planning, leading and 
making more money. @ 
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“I'm afraid you won't find us ready to buy until our present equip- 
ment has been fully depreciated, Mr. Sweet." 
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File Precaution 

Once in a while I run into a 
gimmick that J can make use of at 
home. Just recently I bought a deck 
for my aluminum boat and fitted it 
out with one of those little alumi- 
num steering wheels. You've prob- 
ably seen those aluminum half- 
wheels, all covered with a beautiful 
white plastic. The plastic not only 
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looks good, but serves to conceal 
any flaws in the casting—in this 
case it covered a break in the thing. 
I finally found some one to weld 
the break... and that beautiful 
plastic melted off. 

To file down the weld and the 
other rough spots I ruined a couple 
of good files before someone told 
me to be sure to coat a file with 
chalk before using it on soft metal. 
Knock off the chalk and most of 
the metal falls out of the grooves 
but don’t be afraid to use plenty of 


chalk. 


Good Button Hook 


Need a button hook in a hurry? 
Slip both ends of a six-inch loop of 
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apron wire lacing into the end of a 
small four-inch metal tube and 
crimp the end. Makes a darned good 
button hook. 





For Convenient Hopper Loading 


An Indianapolis cleaner wanted 
his cleaning bundle hoppers to be 
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HOPPER 








loaded from the back so that the 
markers wouldn’t be held up or in- 
convenienced. The only thing lack- 
ing was room to set the hoppers far 
enough away from the wall to let 
the routemen get behind them. The 
solution was to make V-shaped 
hoppers with the middle of the \ 
touching the wall, and the two 
ends out far enough for the route- 
men to load the hoppers from the 
back side. 


Razor Protection 

From Wichita, Kan., comes an 
idea to help the repair lady keep 
from cutting her fingers with those 
double-edge razor blades. Tear the 


SIOE WALL 





cover off a paper match book and 
set one of the blades into the 
stapled end. This will not only 
protect her fingers, but will also 
give her a better grip. 


Emergency Fender Repair 
As most launderers are unable to 


tie up a truck long enough to get 
ripped fenders welded during the 


working hours, here’s an idea which 
prevents additional damage until 
the rip can be fixed permanently. 

Drill a small hole at the end of 
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the tear and fasten a small rivet 
through it. The truck can then be 
used until the weekend, when most 
repairs are generally made. 

Some even say that the round 
hole drilled at the leading edge of 
the tear is enough in itself to pre- 
vent further tearing, somewhat in 
the same manner that a round hole 
at the end of a slash in a piece of 
leather prevents further damage. 
We can’t guarantee the latter, but 
the rivet seems to work quite well. 


Rust Prevention 
A launderer in Wichita says that 
a good way to prevent rust damage 
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to tie-down bolts in the washroom 
is to cover the things with roofing 
compound. (He doesn’t do it; he 
only heard.) 





Sport Shirt Unit 

Here’s one from a launderer in 
Indianapolis to facilitate the han- 
dling of sport shirts that can’t be 


Hanging Reck 
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finished on one of the regular units. 
It consists of a folding table, iron- 
ing board, drycleaning press, and a 
hanging rack. Either one or two 
girls operate the unit, according 
to the season. 


Place to Keep Chuck Wrench 


A cleaner in Canton, Missouri, 
showed me how he keeps his elec- 
tric drill chuck wrench handy for 
quick changing of bits in the drill. 
By taping the handle of the chuck 
wrench to the electric cord, the 
working end of the wrench is al- 
ways ready for instant use. The 
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wrench is fastened to the cord 
about two feet from where it enters 
the drill. 


Tool Cart 


More in the tool cart department. 
Here’s a portable rig that opens on 
both sides, with drawers for various 
size parts and supplies. With doors 
on both front and back sides, it’s 
possible to have shallow bins that 
can be reached easily. 

The front side has a large drawer 
at the bottom to hold the larger 
wrenches. The back side has larger 
bins, with a large bin instead of a 
drawer at the bottom to hold boxes 
of washers and other boxed parts. 




















Cuts Cutting Time 

To get on the subject of rugs, 
anyone who has ever had to cut up 
pieces of rug twine will know that 
it’s a time consuming chore. A fel- 
low told me one time that he finally 
found out he could buy what is 
known as “many-ends” jute twine. 
One cut results in a whole handful 
of pieces. 


(Shaggy Dog Dep't.) 

Did you hear about the timid 
little washman that said to his boss: 
“My wife told me I must ask you 
for a raise.” The launderer said: 
“So? Well, I'll ask my wife if I 
“an give you one.” @ 
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DELUXE STYLE 





You are giving your customers proper protection when you 
deliver their garments in Moth Seal Storage Bags. Only with Moth 
Seal can you be sure of complete and lasting protection against soil, 
fading and damage. Moth Seal is the superior storage bag because it’s 
three ways better: beautiful appearance; patented fadeproof Windo 
(the only Windo used in storage bags that excludes all light and pre- 
vents fading); double sealed for extra protection. No other storage bag 
offers these unique features. 

Two styles . . . Standard Cedar Grain without Windo . . . and DeLuxe 
Windo style! 


Moth Seal is available in your territory now... 
ask your jobber. 


Ald 


Lincoln Bag Company, Inc. 


Para-Lux Products Company 
4200 WEST SCHUBERT AVENUE * CHICAGO 39, ILLINOIS 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Connecticut Laundryowners and 
Cleaners to Consolidate 


WHEN THE CONNECTICUT Laundryowners Asso- 
ciation met on May 5th in Hartford a resolution was 
passed empowering a committee of members to nego- 
tiate with a like committee from the Connecticut State 
Cleaners Association for an amalgamation of the two 
organizations. The cleaners were meeting the following 
day in the same hotel. Their committee was appointed 
at that time and the two groups have since held their 
joint meetings leading toward consolidation. Pending 
decision by state legislative officials, the new group 
will be known as the Connecticut Launderers and Clean- 
ers Association, Inc. Provision is being made in the 
bylaws of the new organization to admit rug cleaners, 
diaper plants and other members of the textile main- 
tenance group to membership. 

Following registration the one-day affair was called 
to order by association President Jack L. Merriam of 
Model Family Laundries, New Haven. A sound color 
film, ““New England Calling,” was shown and the an- 
nual business meeting was held. G. T. Reuter, Water- 
bury, reported on the association’s insurance trust 
fund. William H. Minty, Pembroke Laundry and Clean- 
ers, Bridgeport, was elected president to succeed Mer- 
riam. Other officers elected are: Sherman H. Perry, 
Perry’s, Inec., Waterbury, vice-president; Wesley B. 
Van Dine, Victory Laundry, Hartford, secretary-treas- 
urer; and Richmond B. Smith, Troy Steam Laundry, 
Norwich, to succeed his father, the late F. Russell Smith, 
as sergeant-at-arms. Members of the board of directors 
are: G. T. Reuter, Imperial Laundry, Waterbury; Jo- 
seph A. Fitzgerald, Home Laundry, New Britain; Wal- 
ter Brophy of New Haven; Howard Latimer, Excelsior 
Laundry, Torrington; Arthur C, Stevens, New England 
Laundry Co., Hartford; Mr. Van Dine and Mr. Smith. 


Retiring president Jack L. Merriam (left) and newly elected president 
William H. Minty at annual convention of Connecticut Laundryowners 
Association 


The afternoon session was devoted to a talk on selee- 
tion of salesmen and the problems of sales management 
by Harold Hart of the Fuller Brush Co. He was fol- 
lowed by AIL’s Harold K. Howe, who gave a com- 
plete report on Washington activities. President Mer- 
riam presided at the New England Town Meeting which 
followed. Questions were submitted to the speakers by 
members of the audience. Charles J. DuPont, Red Tag 
Laundry, Norwich, state chairman of the AIL member- 
ship campaign, rendered a progress report and Arthur 
C. Stevens, AIL director, district No. 10, answered 
members’ questions concerning the activities of the 
national association. A cocktail party for members and 
their ladies concluded activities —James A. Barnes 


New Jersey and Pennsylvania Hold 
Joint Convention 


ATLANTIC CITY WAS the site for the joint conven- 
tion of the New Jersey Laundry and Cleaning Institute 
and the Pennsylvania Laundryowners Association, May 
10th to 12th inclusive. An enthusiastic turnout of dele- 
gates from the two states attended joint sessions pre- 


sented by worthwhile speakers, and interstate rivalry 
came into play only on the golf links—which is as it 
should be. 

The opening meeting on Thursday evening consisted 
of six 15-minute presentations by representatives of 


Speakers’ table at luncheon session included: Bernard Vellenga, Jr., Monarch Laundry, Chicago, Ill.; Henry Waosbers, Jr., Wasber's York 
City Laundry, York, Pa., retiring president of Pennsylvania group; Hon. Noah M. Mason, congressman from Illinois; Benjamin B. Foster, Foster's 
Laundry, Gloucester, N. J., retiring president of New Jersey group; and AIL President Fred McBrien 
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Now, with American’s new Type 4-FS 
Family Service TRUMATIC Folder, laundries using 
the net and pin system can fold individual family 
bundle flatwork automatically, and make remarkable 
savings. Plants doing complete family bundles on ironers 
equipped with TRUMATIC Folders report average 
production per operator of 65 to 70 Ibs. per hour... 
ironer crews reduced . . . labor costs cut as much as 25%. 


The Type 4-FS Family Service TRUMATIC is de- 
signed to fold all types of individual family bundle 
flatwork, from towels and pillow cases to table cloths 
and sheets. It automatically quarterfolds, lengthwise, 
pieces ranging from 22” to 94” in length. 


Transfer between single and double-lane operation is 
automatic, without operator attention. With Folder on 
double-lane, towels and pillow slips can be fed in 4 
lanes; two operators feeding two lanes, staggered, in 
each of the two lanes of Folder. Very small pieces, such 
as wash cloths, handkerchiefs, etc., too small to be ma- 
chine folded, are picked up by a conveyor and deposited 
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in a tray beneath the delivery table of Folder, where 
they can be easily seen and removed. A lever-operated 
by-pass permits ironing work without folding, when 
desired. 


Independently driven, the Type 4-FS Family Service 
TRUMATIC Folder can be used with 110” or 120” 
chest-type or cylinder-type flatwork ironers. 


Join the rapidly growing list of laundries now making 
sensational savings by automatically folding individual 
family bundle flatwork with the TRUMATIC Folder. 
WRITE TODAY for complete information on the new 
Type 4-FS Family Service TRUMATIC ... For More 
Profitable Operation Through American’s Advanced 
Engineering. 


LAUNDRY MACHINERY CO. 


CINCINNATI 12, OHIO 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Seated at the banquet table are (left to right): Warren Mack; Mrs. Henry Wasbers, Jr.; All's Washington representative Harold K. Howe; All 
president Fred McBrien; Dr. Pauline Beery Mack, Pennsylvania State College; Frencis M. Wilkinson, Wilkinson Laundry, Reading, Pa., newly 
elected president of Pennsylvania group; Mrs. Amedeo Gaburo; Mrs. Wilkinson; Amedeo Gaburo, newly elected president of New Jersey 
group; Edward Dillon, Standard Laundry, Jersey City, N. J.; Mrs. Lloyd A. Peck; B. Lewis Kaufmann, Snow White Laundry, Philadelphia, Pa.; Mrs. 
Ditlon; Lloyd A. Peck, Ideal-American Launderers and Dry Cleaners, Mason City, lowa; Mrs. Kaufmann; All's Ward Gill; and John D. Campbell, 


Modern Laundry, Philadelphia, Pa. 


three firms from each state selected by a committee for 


outstanding achievement during 1950 in the field of 
laundry sales promotion. Each speaker made use of 
charts, pictures and advertising material which re- 
mained on exhibit throughout the convention. The 
committee of judges awarded first prize, a beautiful 
bronze plaque, to the presentation of Morey-LaRue 
Laundry Co., Elizabeth, N. J., represented by R. F. 
Logel. 

William B. Austin of Caroline Laundry, Morristown, 
N. J., presided at the Friday morning session which 
opened with a showing of Cluett Peabody & Co.’s mo- 
tion picture, “Enterprise.” AIL’s Ward Gill then ad- 
dressed the group on “Direct Mail Selling Of Laundry 
and Dry Cleaning Service” following which Lloyd A. 
Peck of Ideal-American Launderers & Dry Cleaners, 
Mason City, Iowa, spoke on “Successfully Operating 
a Smal] Town Laundry” (see page 16 for the complete 
text of Mr. Peck’s remarks.) Final speaker of the morn- 
ing was George Fulton of NICD whose subject was 
“Dry Cleaning From A Technical Viewpoint.” 

The luncheon gathering was addressed by Hon. Noah 
M. Mason, member of Congress from the 15th district 
of Illinois and a member of the potent House Ways 
and Means Committee. Mr. Mason close the title “The 
Biggest Business On Earth—Uncle Sam, Ine.” to dra- 
matically bring home to an attentive audience the 
tremendous scope of the federal budget, the means by 
which the monies are raised and the ways in which they 
are expended. Following luncheon, members of the two 
associations met in separate business meetings for the 
annual election of officers. 














“Y¥'dope! Now we'll never get our pictures in STARCHROOM.”’ 


At the Friday afternoon session, presided over by 
Amedeo Gaburo of Gaburo’s Laundry, Inc., Raritan, 
N. J., the opening talk was delivered by Bernard Vel- 
lenga, Jr., of Monarch Laundry, Chicago, Ill. Mr. Vel- 
lenga aroused the audience to a high piteh of enthusi- 
asm by his dramatic presentation—‘Building Sales 
Volume In A Declining Market”—in which he told how 
his plant is today increasing sales volume in the face 
of a general sales decline in Chicago by continuous 
showing and re-showing of the film “Time For Living.” 
Edward Dillon, sales manager, Standard Laundry, Jer- 
sey City, N. J., then stressed the human aspects of sales- 
manship and selling activities in his talk ‘People Buy 
From People” which was interestingly illustrated by 
various feats of sleight of hand on the part of the 
speaker. Arthur Nesbitt, editor of Laundry Age, ad- 
dressed the group on ‘New Services That Are Clicking.” 
Concluding speaker was Maurice M. Thomas of Kress 
Farm Dairies, Baltimore, Md., who spoke on “Unlim- 
ited Faith In Selling.” 

Francis M. Wilkinson of Wilkinson Laundry, Read- 
ing, Pa., presided over the Saturday morning session, 
which opened with a showing of two films on flatwork 
mechanization shown through courtesy of American 
Laundry Machinery Co. “The Key To Washroom Op- 
eration Under Present Mobilization Conditions,” a 
forum under the chairmanship of Dr. Pauline Beery 
Mack of Pennsylvania State College, was the next 
event on the schedule. Dr. Mack was ably assisted by 
her associate at Penn State, Joseph C. Sherrill, Illness 
prevented Ralph B. Smith, director of the department 
of chemical engineering, New Jersey Laundry and 
Cleaning Institute, from appearing as a member of the 
panel. However, Dr. Mack and Mr. Sherrill read from 
a printed copy of Mr. Smith’s remarks. Each member 
of the audience received a special edition of the laundry 
research fellowship laboratory notes in which appear 
many valuable suggestions for economical and efficient 
washroom procedures in the face of supply shortages. 
Concluding speaker was AIL’s Harold K. Howe who 
brought to the audience a resume of latest develop- 
ments in the national defense program as they affect 
the laundry and drycleaning industries. 

Saturday afternoon was devoted to a golf tourna- 
ment at which much was said on the part of many con- 
testants as to which tournament rules should and 
should not be used at such future events! A well at- 
tended banquet was the final highlight of the conven- 
tion. AIL President Fred McBrien was toastmaster of 
the evening and guest speaker was Hon. Alfred D. Sie- 
minski, member of Congress from the 13th district of 
New Jersey and formerly vice-president of Brunswick 
Laundry, Jersey City, N. J. 

Officers of the New Jersey Laundry and Cleaning In- 
stitute for the ensuing years are: Amedeo Gaburo, Ga- 





WHITENESS IN 
WHITE WORK 


Occasionally, a gray cast creeps into white work and 
defies even the most drastic soil-removal treatments. At 
first, this particular cast resembles a light film of re- 
deposited soil, but in later stages, the gray cast develops 
enough color to be recognized for what it is — a gradual 
“fabric-dyeing” from improper bluing practices. 


GRAYNESS FROM FAULTY BLUING 


Most laundry blues develop their shades very strongly 
in an acid bath, and some operators — in an attempt to 
get maximum “mileage” from their blue — gradually 
work the acidity in the blue crock up to a point where 
the blue is no longer a surface tint, but a full-fledged 


blue dye. 


Closely related to this acid dyeing with blue is the 
grayness that often results from using too much blue. 


MAKE IT SPARKLE 


To eliminate or prevent blue “dyeing”, (1) keep acidity 
in blue crock controlled, (2) use a grab-free blue like 
ESCOMO, (3) make sure that the alkali builder you are 
using completely removes blue left from previous bluing 
operations — use ESCOLITE and be protected against 
blue build-up. 

ESCOLITE provides colloidal activity to “surface-scrub” 
both soil and blue off fibers, not into them. Grayness 
caused by blue “hangover” or by redeposited soil can 
be converted to sparkling whiteness with ESCOLITE — 
and ESCOMO BLUE will preserve that whiteness without 
blue-dyeing. 

Your Cowles Technical Man can show you how to get 
whiteness in your white work with ESCOLITE and 
ESCOMO BLUE. Call him today through your Cowles 


Dealer or write us. 





Whiteness In White Work is completely 
discussed in Cowles Laundry Tips. We'll 
be glad to send you a copy. 











COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 
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Above... 
127'2’’ Wheelbase Model 


Right... 
100°: Wheelbase Model 


Not Illustrated ... 
New 115” Wheelbase Divco 


@ HOW many years of service do YOU get out of 
your present laundry route trucks? Three years? Four? 
Or, maybe, five? If so, your delivery expense, because 
of such frequent replacements, must be much higher 
than necessary! Suppose you were able to get nearly 
double the number of years out of each truck. Think 
how many hundreds of dollars each truck would save 
you. Well, Divco trucks are in use all over this country, 
in small fleets, large fleets, and even single units. Many 
of these trucks are now in the eighth, ninth and tenth 


IN4 oR 5 YEARS | 


@ YOU'LL SAVE ON GASOLINE! 
@ YOU'LL SAVE REPAIR PARTS! 
@ YOU'LL SAVE ON GARAGE LABOR! 


@ YOU'LL SAVE ON MANY EXTRA 
YEARS OF TRUCK LIFE! 





year of low-cost, profitable service in many kinds of 
businesses. Many laundries are now Divco owners. These 
efficient, long-life Divcos are so well-built of strong, 
sturdy parts that parts replacements are almost unheard 
of. The Divco engines are genuine gasoline savers. And, 
those many extra years of life brings final operating 
costs away down below average. Why not investigate 
Divco for your business! You will be really surprised at 
Divco’s unusual ECONOMY! 


DIVCO CORPORATION—MAIL ADDRESS: P. O. BOX 3807, PARK GROVE STATION, DETROIT 5, MICH. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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buro’s Laundry, Raritan, president, and Arthur E. Gel- 
naw, Westwood Laundry Co., Westwood, vice-president. 
Directors include: William B. Austin, Caroline Laun- 
dry, Ine., Morristown; Edward J. Bowen, Paterson 
Laundry Co., Paterson; J. T. Connor, Connor Laundry, 
Trenton; Charles W. Craddock, Crystal Laundry, Inc., 
Bridgeton; Benjamin B. Foster, Foster’s Laundry, Glou- 
cester; Philip B. Henoch, Co-operative Cleaning Plant, 
Irvington; E. F. James, Imperial Laundry Co., Newark; 
Hal Marvin Marx, Homestyle Laundry, Montclair; 
Paul H. Plough, Blakely Laundry Co., Trenton; James 
Sogorka, White Laundry, Passaic; Harry Samuels, Hil- 
lier-Arrow Laundry Co., East Orange; Ramon Siemin- 
ski, Brunswick Laundry, Jersey City; Michael C. Stein, 
Cashman Laundry, North Bergen; and Nicholas Van- 
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der May of the Little Falls Laundry, Little Falls. 

Pennsylvania officers are: president, Franeis M. 
Wilkinson, Wilkinson Laundry, Reading, Pa.; vice- 
presidents, G. Herbert Koch, Allen Laundry, Allentown; 
Sidney Munter, Sweet Clean Laundry, Pittsburgh; Ed- 
win Pennypacker, Interboro Laundry, Lansdowne; and 
Gilbert Reiser, Erie Laundry Co., Erie. Secretary- 
treasurer, F. W. McBrien, Jr., Holland Laundry, Phila- 
delphia. Trustees include the officers and the following: 
Thomas Dempsey, Fashionable Laundry, Dunmore; 
Alexander Murdoch, Home Quality Laundry, Washing- 
ton; C. B. Strayer, Troy Laundry, Carlisle; Harold 
C. Wilson, Fairhill Laundry, Philadelphia; and Selig 
Zebine, Manchester Laundry, Philadelphia.—James A. 
Barnes 


New York Features Symposium 


THE 41ST ANNUAL CONVENTION of the New 
York State Laundryowners Association at Syracuse on 
May 24th through 26th featured a symposium on 
“Proven Antidotes For Shrinking Tonnage” in which 
six different speakers from various sections of the coun- 
try participated under the chairmanship of Val E. 
Dayton of Amityville Laundry, Amityville. 

The convention opened on Thursday afternoon with 
the annual meeting of the board of directors followed 
by a dinner for the directors and guest speakers. In 
the evening Association President Willard M. Smith 
of Robison and Smith, Inc., Gloversville, called the 
first convention session to order. Following a showing 
of the motion picture “American Anniversary,” Mr. 
Smith introduced AIL President Fred McBrien who 
discussed “The Question Marks of ’51.” Upon the con- 
clusion of Mr. McBrien’s remarks, 8. E. Moore of New 
York received permission from the chairman to speak a 
few words in praise of Mr. McBrien’s outstanding serv- 
ice to the industry through two terms of office as presi- 
dent of AIL. Mr. Moore’s sentiments were well ex- 
pressed and aroused the audience to several minutes of 
applause in recognition of Mr. McBrien. 

On Friday morning H. 8. Needham of Procter «& 
Gamble showed the film “More Bundles For Ben” fol- 
lowing which Ben F. Baumann of Lumbermans Mutual 











“Remember, I'm making you foreman, not because you're my son-in- 
law, not... Herman, wake up!"’ 


Invited to the board of directors’ dinner on Thursday evening were 
convention speakers and their wives 


Casualty Company gave a comprehensive review of 
current insurance problems in which he offered several 
concrete suggestions for saving insurance premium costs 
without decreasing necessary protection. Mr. Smith then 
turned the gavel over to Mr. Dayton and the sympo- 
sium, which lasted for the balance of the day, began. 
Mr. Dayton struck the keynote in his introduction by 
saying that shrinking tonnage was a just cause for 
concern but not for defeatism. Each of the speakers 
had been assigned his subject in advance of the meeting 
and the talks elicited many questions from the audience 
at the conclusion of the program. Dewey C. Ballard 
of Ballard, Van Korn & Associates, spoke on “An En- 
gineer’s Antidotes For Shrinking Tonnage.’ He was 
followed by Hy H. Schwartz, editor of American Laun- 
dry Digest, whose subject was “Sell "Em What They 
Want To Buy.” Arthur P. Nesbitt, editor of Laundry 
Age, then addressed the group on “Cash and Carry 
Stores.” William E. Mercer, manager of AIL’s depart- 
ment, of laundry sales, followed with “Planned Selling” 
in which he presented case histories of various sales 
programs at the AIL laundry plant and told the au- 
dience of the materials available to member plants for 
conducting similar campaigns of their own. James A. 
Barnes, editor of SrarcHroom LAauNprY’ JOURNAL, then 
spoke on “Launderettes—If You Can’t Lick ’Em, Join 
’*Em.” Final symposium speaker was Robert H. Chap- 
man of Chapman Laundry, Ine., Hammond, Ind., 
whose talk “Service With Sales Appeal” aroused con- 
siderable audience enthusiasm. 

On Saturday morning the delegates heard a talk on 
the controversial Hughes-Brees unemployment insur- 
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ance act by Martin F. Hilfinger, chairman, New York 
State Conference on Unemployment Insurance. Con- 
cluding speaker on the program was Edward R. Daw- 
son, business analyst from the Syracuse district office 
of OPS, who discussed recent OPS rulings. 

Karl M. F. Wilke, Jr., of Wilke Laundry Co., Albany, 
was elected association president and was escorted to 
the chair by his father and Past President John F, Long 
of Plattsburgh. Karl made a few appropriate remarks 
concerning future plans of the association. 

Retiring President Smith was elected vice-president. 
Members of the board of directors are: Martin Abelove, 
Utica; Val E. Dayton, Amityville; George A. Gilbert, 
Carthage; Harold S. Hall, Rochester; Leroy F. Heiden- 
reich, Albany; Leo H. Heithaus, Mamaroneck; G. E. 
Knowlton, Jr., Binghamton; Joseph R. Kuhn, Buffalo; 
Charles H. Parmelee, Syracuse; and Hon. Arthur H. 
Wicks, Kingston. 

The banquet on Friday evening was well attended 
and group singing was enjoyed by all, Guest speaker 
was Dr. John P. Fitzsimmons of Belmont, Mass. Testi- 
monial gifts were presented to Retiring President Smith 
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and to Charles H. Parmelee. Mr. Parmelee is celebrat- 
ing 50 years of activity in the laundry industry. 

A resolution was unanimously adopted on Friday 
afternoon which reads as follows: “Resolved, that, in 
consideration of the outstanding record of service ren- 
dered to the laundry industry by Fred McBrien, presi- 
dent of the American Institute of Laundering, and, fur- 
ther, because of the uncertainties that lie ahead, the 
New York State Laundryowners Association hereby re- 
solves that the board of directors of the American In- 
stitute of Laundering be advised that it is the wish 
of the New York State Laundryowners Association that 
Fred McBrien be continued as president of the Ameri- 
‘an Institute of Laundering for another term of office.” 

A motion was also unanimously passed as follows: 
“The name of Victor Dalgoutte is proposed for nomina- 
tion as director of the American Institute of Laundering 
from this district when the term of the present director 
expires. The secretary is directed to inform the member- 
ship of this action and urge the members of the Ameri- 
can Institute of Laundering to actively support his 
nomination and election to this office.” —James A. Barnes 


Carolinas. Georgia and Florida Meet 


THE LOCAL COMMITTEE on arrangements for the 
44th annual convention of the Laundry and Cleaning 
Association of the Carolinas, Georgia and Florida did 
an outstanding job in providing golfers and bathing 
enthusiasts with fine weather and in furnishing southern 
hospitality and cuisine in abundance for all. The Gen- 
eral Oglethorpe Hotel on Wilmington Island just out- 
side Savannah, Ga., afforded an attractive setting for 
the affair on May 13th through 15th. 

Sunday was given over to outdoor activity, registra- 
tion and a reception in the evening. Association presi- 
dent Charles P. Stork of Sunshine Laundry and Clean- 
ers, Columbia, South Carolina, called the opening meet- 
ing to order on Monday morning. Following the ap- 
pointment of committees and the reading of various 
reports, Judge Arthur W. Solomon of the New E and 
W Laundry, Savannah, introduced the first speaker- 
Porter W. Carswell of Waynesboro, Ga., a gifted hu- 
morist who talked on “The Indispensable Man.” Nor- 
bert. J. Berg, managing executive of NICD, then gave 
a comprehensive report on events in Washington. He 
traced the progress of the present mobilization program 
from its inception to announcement by OPS a day or 
two previously of Ceiling Price Regulation No. 34. A 
lively question and answer period followed Mr. Berg’s 
remarks. 

On Tuesday morning AIL’s director of promotion, 
Ward Gill, discussed “Advertising and Sales Promo- 
tion.”” He described in detail the programs currently 
in progress at the AIL laundry plant including the 
“Beat Last Week” route salesmen’s campaign which is 
meeting with marked success. Final speaker on the 
program was Walter Loebl, Roanoke, Va., president 
of the Garment Dyers Guild of America. Mr. Loeb] de- 
tailed the services offered by his organization. 

Newly elected president of the association is Edwin 
W. Pearce of Columbia Laundry Co., Greensboro, N. C. 
The association's four vice-presidents are: Emil F. Hil- 
ker, Raleigh, N. C.; R. B. Thomasson, Greenville, S. C.; 
B. F. Agee, Tampa, Fla.; and Preston Bunn, Griffin, 
Ga.—James A. Barnes 


Henry B. Benoit, association secretary-treasurer (left), presents golf 


trophy to Preston Bunn, association vice-president, winner of the annual 
golf tournament 


Retiring president Charles P. Stork (left) congratulating newly elected 
president Edwin W, Pearce 
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The boss wanted proof that 
Swift Soaps are best for low temperature washing! 


There’s an easier way! Clear whites and brilliant 
colors tell the story immediately when you use 
Swift Soaps. 

Whatever your need—low temperature wash- 
ing, for a break, for heavy soil, you can always 
find the right soap for the job in Swift's complete 


line. And remember, it pays to use the right 


Sor soaps 


4 


When writing to 


soap—a Swift soap—and plenty of it! 

To develop even better products for your pur- 
pose, Swift’s Laundry Research Division is work- 
ing daily on soap and laundry problems. This 
means that Swift Soap products always have the 
quality and effectiveness to help you get better 


results in your laundry. 


Listed below are some of Swift's fine soaps. You can order any one 
from Swift's distribution points coast to coast and expect immediate 


delivery. 

White Ribbon Chips & Powder 
Guaranteed Laundry Powder 
Formula S Powder 

Break-O Powder 

Wool Soap Flakes & Powder 
Glory Chips 





please 
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Left: Three new officers of the association snapped at the end of the annual golf tournament, left to right: Jack A, Landale, San Diego, 
2nd vice-president; Al Santucci, San Francisco, Ist vice-president; and Robert Springer, Glendale, president. Right: Lee Wagner, Pomona, sec- 


retary (left) and new director Jack Bariteau, San Jose 


Californians at Yosemite 


THE ANNUAL MEETING of the California Laundry- 
owners Association was held on May 10-12 at Yosemite 
National Park. The convention was one of the best at- 
tended in recent years, with 270 registrations. All the 
business sessions were held in one day, and delegates 
spent the rest of the time in talking shop, getting ac- 
quainted, sports, and in admiring the park’s scenery. 

Gene K. Walker, Gene Walker Productions, San 
Francisco, presented a “Sales Pattern for Tomorrow.” 
He stated that customers are more interested in what 
the service will do rather than how it will do it. The 
customer is interested in buying the service, not the 
laundry. 

Gordon B. Severance, Los Angeles, who recently re- 
signed as acting director of the OPS for Southern Cali- 
fornia, analyzed controls facing the industry and sug- 
gested how to work with them. 


Major General Walter Robertson, commander-in-chief 
of the California Civil Defense, spoke on the indus- 
try’s role in civilian defense. He pointed out that the 
state has over 5,000 laundry trucks which would be 
available for temporary ambulances and other emer- 
gency use. 

Bob Springer, Glendale Laundry, Glendale, was elect- 
ed president to succeed Gordon Macaulay of the Shasta 
Laundry, Sacramento, Other new officers include Al San- 
tucci, Peerless Laundry, San Francisco, first vice-presi- 
dent; Jack Landale, Colonial Textile Service, San 
Diego, second vice-president; Lee Wagner, Southern 
Service Company, Pomona, secretary; and Don Parce, 
Troy-Manhattan Laundry, Berkeley, re-elected treas- 
urer. New directors are Jack Bariteau, San Jose; Dick 
Link, Banning; Ear] Fast, Long Beach; and Lee Wag- 
ner, Pomona. 


Four States at Chieago 


A CROWD OF 323 laundryowners and allied tradesmen 
from Ohio, Michigan, Indiana and Illinois registered 
for the third annual Four State meeting held at the 
Drake Hotel in Chicago on Thursday, Friday and 
Saturday, May 17th, 18th and 19th. 

Speaking at the lead-off business session on Thurs- 
day was Samuel C. Bernstein, Illinois Commissioner of 
Unemployment Compensation, who told listeners about 
legislation in his field. He was introduced by J. E. 
Duffield of Chicago’s Associated Employers. Mr. Bern- 
stein’s talk was followed by the Illinois Chamber of 
Commerce film “It’s Good Business,” concerning F. E. 
P. C. legislation. ‘ 

Friday was “The Big Day.” That’s how the program 
announced it, and the speakers didn’t let Harry Millard 
and his convention committee down, Albert Johnson, 
AIL secretary-treasurer, opened the morning session 
with “Laundry Management In These Changing Times.”’ 
Mr. Johnson stressed the need for every laundryowner, 
in the face of what he called “an era of profitless 
prosperity,” to engage in “practical research” on short- 
cuts, improved production methods, sales, and sales 
promotion. 

Then A. F. Steffen, training director at Swift & Co., 
spoke on “This Is Our Problem,” a talk on our American 
way of life versus socialistic and communistic systems. 


AIL’s George H. Johnson closed the morning session 
by bringing the group up to date on “The Washington 
Picture.” 

John Nuveen, former Marshall Plan administrator 
for the ECA in Greece and Belgium, reported on his 
experiences in two years of government service overseas. 
His luncheon speech, “Will We Wake Up In Time,” 
concerned some of the conclusions he has drawn about 
United States policy in Europe. 

Marketing, sales, public relations, sales management 
and advertising were the subjects covered by Professors 
Frank Beach and Hugh Wales of the University of 
Illinois in the afternoon session. After a talk by Prof. 
Beach on better public relations through “Training, 
Treating, and Guiding the Thinking” of employees, 
Prof. Wales took charge of the session and presented 
a slide-illustrated talk on advertising. He covered 
planning, scheduling, media, and design. The personal 
selling skits put on by the professors, assisted by Don 
Hay and Bill Mercer, proved to be the highlight of the 
afternoon session. With Mr. Hay portraying “Mrs. 
Customer,” Prof. Wales “Mr. Customer,” and Prof. 
Beach the laundry routeman, many laughs, as well as 
much sound advice, came out of the dramatizations. 
The important points in selling laundry service can be 
learned, as illustrated by the impromptu actors who had 
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The DREW SUDS FAMILY 


Need good stable sudsers that rinse freely, are perfectly balanced and protect 
fabrics? Here’s the Drew Suds Family. 
WETSYN —High sudsing, concentrated liquid synthetic. 
SUDSYN —Low pH synthetic detergent that wets rapidly. Ideal for colors. 
BREAKSYN —A special, high pH, three-way emulsifier combining high titre 
soap, potash vegetable oil soap, and synthetic detergent. Breaksyn reduces 
soap consumption and protects fabrics against chemical and mechanical action. 
NAPSO 60—A high titre, medium-high pH built soap. Carries heavy dirt loads. 
Used in Break and First and Second Suds. Rinses quickly. 
NAPSO 22 —The ideal vegetable oil built soap for badly soiled colors and other 
low temperature classifications. 
NAPSO 40—A medium-high pH built soap for the Break and Suds operation. 
Contains soap, detergent builder, soil extraction solvent, color brightener. 
COLDWATER NAPTEX —One of most popular vegetable oil soaps. Excellent for 
rugs, wools, dark colors and all delicate wet wash operations. 
LAUNSO —A medium pH, built soap designed for use in smaller automatic 
machines. Free flowing, dustless powder. 
DREW 90 PLUS POWDER —88-90% Real Soap plus 10% medium pH alkali 
builder and water conditioner 
NEUTRASUDS — High Titre Tallow Soap available in the following formulations: 
88% High Titre Flake—88-90% Real Soap 
pea High Titre Powder—98-99% Real Soap 
% Low Titre Flake—88-92% Real Soap 
% Low Titre Powder—98- 99% Real Soap 
S. : iQ —Concentrated, clear neutral potash coconut jell soap. Extremely 
mild, suds freely, rinses quickly. 
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For further information write 


CHEMICAL SPECIALTIES DIVISION f >) } 4 iE fal 


E. F. DREW & Co., Inc. PRODUCTS 


15 EAST 26th STREET, NEW YORK 10, N.Y. 
CHICAGO ¢ PHILADELPHIA + BOSTON 
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Top: A fine panel of speakers brought laundryowners out in force to the morning business sessions. Above: The Drake Hotel's huge Gold Coast 


room was filled to capacity for the Four State Laundryowners' banquet 


spent time at the AIL plant before attending the meeting. 

The banquet on Friday night, followed by Carl 
Taylor’s speech “America Tomorrow,” closed all the 
official parts of the Four State meeting. 

Four State officers are: 

Ohio: A. J. Salzer, president; Ed Gabriel, vice- 
president; W. A. Leece, secretary. 


Indiana: Cecil P. Jannsen, president; George H. 
Bender, vice-president; Dale Crittenberger, executive 
secretary. 

Illinois: C. F. Beck, president; R. H. Yohe, vice- 
president, Harry J. Millar, secretary. 

Michigan: James Robertson, president; E. R. Baker, 
secretary.—John J. Martin 


Sitting at the speakers’ table at the Wichita banquet, left to right: Verne Barnhart, sergeant-at-arms, Mo.; Ward Wilson, secretary, lowa; 
William Jacobs, All director; Dr. Dorothy S. Lyle, NICD; Mrs. George Pottorff; George Pottorff, president, Kan.; Ray Bounous, Wichita Chamber 
of Commerce; Fritz Haas, men's entertainment committee; Mrs. Fritz Haas, ladies’ entertainment committee; Mrs, Art Howe; Art Howe, president, 


lowa; Mrs. W. E. Theobald; W. E. Theobald, vice-president, Kan. 


Missouri. Kansas. Iowa. and 
Nebraska Convene 


IN SPITE OF the worst flood in years, about 379 laun- 
derers and cleaners from Missouri, Kansas, Iowa, and 
Nebraska managed to get to Wichita, Kansas on May 
17-19 for that section’s four-state annual convention. 
(It just proves that people will attend a good meeting 


in spite of hell or high water.) The well-rounded pro- 
gram included an AIL director, a couple of working 
launderers, a gun-toting salesman, a fabric expert from 
the NICD, two experts from Washington, and an Army 
Colonel. The convention resembled many others in 
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Forget temperature. Once it’s cooked, you can use 
Satinette while it’s hot, warm or cold. No re-cooking, no stirring, 
no change in consistency. Satinette always flows freely, 
penetrates thoroughly, imparts a flexible body 
and irons beautifully smooth. 





THE KEEVER STARCH COMPANY, COLUMBUS 15, 
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Head table, ladies’ luncheon, left to right; Mrs. James Hollingsworth, Mrs. Fritz Haas, Mrs. H. B. Marts, Mrs, Paul Lago, Mrs. George Pottorff, 


Mrs. Floyd Burton, Mrs. Russell Johnson 


that the local mayor failed to show up to give the ad- 
dress of weleome, but his absence somehow failed to 
stop the meeting from getting under way. 

The first speaker at the opening business session was 
Max Feinberg, chief of price stabilization for the service 
industries, Washington, D. C., who told delegates that 
the laundry and cleaning industries are better off than 
most businesses, and that actual cases of hardship will be 
remedied if the facts prove the case. However, his of- 
fice will not be of much help in straightening out cases 
of poor business judgment. Later on in the program 
Harold K. Howe, Washington office, AIL, spoke on up- 
to-the-minute developments in the nation’s capital 
as they affect launderers and cleaners. 

Ray Emerson, Rapid Service Laundry «& Cleaning 
Co., St. Louis, Mo., did a swell job of explaining the 
operation of his small, streamlined laundry and clean- 
ing plant. John J. Murphy, Westwood Laundry Co., 
Elmwood Park, IIL, told how he opened a few laun- 


derettes just to find out what made them tick. By dis- 
covering the weaknesses of the launderettes, he has 
determined how to combat them with proper sales cam- 
paigns, thereby gaining business for his regular laundry 
from the launderette’s neighborhood. 

C. B. Kasson, R. R. Street & Co. Inc., had to seare 
the daylights out of everyone, of course, in addition to 
straightening them out on selling laundry and cleaning. 
Dr. Dorothy 8S. Lyle, NICD, used slides to illustrate 
her talk on fabric and fashion trends. William Jacobs, 
AIL director and operator of Criterion Cleaners-Laun- 
derers, Kansas City, Mo., spoke on “Selling What You 
Have to Sell,’ in which he used various and sundry 
boxes of prominent washing compounds which “wash 
without rinsing” as props. 

Colonel Thomas M. Duff, Army Quartermaster Dept., 
Washington, D. C., an experienced launderer in his 
own right, spoke on army requirements for laundry and 
cleaning service for soldiers. —Lou Bellew 


Oregon officers and directors. At left, left to right, are A. E. Anderson, director; Alex Dumas, vice-president; B. R. Wagner, president; and 
Lynn Hughes, director. At right are Directors Carl Senn (left) and Ralph Minnis 


Oregon Laundryowners Meet 


A GOOD TURN-OUT, excellent speakers, and a well 
planned entertainment program made the 1951 con- 
vention of the Oregon Laundry Owners’ Association, 
held May 17-19th at The Dalles, one of the best on 
record. 

A. J. Rawlinson, Portland, AIL director from the 
Northwest, was the first speaker on the program. Raw- 
linson outlined some of the things AIL has been doing 
the past year. “Getting the Most From Your Flatwork 
Ironer,” was the subject chosen by A. L. Christensen, 
head of AIL’s department of production and engineer- 
ing. “There is a tendency,” Christensen said, “for laun- 
dries to install ironers which are too large, thereby ere- 
ating a demand for a larger volume to feed the ironer. 
Ironing must be considered as an incidental result. We 
must remember that the main purpose of the ironer is 
to dry.” W. J. “Bill” Boyd, Emery Industries, Cincin- 
nati, followed Christensen on the program. He told the 
delegates that the laundry and drycleaning industries 


are being outsold by their competitors. He outlined a 
number of steps whereby operators could step up their 
training programs and do a better job of selling. 

The Friday afternoon session was opened with a re- 
corded report from Harold Howe, of AIL’s Washington 
office. Howe’s recording detailed what regulations have 
been enacted so far and what is to be expected in the fu- 
ture. The next speaker was Lloyd Adams of the Social 
Security Board in Portland, who reviewed recent changes 
in the Social Security law which affect laundry op- 
erators. 

The Saturday morning session was opened by Claude 
E. Lueas of Claude E. Lucas Associates, San Fernando, 
California, who talked on “General Operations of Med- 
ium Sized Plants, Including Production, Sales, and Ac- 
counting.” Ed Gallstead who operates the Troy Laun- 
dry at Pendleton, gave a report on his plan of developing 
needs for his plant’s services and then going out and 
selling this new business. Alex Dumas of the Domestic 
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Fluff-Dries Tons of Clothes Daily! Memphis Steam Laundry-Cleaner, 
Memphis, Tenn., keeps ahead of production with 67 Huebsch Tumblers, 
38 of which you see here in this efficient, space-saving arrangement. 


The Basic Fundamental Design Is Right 


Here is the Open-End Tumbler that works faster, more thor- 
oughly, and has larger capacity, thereby speeding up drying 
operations profitably. 


The Huebsch Tumbler takes up less room, gives trouble-free 
service, is easy to operate. Quick, easy loading and unloading. 
Unit operation insures flexibility in large or small plants. 
Huebsch advantages provide longer life of drying service... 
exact fast drying temperatures... and low steam-electric con- 
sumption. 

Buy Huebsch and you buy the Tumbler that gives you faster 
drying at lower cost. Today, more than 70,000 Huebsch Tumblers 
are in service. 


FOUR SIZES A New Source of Income 


36” x18” 36’ x 30” a HUEBSCH FEATHER RENOVATOR 

36” x 24 42” x 42” 4} Y \ enables you to set up unique 

Prices begin at $400. See your Huebsch rep- > Pillow Service that brings big 

resentative or write, wire or phone for deta‘ls. 5 profits. Get all the facts. Write 
; us for free brochure. 


Open-End Tumbler Handkerchief lroner and Fluffer » Pants 
Shaper Automatic Valves Feather Renovator - Double 
Sleever Collar Shaper and Ironer Garment Baggér 

Cabinet and Garment Dryers Washometer Hosiery lroners 
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Laundry, Medford, outlined to the delegates a plan 
which he has been using for a year to gain new accounts 
and boost volume. Each routeman at Domestic is re- 
quired to call on a dozen new accounts every week. 
Dumas spends a certain amount of time each week on 
the truck with his routemen and he told delegates that 
the plan is really paying off in more volume and better 
customer relations. Rudy Windishar was the last speaker 
on the program. He told how his plant, The Home 
Laundry, MeMinnville, conducts a “Meet Your Neigh- 
bor” radio program where he is interviewed by someone 
at the broadcasting company on laundry services and 
new methods at The Home Laundry. 

Entertainment included an allied trades luncheon, a 
golf tournament and awarding of golf prizes at an in- 
formal dinner Friday evening, and the banquet at The 


LAUNDRY JOURNAL June 15, 1951 


Dalles Country Club where 8. W. Lawrence installed 
the newly elected officers and directors. 

Officers elected were: B. R. Wagner, Domestic Laun- 
dry, Eugene, president; Alex Dumas, Medford Domestic 
Laundry, vice-president; Duane Lawrence, Portland 
Laundry, secretary-treasurer; and Tom Georges, Ore- 
gon Laundry, Portland, sergeant-at-arms. A director 
from each of five districts was elected: Carl Senn, State 
Laundry, Portland, from the Portland district; Ralph 
Minnis, Domestic Laundry, Pendleton, Eastern Oregon; 
A. E. Anderson, Eugerie Laundry, Eugene, Willamette 
Valley: Russ Marshall, Men’s Hand Laundry, Klamath 
Falls, Southern Oregon; and Lynn Hughes, Crystal 
Laundry, Astoria, from the Lower Columbia district. 

Next year’s convention will be held at Eugene on May 
15, 16 and 17. 


Wisconsin officers, teft to right: Hartley Kehr, Milwaukee, Ist vice-president; Ray Bareis, Madison, president; Birnam Walker, Manitowoc, sec- 


retary-treasurer; Harold Whitaker, Sheboygan, 2nd vice-president 


North Dakota. Wisconsin and 
Minnesota in Tri-Stater 


A SOUND TRUCK leading a convoy of laundry and 
drycleaning trucks through the center of St. Paul an- 
nounced to the citizens of Minnesota’s capital city that 
225 North Dakota, Wisconsin and Minnesota laundry- 
owners, drycleaners and allied tradesmen were in town 
for their Tri-State convention. The meeting was held 
at the St. Paul Hotel on Friday, Saturday and Sunday, 
May 25th, 26th and 27th. 

Lud Roe, editor of The Montevideo News, opened the 
business sessions with “Confessions of a Localist,” after 


AMERICAN 
INEN SuPPLy ( 
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luncheon on Friday. His humorous speech concerned 
business, government and citizenship in the small town. 
In an entertaining manner, he reminded the group that 
“the strength of America lies in its local units.” 
Twenty-eight “sins” of laundryowners were cited by 
Mrs. A. N. Satterlee as she asked, “How Are Your 
Customer Relations?” Vice-president and manager of 
Consumer Interests of Minneapolis, Mrs. Satterlee gave 
laundryowners the benefit of many years in consumer 
research in a talk on information and public relations 


Part of the caravan of St. Paul's laundry and drycleaning trucks which announced the Tri-State convention 
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“In the last five years my business has grown faster than 
any other laundry in town. That’s because we do the best 
quality bundle — day in and day out. How? We use 
PRIME SOHP for top quality on every load.” 


Take a tip from a successful laundryman. 
Use PRIME SOHP and increase your volume. 


IT’S 


a EVERY GRAIN IS BUILT THE SAME. 


SOAP AND BUILDER CAN’T SEPARATE 


RIME SOHP 


SEACH SOAP COMPANY. LAWRENCE, MASS. 
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* “STARCHROOM has more slant toward 
production than others." 


HERE’S WHAT THEY SAY ABOUT THE 
STARCHROOM LAUNDRY JOURNAL 


‘ 


* ‘Better coordinated and more information 
on this industry."’ 


* “Has more information.” 


* “| always reach for STARCHROOM 
LAUNDRY JOURNAL.” 


* ‘Goes into detail more than others.” 


* 


“Has more articles of interest.” 


That's why in the West North Central Area, as in every other section of the 
country, laundry executives select the STARCHROOM LAUNDRY JOURNAL as 


their first choice among business publications. 


That's why alert, progressive launderers continue to pay out money, 


good hard cash, for the privilege of reading STARCHROOM, year after year after 
year—among them: 


years 
years 
years 
years 
years 
years 
years 
years 
years 
years 
years 
years 
4) years 


New Process Laundry 

Crook Brothers Laundry & Cleaners 
Cusak Laundry & Drycleaners 
Abilene Steam Laundry 
Campbell Laundry & Cleaning Co, 
American Laundry & Cleaners 
Baska Laundry 

Manhattan Laundry 

Salina Steam Laundry 

City Laundry & Drycleaning 
Domestic Laundry, Inc. 

Peerless Laundry & Drycieaners 
Despatch Launderers 


% Verbatim comments from re- 


port of Ross 
Corporation's 


Federal Research 
survey of reading 


preferences of laundry executives. 


Cedar Rapids, lowa 
Davenport, towa 
Sioux City, lowa 
Abilene, Kans. 
Fort Scott, Kans. 
Hutchinson, Kans. 
Kansas City, Kans. 
Manhattan, Kans. 
Salina, Kans, 
Wichita, Kans. 


45 years 


Farmington Laundry 

American Laundry & Drycleaning 
Plaza Laundry Co. 

Marshall Laundry Co., Inc. 
Pearl Nu Way Laundry Co, 

J. A. Anderson Laundry 
Excelsior-Leader Laundry Co. 
Springfield Laundry Co. 

Kimball Laundry & Drycleaners 
Grand Isiand Model Laundry Co. 
Kearney Laundry & Zoric Cleaners 


Model Laundry & Cleaners 
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Farmington, Mo, 
Joplin, Mo. 
Kansas City, Mo. 
Marshall, Mo. 
St, Joseph, Mo, 
St. Louis, Mo. 
St. Louis, Mo. 
Springfield, Mo. 
Beatrice, Neb. 
Grand Island, Neb. 
Kearney. Neb. 
Huron, 8. Dak, 
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THE FUR BOOK 
also includes chapters on: 
Cleaning, glazing and dyeing. How 


to make fur accessories. Common 
problems and how to solve them. 
Types of furs and how to handle 


each. 








A complete, practical, 
self-feaching course in 
every phase of fur work 


only $7.50 


HIGH 
DEMAND for 
FOR REPAIR 

and 
REMODELING 


Are you prepared to take advantage 
of this money-making opportunity? 


You can—with the aid of 


If you handle or plan to 
handle furs . . . if you want to build up 
and supplement your storage business . 

if you want a profitable project for the slow summer months. . - 
Give a complete fur service in your own plant! 
Even the beginner can quickly learn from THE FUR BOOK 
to do simple repairs and remodeling. The more experienced 
furrier will benefit from the improved 
and simplified methods in let-out work and other standard 
techniques. Sample repair and remodeling jobs described 
step by step—easy-to-follow instructions with 

many clear diagrams and photographs. 

With table of estimated costs 


The STARCHROOM LAUNDRY JOURNAL e 
304 East 45th Street 
New York 17, N. Y. e 


Gentlemen: [_] CHECK [-] MONEY ORDER 


Please send me my copy (postage paid) of THE FUR BOOK by David 
G. Kaplan 
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Sixty-three men attended the young men's breakfast and conference held on the morning of the convention's second day 


designed to give the consumer a true picture of claims, 
procedures and profits in the laundry industry. 

The session closed after the showing of Northwest- 
ern Bell Telephone Company's movie, “Telephone 
Courtesy.” 

The Tri-State convention took a page from the 
American Institute of Laundering’s book when a meet- 
ing for young men under forty years was held on Sat- 
urday morning. Sixty-three men who could sneak un- 
der that age limit and out of bed before 8:30 a.m. ate 
breakfast together, and then discussed handling claims 
and accounting systems over a second cup of coffee. 
Talk around the hotel lobby after breakfast indicated 
that the young men’s breakfast will be an annual affair 
hereafter with the Tri-State group. 

“Laundry Management Today,” AIL President Fred 
W. McBrien speaking, was the first topic on Saturday’s 
business session program. After bringing the group up 
to date on latest Washington developments, Mr. Me- 
Brien enumerated five principles for successful laun- 
dry operation: (1) production of a standard product, 
(2) an adequate advertising appropriation, (3) a route 
salesman’s training program, (4) a liberal claim set- 
tling policy, and (5) an easily understood pricing strue- 
ture. 

Dr. Dorothy S. Lyle of the consumer relations de- 
partment of the National Institute of Cleaning and 
Dyeing was next on the program. She commented on the 
manufacture and fitness for the drycleaning process of 
fabrics that will be popular in the coming seasons. Her 


slide illustrated talk was titled, “Can You Cope With 
the Fabric and Fashion Trends?” 

“The Sales department is the lifeline of the laundry 
industry,” stated Herman Chapman, sales manager of 
Chapman Laundry and Cleaners, Hammond, Indiana. 
In his talk, “Must the Laundry Market Remain Un- 
sold?” Mr. Chapman told laundryowners that sales 
should be emphasized, and that emphasis should come 
down from top management. He explained certain sales 
methods used at the Chapman plant, including the 
Pillow Case Bundle that has caused so much comment. 

In addition to the top speakers holding forth at the 
business sessions, the Tri-State convention boasted a 
well planned, well selected entertainment program. For 
the ladies, daytime trips to St. Paul’s nearby floral con- 
servatory, a fashion show, and luncheons. For ladies 
and gentlemen, a smorgasbord and square dance on 
Friday night, and banquet and dance on Saturday 
night. Sunday’s activities were limited to a “brunch” for 
those who made it an entire weekend. 

Wisconsin officers re-elected were: Ray Bareis, presi- 
dent, Madison; Hartley Kehr, Ist vice-president, Mil- 
waukee; Harold Whitaker, 2nd vice-president, Sheboy- 
gan; Birnam Walker, secretary-treasurer, Manitowoc. 

New Minnesota directors are: Norbert Meyer, St. 
Cloud; Lester Hage, Brainerd; Jim Pruett, Jr., Roches- 
ter; C. A. Huebsch, Minneapolis; and Vernon Long- 
street, Pipestone. 

The North Dakota group held elections before the 
Tri-State convention met in St. Paul— John J. Martin 


Reeord'Montana Roundup 


LAUNDERERS AND DRYCLEANERS from Mon- 
tana, southern Alberta, and northern Wyoming held 
their annual convention on May 18-19 at Billings, Mon- 
tana. Oldtimers in the group say that there never was a 
convention like it. For one thing, a registration of 208 


turned out, a real achievement for an area where ham- 
lets are 85 miles apart. 

Much of the credit for the record turnout is due to 
retiring President Wally Doe who started planning the 
meeting when he was elected a year ago, and who got 
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---flatwork done with 


KARAGAMI WAX 


The sooner you start using Karagami Wax, the smoother 
your customers will find their sheets and flatwork! 


With Karagami, sheets and spreads won't wrinkle, 
gather, or pick up. Flatwork slides through easily, 
comes out flawless and ready for folding. 


Reruns are substantially reduced . . . and there’s 
practically no chance of scorching tape or cover. 
Economical to buy. Easy to use in the handy sifter 
can ...no mess or spillage as in the case of oily 


substitutes that cost more! 


Ask your jobber for Karagami Wax, conveniently packed 
either in sifter cans or in bulk lots. Also available 


in cake form. 





CONCORD CHEMICAL COMPANY 


MOORESTOWN, NEW JERSEY - Moorestown 9-1100 


CRESYLIC ACID » JAPAN AND CARNAUBA WAX REPLACEMENTS 
CANDELILLA WAX e¢ REFINED TALL OIL 
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Some of the 208 registrants from Montana, southern Alberta, and northern Wyoming 


out a series of promotion pieces that were the talk 


of the industry. The enthusiasm was contagious, for 
several of the speakers gave the best talks of their 


lives. 

Among the speakers on the program were NICD 
President T. E. Milholland who described the “Outlook 
for the Industry”; W. R. Palmer, editor of National 
Cleaner and Dyer, who discussed trends in the indus- 
try; and Paul Jacobsen, Wallerstein Company, who pre- 
sented a film, slides, and over 700 samples of fabrics 
in a discussion of “Curing Problems on Problem Fab- 
rics.” 

Detergency and soil removal in the laundry were ex- 
plained by R. V. Finch, Cowles Chemical Company. R. 
E. Cowie, NICD Management School, with slides and 
film, described ways of saving steps and money in the 
drycleaning production departments. Sales promotion 
ideas were presented by Ken Thomas, editor of Amer- 
can Drycleaner, who was aided in several brief skits 
by Mrs. Pat Bresnahan of Billings. 

G. W. Boyd, Emery Industries, Sanitone division, 
outlined the prelude to a sale—then dashed home to 
Cincinnati to greet a new son. Then AIL’s A. L. Chris- 
tensen told how to “Get the Most out of a Flatwork 
Ironer.” 

Officers for the coming year are: R. A. Sleeter, Havre, 
Montana, president; Harold Templeton, Lethbridge, 
Alberta, vice-president; Herb Bernstein, Great Falls, 
Montana, secretary-treasurer. Directors are: Wallace 
Doe (retiring president) , Billings; Donald Clucas, Grey- 
bull, Wyoming; Jack Burton, Medicine Hat, Alberta; 
A. T. Fox, Great Falls; and Lawrence Topel, Missoula, 
Montana. 


j 


New officers, left to right, seated: Harold Templeton, vice-president; 
R. A. Sleeter, president; Herb Bernstein, secretary-treasurer. Standing: 
A. T. Fox, director; Wallace Doe, retiring president 


The convention site for 1952 has been set for Glacier 
National Park, a magnificent beauty spot in northwest- 
ern Montana. 

In conjunction with the Idaho Association of Laun- 
derers and Cleaners this group started an innovation by 
jointly sponsoring a two-day trip through Yellowstone 
National Park for the speakers and their wives. This 
followed the convention reported here and preceded 
the one held in Boise, Idaho, a few days later —William 
R. Palmer 





LAUNDRY BUSINESS TRENDS 


New York 
Apr. 21—2.8% less than last year 


Apr. 28—4.3% less than last year 

May 5—0.2% more than last year May 

May 12—3.5% less than last year 
M. R. Weiser & Co., New York 


New Jersey 
Apr. 21—1.3% more than last year 
Apr. 28—1.7% more than last year 
5—3.2% more than last year 
May 12—0.7% more than last year 
M. R. Weiser & Co., New York 


New England 
Apr. 21—3.9% more than last year 
Apr. 28—0.9 % 
May 5—3.2% 
May 12—1.7% than last year 
Carruthers & Co., Boston 


than last year 
than last year 


Southeast 


March—9.0% more than last year 
J.R. Wilson & Co., Atlanta 








June 15, 1951 THE 


This 
is what 
Stainless Steel 
does 
fo 
cleaning 
costs 


OWN, down, down to rock bottom go cleaning 

costs when you’re dealing with time-tested 
Allegheny Metal. It happens in dairies, food- 
plants, hospitals, restaurants, refineries, drug, 
textile and chemical plants . . . everywhere! 

In fact—and here’s a truth for you to keep in 
mind—it costs far less over the long run to clean 
stainless steel and keep it clean than any other 
commercially-available metal. What’s more, you 
can achieve more complete sanitation, get more 
lasting good looks and realize longer life in service. 
No other metal is as resistant to corrosion and 
heat as stainless steel—and at the same time as 
strong and as hard-surfaced and resistant to wear. 

That’s a value-packed assortment of properties 
which have made Allegheny Metal indispensable 
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® 


for a great number of essential industrial and 
armament uses. We’re continuing to spend mil- 
iions of dollars to expand our already greatly in- 
creased production. @ In addition, we invite any 
fabricator to let us help find possible ways of 
using Allegheny Metal better, in order to get 
more out of every ton. 
* * * * * 

Complete technical and fabricating data—engi- 
neering help, too—are yours for the asking from 
Allegheny Ludlum, the nation’s leading producer 
of stainless steel in all forms. Branch Offices are 
located in principal cities, coast to coast, and 
Warehouse Stocks of Allegheny Stainless Steel 
are carried by all Joseph T. Ryerson & Son, Inc. 
plants. @ Address Allegheny Ludlum Steel Corpo- 
ration, Oliver Building, Pittsburgh 22, Penna. 


You can make it BETTER with 


Allegheny Metal 


TIME-TESTED 
TAINLEss STEE 
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Front window of drive-in shows operation of shirt units. One of three billboards above plant will be used in 7 Hour advertising 


Loeation ana Looks 


New Akron bachelor laundry and 
cleaning plant combines two musts 


for successful drive-in operation 


By JOHN J. MARTIN 


GOOD USE OF LOCATION and plant attractiveness 
have enabled 7 Hour Cleaning & Laundering, Inc., in 
Akron, Ohio, to record weekly increases in volume since 
its opening less than three months ago. 

Owner-operators Wendel Kalman and his three sons 
Ed, Al and Lou once operated the 4 Hour Bachelor 
Laundry in Akron. They selected the location of their 
new drive-in, cash-and-carry bachelor bundle and dry- 
cleaning plant because of its traffic accessibility. Four 
well travelled thoroughfares intersect in front of the 
plant at 54 West Market Street. One of them is used 
by Akronites coming from the best residential section to 
a busy shopping area two blocks away. Customers can 
walk, drive, or take the bus to 7 Hour’s central location. 

Clean and sparkling, the plant itself is an invitation 
to stop. Glass, concrete and brick in the proper combina- 
tion give the industrial building a smart, retail store 
appearance. Point of sale interest is created by shirt 
units operating in the large front windows. 

Potential drive-in customers see the plant and_ its 
arresting two-color neon sign from any approaching 
direction. The wide, four-street intersection gives 7 
Hour a wide range of visibility from passing auto- 
mobiles. Plant dimensions are 50 feet by 100 on a lot 
102 by 100 feet, making parking facilities available 
to 15 drive-in patrons at a time. 

Store fixtures done in varnished wood, a tile floor, and 
large areas of glass help to carry out the theme of easy 
informality created by outside appearance. Cleanliness 





4his Morning 
wear it 


No Anxious Waiting For 
SUPERIOR SERVICE! 


DRY CLEANING— 
Alterations, repairs, zippers, 
new pockets, FREE minor re- 
pairs, buttons replaced, com- 
plete dry cleaning service, 


LAUNDRY— 

SHIRTS, WEARING APPAREL 
and flatwork service. FREE 
button replacement, minor re- 
pairs, mending of socks, choice 
of starch. 

THE PLANT ALL AKRON 
IS TALKING ABOUT 


54 W. MARKET ST. JE-9725 











Newspaper advertisement stresses speed of service, extras, drive-in 
facilities. Name cut is patterned after style used in store signs 
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-NYTRON 


TRADE-MARK REG 


IMPROVES QUALITY 
—SAVES SOAP | 


Now... get better quality work at an even 
greater saving in soap costs. Now—by replac- 
ing 25 to 50 percent of the high-priced soap in 
your formula with NyTRON—you save money 
and get better results in the bargain. Formulas 
containing NYTRON provide better and more 
rapid soil removal, improved suspension of soil, 
faster and more complete rinsing. 

NYTRON can offer you these advantages be- 


cause it has an exclusive combination of prop- 
. a combination available in no other 
detergent. This patented wetting agent-deter- 
gent is not an alkali, not a soap, not a mixture. 
NYTRON works well in hard or soft, in hot or 
cold water; it provides exceptional detergency 
at low concentrations. And NYTRON saves you 


erties . 


money it will bring down the cost of your 


formula and improve the quality of your work! 





\ * Stet*>Washing Woolens 


NYTRON does an outstanding job on woolens . . . it com- 
bines complete safety with exceptional cleaning ability. 
It leaves the fabric with an unusually soft, springy “hand” 
because it cleans effectively and rinses completely even in 
cool or cold water. 


, A SZ Wet Cleaning 


\ 


Washing Synthetics 
and Fugitive Colors 


Substantial savings in classification time and special wheel 
loads can be achieved by the use of the NyTRON-Sour 
formula for the washing of synthetic fabrics and fugitive 
colors. Synthetic fabrics and fugitive cottons can be 
washed thoroughly, safely and economically in the same 
wheel with a combination of 

NYTRON and laundry sour. A 


eollay 


| . Rug Washing 


ae Maintenance Cleaning PRODUCT 


. NYTRON’S exclusive combination of proper- 
ties provides great versatility for a wide range of laundry 
cleaning jobs. It gives outstanding results in wet clean- 
ing and rug washing... use NYTRON also for general main- 
tenance cleaning on floors, walls, windows, delivery trucks. 





MAIL COUPON FOR FREE SAMPLE 
Samples of NYTRON and informative lit- 
erature are available on request. Just 
mail the coupon. 


SOLVAY SALES DIVISION, Allied Chemica! & Dye Corporation 
40 Rector St., New York 6, N. Y. 


Please rush my free sample of NYTRON, the patented 


wetting agent-detergent with the exclusive combination of 
properties. Also send literature. 


Nome 





Title 








Company 





Address 





State 
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View of twin 3-girl units shows sign above identifying machines for 
benefit of counter customers. Note wide intersection outside plant 


and simplicity are saleable features for this new office- 
plant structure. 

The fact that 7 Hour specializes in the bachelor 
bundle is reflected in the simplicity of production 
methods and plant layout. Because almost all work 
processed is wearing apparel and shirts, pre-condition- 
ing is unnecessary. There are no flatwork ironers. Flat- 
work is accepted, but is finished along with other items 
on one of the large wearing apparel presses. 

The entire right side of the one-story, non-partitioned 
plant is devoted to the laundry department, Bundles 
tuken in at the counter are taken directly to the mark- 
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identification system is used. The bundles are broken 
by color and fabric, and pass directly into one of the 
five individual open-end machines. After extraction, 
and tumbling if necessary, the load moves to one of 
the two wearing apparel units, or to one of a pair of 
three-girl shirt finishing units. A slight detour to the 
center of the plant floor for assembly and packaging 
completes the workflow. 

Tagged at the counter, drycleaning moves through 
the plant on the opposite side of the floor in the same 
manner. After being trucked to wetcleaning and pre- 
spotting tables in the rear, garments move from dry- 
cleaning washer and spotter, to drying cabinet and 
tumbler, and on to the finishing and repair depart- 
ments. Finished garments are bagged near the counter 
in full view of the customer. 

Almost all former customers made the switch from 
the old 4 Hour Laundry. They responded to the new 
drycleaning service, too; that part of the business now 
at 60 percent of laundry volume. At one-third capacity 
after four weeks, 7 Hour was doing 25 percent greater 
volume than the 4 Hour. The Easter week rush threw 
weekly progress reports out of perspective, but the 
Kalmans do know that the all-important steady increase 
is coming in. 

With just a few weeks under their belts, store man- 
ager Wendel Kalman, laundry department manager Ed, 
drycleaner Al, and assembly and packaging supervisor 
Lou Kalman anticipate a bright future. They can 
afford to be as optimistic as they are, however. A brand 
new plant, new machinery, the benefits of 14 years in 
the laundry business, and a running start make the 
success of 7 Hour Cleaning & Laundering almost a 





rear by 


ing department at the 


SIKESTON, MO.—J. W. Sconyers has 
sold his interest in the Sikeston Laun- 
dry & Cleaners to his brother, Chester 
Sconyers, who now has complete control. 


ST. JOSEPH, MO.—Mr. and Mrs, Lafe 
Chaffee have purchased the W. A. Fox 
Laundry and Dry Cleaning Co, from 
Mr. and Mrs. B. O. Kearby. 


HERRIN, ILL.—Gilbert L. Todd is 
expanding his laundromat into a com- 
mercial laundry. 


truck. A 


visible full sure thing. @ 


IONIA, MICH.—The May meeting of 
the SMAILM was held on May 10 at the 
Michigan Reformatory. The group plans 
to run a three-day school session at the 
Michigan State College beginning on 
November 1. The June meeting of the 
SMAILM will be held at the Sparrow 
Hospital, Lansing. 


AUBURN, IND.—Fred A. Barr and 
R. H. Wertenberger have announced the 
near-future opening of Barr Laundry 
and Cleaners, Inc., at 210 North Jackson 
Street. 


STOCKTON, MO.—Mr. and Mrs. Jun- 
ior Oldham have taken over the City 
Laundry. New equipment has been in- 


stalled. 


DAYTON, OHIO-—A cigarette is 
blamed for a $10,000 fire at the Quality 
Laundry Co. 


ST. LOUIS, MO.—New officers of the 
Associated Laundryowners of Greater St. 
Louis are: president, Julius Rudman; 
vice-president, Leonard G. Holden; sec- 
retary, Roy L. Wurst; treasurer, Otto J. 
Klein; and sergeant-at-arms, Lee F. Mat- 
they, Jr. 


CUMBERLAND, WIS. — Equipped 
with the latest machinery, the City Laun- 
dry opened for business on May 11. The 
new business is owned and operated by 
Clarence Capra. 


FAIRFIELD, IOWA—The Fairfield 
Laundry and Dry Cleaning firm has add- 
ed rug cleaning to its services. The firm 
is operated by Shan Campbell and Oscar 
Easton. 


WILLOW SPRINGS, MO.—The City 
Laundry has been sold to Mr. and Mrs. 
W. A. Smith, owners and operators of 
Smith’s Laundry. 


ST. CATHARINES, ONT.—Gold wrist 
watches have been presented to Sid Bar- 
rett and A. J. Kehote on their 20th an- 
niversaries with Feasby’s Wash-Rite 
Laundry. 


ST. LOUIS, MO.—The  Excelsior- 
Leader Laundry and Dry Cleaning Co. 
has opened a new cash-and-carry depot 
with curb service in the new Brentwood 
Square Shopping Center, according to 
B. D. Kearns, president. 


(Continued on page 56) 
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Are"SOAP-STARVED" Washing Formulas 
Increasing Your Customer Turnover? 


JERSEY CITY 2, N. J. . 


MY WHITE SHIRTS 
ARE GRAY AND 
MY COLORED ONES 
ARE DINGY | 


- “=~ 
KEEP YOUR CUSTOMERS SA 


; | KNOW, DEAR— 
IM GOING TO GIVE OUR BUSINESS 
TO ANOTHER LAUNDRY TOMORROW | 


TISFIED by getting your “soap-starved” 


washing formulas in “‘balance.”’ You'll find whites come whiter, colors brighter, 
woolens fluffier with Colgate-Palmolive-Peet soaps and detergents listed below. 


Use C.P.P. Co. Laundering Products... 


FOR BRIGHTER WHITES 

Arctic Crystal Soap Flakes—high quality, made 
from pure, prime tallow, guaranteed to contain not 
less than 88% soap. Titer approximately 42°C. Also 
available in granulated form containing 92% soap. 
Colgate Formula 40—for hot-water washing of 
white work and fast-colored goods. A high titer 
built soap. It assures better ‘‘sudsibility,” quicker 
rinsing, cleaner finished work, lower soap con- 
sumption. 








FOR SHARPER COLORS 
Colgate Formula 20—prepared soap for cold- 
water washing of colored fabrics and materials not 
affected by added alkali at low temperatures. Assures 
better “sudsibility,” quicker rinsing, cleaner fin- 
ished work, lower soap consumption. 





COLGATE-PALMOLIVE-PEET COMPANY 


CHICAGO 11, ILL. 


ATLANTA 3, GA. . 


FOR SILKS, SYNTHETICS, FUGITIVES 
AND FLUFFY WOOLENS 


Arctic Syntex ‘“‘M”—‘“‘soapless” soap or synthetic 
detergent for low-temperature laundering of fine 
fabrics in hard or soft water. In mild acid or salt 
solutions, it minimizes bleeding. Rinses quickly. 
Does not promote felting or shrinking of woolens. 





Mentor Beads—an alkyl aryl sulfonate detergent 
... Of high purity ... stable in acid and alkali... out- 
standing detergent and wetting properties. 


Cc. P. P. Advisory Service is FREE! Contact our 
salesman today or write us direct. 





FR EE g New 1951 Handy Soap Buying 

© Guide. Tells you the right soap for 
every purpose! See your C.P.P. representative, 
or write to our Industrial Department. 








KANSAS CITY 3, KANS. 
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(Continued from page 54) 


STEVENS POINT, WIS.—Norming- 
ton’s, Inc., local laundry has been ac- 
quired by Mr. and Mrs. Jay G. Somers. 


WEST PLAINS, MO.—Dick Briscoe, 
owner of the Purity Laundry, has ex- 
panded his business to include a cleaning 
plant. The firm will now be known as 
the Purity Laundry and Dry Cleaners. 


MADISON, WIS.—Spotless Laundry 
& Cleaners, Inc., has been incorporated 
with a minimum capitalization of $500. 
Owners are Coleman E. Slavney, Harvey 
E. Linderman, and Irving Levy. 


CHICAGO, ILL.—The Jackson Park 
Laundry suffered a $5,000 fire on April 
12. The blaze was confined to the second 
floor of the plant. 


TERRE HAUTE, IND.—Continuing 
their expansion and modernization pro- 
gram, the Union Laundry and Dry Clean- 
ers has announced the installation of two 
new washers. 


GRAND RAPIDS, MICH.—Herbert W. 
Cole, president of Cole Launderers and 
Cleaners, has announced that his firm, 
which he and his father started with 16 
employees, now employs 250. 


JEFFERSONVILLE, IND.—Bids on 
construction of a laundry building at the 
Jeffersonville Hospital have been filed. 


OKLAHOMA CITY, OKLA.—In an 
election of officers held May 20, the Ok- 
lahoma Laundry Owners’ Association 
elected R. F. J. Williams as president 
for the 1951-1952 season. L. R. Shreff- 
ler, Ponca City, was named first vice- 
president, and Paul Tell, Jr., Tulsa, sec- 
retary-treasurer. The association includes 
more than 100 laundry firms from all 
parts of the state. 


AUBURN, CAL.—The Placer County 
Steam Laundry has been sold to James 
York by Preston E. Lannom, who has 
owned and operated the business for the 
past six years. 


LIBERAL, KAN.—Cliff and Rodney 
Leete, owners of the Eureka Laundry, 
have bought the Glori-Tone Cleaners 
from A. V. Mahoney and Jack Grimsley. 
Grimsley will manage the cleaning plant. 
Glori-Tone will be moved to the Eureka 
building as soon as new quarters are 
readied for it there. 
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HOLDENVILLE, OKLA.—Roy Capps 
and P. C, Thomas have bought the Hold- 
enville Steam Laundry and Dry Clean- 
ers from Mr. and Mrs. Clyde Fuqua. Mr. 
Capp announced that the plant will be 
re-equipped and enlarged soon. 


CRESCENT CITY, CAL.—The T. & 
S. Laundry has been sold to Mrs. Har- 
riette Perdew by Mrs. J. Shelmadine. 


ARCADIA, CAL.—George E. Zillgitt, 
an attorney in the firm of Anderson and 
Zillgitt, has entered business with his 
father-in-law, Val Woodbury, head of 
the Alhambra Laundry Company. 


GRAHAM, TEXAS—The Morris Steam 
Laundry and Cleaners has been com- 
pletely destroyed by fire. Odie Marris, 
owner, estimated a total loss of $70,000. 
The plant was partially covered by insur- 
ance, 


WAMEGO, KAN.—Attempts are being 
made by the Wamego Chamber of Com- 
merce to attract a laundry to this city. 


KINSLEY, KAN.—The plant formerly 
known as the Carson Laundry will now 
be known as the Hawley Laundry, ac- 
cording to Mr. and Mrs. Earl Hawley, 
owners. 


HURON, CAL.—A new plant, the Hu- 
ron Steam Laundry, has opened on 
Cherry Street. The laundry is starting 
out as a self-service plant, but its owner, 
Mrs. George Mauldin, plans to install 
finishing equipment as soon as possible. 


SAYRE, OKLA.—C. W. Triplitt is now 
associated with his father, Claude Trip- 
litt, at the Sayre Steam Laundry and Dry 
Cleaners. 


SANTA BARBARA, CAL. — Walter 
Davis, Michael Kozak, Jr., and Robert 
Schott are selling Deeks Laundry to 
Ben and Lillian Fitzsimmons. 


WICHITA, KAN.—R. M. Worthing- 
ton, former Iola, Kan., businessman, has 
been named sales and office manager of 
a group of three Wichita and Newton 
laundries, according to John Fitzgerald, 
president of the corporation. The three 
plants are the City Laundry and Dry 
Cleaning, the Kansas Independent Laun- 
dry and Dry Cleaners, both of Wichita, 
and the Imperial Laundry of Newton. 


BURLINGTON, KAN.—New washing, 
shirt finishing, and tumbler equipment 
has been installed at the Oliver Laundry. 


WEATHERFORD, TEXAS —W. D. 
Taylor has purchased the White Star 
Laundry. 


HUMBOLDT, KAN.—The Mission 
Laundry in Kansas City, Mo., has ex- 
tended its “Wash By Mail” service to 


Humboldt. A user of the service pur- 
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chases a shirt mailing case at a nominal 
fee from the laundry. He uses the case 
to send soiled shirts to the laundry and, 
within a few days, he gets his laundered 
shirts back. There is no additional charge 
for this out-of-town service. 


GREAT BEND, KAN.—J. E. McMul- 
len, owner of Ideal Laundry, has been 
elected mayor of Great Bend, defeating 
the encumbent Mayor Joe Mermis. 


KINGFISHER, OKLA.—Mr. and Mrs. 
C. G. Hudson have purchased a laundry 
from Mrs. Goldie Dobbins and are op- 
erating it under the name of Hudson's 
Home Laundry. 


CHEYENNE, OKLA.—The formal 
opening of the Thornton Laundry, re- 
cently damaged by fire, was held May 
12. 


ALPINE, TEXAS—A new storage vault 
has been completed at the Winter Laun- 
dry & Cleaners, 


ODESSA, TEXAS—A new neon sign 
has been erected at the 10th St. Laun- 
dry. 


TOPEKA, KAN.—The White Way 
Laundry has been remodeled. 


MIDLAND, TEXAS—A launderette 
owned by W. L. Savage will move into 
a new plant on about September 1. All 
new steam equipment will be installed. 


EMPORIA, KAN.—The New Process 
Laundry and Dry Cleaning Company has 
completed extensive remodeling and al- 
terations. About 2,300 persons attended 
the open house held in connection with 
the formal opening. A new fur storage 
vault has been included as part of a new 
addition. 


TOPEKA, KAN.—The Peacock Laun- 
dry is opening a pick-up station at 810 
Quincy Street. 


RAYMOND, WASH.—Harley Webber, 
owner of Pacific Cleaners, is opening a 
new laundry next door to the cleaning 
plant. 


CASPER, WYO.—The student body 
of the Hiland school recently visited the 
Troy Laundry. 


GLENNS FERRY, IDAHO-The Mc- 


Sherry Company, a laundry firm, has 
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SAVE WATER, SUPPLIES, STEAM 


tits | 
| 


METER TYPE VALVES 


Automatically measure flow of hot 
and cold water to washer in gallons. 
“Standard” (150 gal.)—1Y%x2’", 2x 
2”, 2x2.” or 2x3” inlet & outlet 
connections. . 
“Detroit (300 gal.)—2%2x2¥%." or 
2x3" inlet & outlet connections. 


“Master” (400 gal.) —3” inlet at back 
or side, 4” outlet. 


By accurately measuring flow of 
water to washers, then shutting off the 
water automatically, Chace Valves 
prevent waste of water, steam and sup- 
plies, and save operating time. 

Now manufactured by AMERICAN, 
Chace Automatic Valves, and _ parts, 
can be obtained from your Laundry 
Machinery Distributor, Supply House, 
or from your AMERICAN salesman. 


a 


16.00.06 fepccx ae 


FLOAT TYPE VALVES 


Automatically measure flow of hot 

and cold water to washer in inches of 

bath level. 

“Standard” —1 x2", 2x2”, 2x2.” 
& 2x3” inlet & outlet connections. 

“Detroit’’ —2x2%.”" & 2x3” inlet & 
outlet connections. 


CHACE VALVE DIVISION 
The 


AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINNATE 12, OMIO 
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filed articles of incorporation listing $50,- 
000 capitalization with the following in- 
corporators: L. C. King, V. D. McSherry, 
and H. C. King. 


WEISER, IDAHO-—The oldest laundry 
in Weiser, the Weiser Laundry and Dry 
Cleaners, has been sold by Orville Kitts 
to three employees: John Turnipseed, 
Estus Webb, and Fred Aasa. 


MITCHELL, NEBR.—Mr. and Mrs. 
W. H. Wilcox have opened the Mitchell 


Laundry, 


CAMPBELLTON, B, C.—Mr. and Mrs. 
“Shorty” Robinson have opened the 


Rainbow Laundry. 


YAKIMA, WASH.—The Valley Laun- 
dry & Dry Cleaning Company of Top- 
penish has been awarded a bid for do- 


ing the laundry for the county hospital. 


KIMBALL, NEBR.—The Kimball 
Laundry and Dry Cleaning plant has 
been sold by Peder Christensen to James 


Clark. 


ALBANY, ORE.—F. W. Reid has pur- 
chased the Albany Laundry from How- 
ard Shipton and L. H. Sammons. New 
machinery is being installed as part of 
a modernization program. 


SEATTLE, WASH.—Howard Shelton 
has been promoted to assistant sales man- 
ager of the Covey Laundry & Cleaning 
Service, 


RUSSELLVILLE, ARK.—Fire of un- 
determined origin caused several thou- 
sand dollars in damage at the Russell- 
ville Steam Laundry recently. Most of 
the equipment escaped damage. 


STATESVILLE, N. C.—W. Y. Davis 
is expanding his Davis Cleaners and 
Bachelor Laundry so that he may offer 
complete laundry service. 


MACON, GA.—A new building for 
the Sno-White laundry is under construc- 
tion. 


OCALA, FLA.-The Ocala Laundry 
and Drycleaners, Inc., has announced 
that W. R. McGillicuddy has joined the 
firm as general manager. 


WASHINGTON, D. C.—Damage esti- 


mated at $45,000 resulted from a fire at 
the Washington Laundry and Dry Clean- 


ers on Respass Street. 
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GULFPORT, MISS.—Cereme Ellis, C. 
O. Flickner, and Elbert Manuel have 
opened a new laundry and drycleaning 


establishment on Porter Avenue. 


COLUMBIA, S. C.—The City Laundry 


recently suffered considerable fire dam- 


HARTFORD, CONN.—Fifty members 
and guests of the Institutional Laundry 
Managers Assn, of Connecticut recently 
attended the group’s final meeting of 
the season at the partly completed Hart- 
ford Hospital laundry, Officers elected 
for the coming term are: president, Rob- 
ert W. Yager, Meriden Hospital; vice- 
president, Franklyn McCutcheon, Hart- 
ford Hospital; treasurer, Dennis Viera, 
Norwalk; and secretary, William Egan, 


St. Raphael Hospital. 


NEW YORK, N. Y.—Murray Cohen, 
Consolidated Laundries, has been named 
chairman of the Laundries Division of 
the Joint Defense Appeal of the Ameri- 
can Jewish Committee and the Anti- 
Defamation League of B'nai Brith, it 
was recently announced by Harry Brandt, 
chairman of the JDA campaign cabinet. 
As chairman, Mr. Cohen will direct the 
mobilization of support throughout the 
industry for JDA’s current $6,000,000 


campaign. 


OZONE PARK, N. Y.—Thieves re- 
cently broke into the office of the Crib 
Diaper Service and made off with $300 
to $400 plus several thousand dollars 
worth of unindorsed checks and several 
hundred copies of a booklet entitled, 
“Having a Baby is Fun.” 


OAK BLUFFS, MASS.—Fire damage 
in the laundry of the Ocean View Hotel 


has been estimated at $2,000, 


PITTSBURGH, PA.—A certificate for 
the conduct of a business has been 
granted to a laundry named Wash-Day, 


owned by Thomas J. Richards. 


NEW YORK, N. Y.—In one New York 
hotel a diaper service has been pro- 
vided for visiting infants. 


HEMPSTEAD, N. Y.—The Improved 
Laundry Service has requested a permit 
to install a cleaning unit. 


BOSTON, MASS.—The May meeting 


of the Massachusetts Institutional Laun- 
dry Managers’ Association was held at 


the St. Elizabeth Hospital. Eugene R. 
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Day, laundry technician of the Philadel- 
phia Quartz Company, spoke on “Con- 
trol of Washroom Supplies,” with special 
emphasis on design of measuring equip- 
ment. 


PITTSBURGH, PA.—The Sweet Clean 
Laundry and Dry Cleaners, Inc., has 
opened a branch store at 994 Greentree . 
Road, Greentree. 


STONEHAM, MASS.—The Stoneham 
Laundry, which employs 50 people, was 
recently awarded a plaque in recogni- 
tion of their safety record for the past 
year. The plant did not have a single 
accident. 


RIDGEWOOD, N. Y.—William C. 
Eisenhardt, head of the Octagon Laun- 
dry, has been installed as esquire of the 
Queensboro Lodge of Elks 878, Mr. Eis- 
enhardt is active in community affairs, 
being president of the Ridgewood Lions 
Club, a director of the Ridgewood Cham- 
ber of Commerce, and a member of the 
Sponsoring Committee of the local 


YMCA. 


LYNN, MASS.—The Hygienic Laun- 
dry has extended its service to Nahant. 


NEWTON, N. J.—The 134th meeting 
of the North Jersey Institutional Laundry 
Managers Association was held on May 
9 at the Newton Memorial Hospital. 
Members and guests inspected the new 
laundry facilities and toured the hospi- 
tal. Two new members were received 
into the group: Anthony Domino, laun- 
dry manager, and Ralph Gannon, assist- 
ant laundry manager of the Erie Railroad 
in Jersey City. 


SPRINGFIELD, MASS.—The National 
Laundry, Inc., has been granted a cer- 
tificate of incorporation. It has been au- 
thorized to issue 300 shares of common 
stock without par value. Officers are Jo- 
seph A. Schimes of New York, president 
and treasurer, and Bill W. Hamilton of 
Longmeadow, clerk. 


PAWTUCKET, R. I.—One of the new 
directors recently appointed to the board 


of directors of the Narragansett Racing 
Association is James H. Connors, treas- 
urer of the Capitol Laundry Co., Boston. 


KINGSTON, N. Y.—The_ Kingston 
Laundry, Inc., observed its 30th anni- 
versary on May 8. It is owned by Morris 
and Lena Kalish. 


NEW BRITAIN, CONN.—The federal 
government has placed a tax lien on 
property of the General Laundry Service, 
Inc., for alleged non-payment of taxes 
due in the amount of $8,475.13. 


PORT CHESTER, N. Y.—William J. 
A. Joyce has rejoined the staff of the 
Joyce American Laundry Corp. in an 
active capacity. 








June 15, 1951 


HYDROLATE 


ORTHOSILICATE 


SO THAT 
ONE WILL BE 


THE STARCHROOM LAUNDRY JOURNAL 


ALKALATE 


METALATE 


-SUPERSILIGATE 


EXACTLY RIGHT FOR YOU 





How can today’s highly specialized—and mech- 
anized—Laundry Industry get along with one 
“general”? washing compound! DIAMOND ALKALI 
carries on continuous Laundry Research to 
solve special problems. Therefore, the DIAMOND 
line has kept up with the changing requirements 
of the whole nationwide Laundry Industry. 
We can furnish you exactly the right compound 
for your washing conditions—no matter what 
kind of water, what seasonal conditions you 


have to meet, or what type of work you 
specialize in, 
Call your Dramonp Technical Serviceman for 
a checkup of your washroom conditions, His 
recommendation of the right compound can save 
you money, Why buy a washing compound that 
is stronger than you need—or why struggle with 
one not strong enough, when DIAMOND can give 
you exactly what you need for most profitable 
results? Call DIAMOND laundry distributor now. 
* 
w 


SAFETY 
LINEN 


HYOROBREAK 


Ta 


Mids, 
DIAMOND 
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CHEMICALS 





DIAMOND LAUNDRY DETERGENTS * SOURS + BLUES 


COMPANY...CLEVELAND 14, OHIO 





DIAMOND ALKALI 
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W. A. Johnson checks first 
week's results with a route- 
man team 
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Open House Sparks Promotion 


Name List Made Up of Open House Guests Is 


Used as Basis for Large-Scale Canvas 


By LON FANALD 


WHEN the Galveston Model Laundry, Galveston, 
Texas, opened a new drycleaning department in a re- 
modeled plant store, the opening was made the occasion 
for a big advertising and promotion campaign. W. A. 
Johnson, Model’s president and a veteran laundry 
operator in Texas for over a half century, handled 
the campaign. 

Open house was held from the hours of one to four 
for two weeks. Half-page ads in the local papers invited 
Galveston residents to attend, Over 2,800 people showed 
up the first week, and approximately half that number 
during the second. 

The plant’s 16 routemen, divided into groups of four, 
took turns being at the store to greet visitors. Office 
girls handled registration, asking each visitor to sign 
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Drivers carry business cards giving their home phone numbers 


3 la 
sing 


a ecard giving his name, address, phone number, and the 
number in the family. Door prizes and souvenirs were 
distributed. Each visitor was given a booklet telling the 
history of the Galveston Model Laundry and explaining 
the new drycleaning service. All plant employees wore 
name badges throughout the open house. 

The open house itself was merely the opening wedge 
of an intensive sales campaign. After the opening a list 
of more than 4,000 visitors and a second list of some 
4,000 new Galveston residents who did not attend the 
opening, were worked up into route cards. The 16 route- 
men were divided into four teams, each member of each 
team being given 500 cards for his territory. On several 
of the routes some additional names had to be added 
and eards made out. 

Mr. Johnson then started a series of sales contests, 
with team and individual routeman prizes for: 

1. The team that brought in the largest volume of 
drycleaning business. 

2. The team that made the most calls from the cards 
furnished, regardless of business turned in. 

3. The individual routeman bringing in the largest 
cleaning volume. 

4. The routeman who made and turned in the most 
calls from his ecards. 

In making new calls, routemen were instructed to 
write full information on the back of each card, and 
then turn the cards in to the office each night. 

Two form letters were used—one for the new cus- 
tomer who sent in drycleaning, and a second for the 
canvassed resident who had not. 

Johnson met with each group of four routemen on 
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PROSPERITY FULLY-AUTOMATIC 
DRYCLEANING UNIT Model 6-A 
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how to change 


in one easy move! 
Find the solution in 


THE SPOTTING MANUAL 
OF THE DRYCLEANING INDUSTRY 


Revised Edition 


by ALLEN O. FLIGOR 
and PAUL C. TRIMBLE 


The practical answer to your No. 1 Customer Complaint—wunremoved spots! 
Clear and specific instructions for safe removal of 179 common spots and 
stains—as well as general spotting methods . . . supplies . . . equipment... 
fabric and stain identification. 


PLUS: Chapters on wetcleaning, prespotting, bleaching and sizing, velvets 
(they're back in style!), lustering and delustering. 


For satisfied customers—and more of them—use The Spotting Manual. 


The STARCHROOM LAUNDRY JOURNAL 
304 EAST 45th STREET 
NEW YORK 17,N. Y. 
[] CHECK [] MONEY ORDER 
Gentlemen: 
Please send me my copy (postage paid) of The Spotting 
Manual of the Drycleaning Industry, Revised Edition. 


Name .. 
a 


Address 
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Mondays to go over the previous week’s results and to 
award the merchandising prizes. 

“T have found these small group meetings very im- 
portant,” Johnson said. “It gives us a chance to keep 
our fingers on the pulse of the program, to learn first- 
hand about the troubles the routemen are having, and 
be able to correct them at the start. These weekly meet- 
ings are informal and we take our hair down and talk 
facts. A great many suggestions coming from these 
meetings have been incorporated in our campaign or 
have resulted in changes in our drycleaning service. 

The four-team routemen contests with drives for new 
business last for 30 days. The plan calls for holding four 
such drives during the year. 

Increased volume as a result of the first drive and the 
opening promotion was 50 percent above the goal set 
before the drive was started. During the period the 
plant also experienced a strong increase in laundry 
volume, which was not pushed at all in the newspaper 
copy or in the contest promotion. 


Plant’s Reereation Facilities 
Offered to Publie 


AN EXCELLENT EXAMPLE of a plantowner whose 
service to the public extends beyond the cleaning and 
laundry work he turns out may be found in Jess Rich- 
mond, owner of Richmond Cleaners & Laundry in Beck- 
ley, West Virginia. He has made his plant's attractive 


recreation room available to any community group for 


meetings, card parties, luncheons, or other social affairs. 


Jess Richmond poses in the 42 by 20-foot recreation room open to 
Beckley clubs and groups free of charge 


No charge is made for the use of the room. Groups 
who wish to use it are asked only to give sufficient notice 
so that it may be made ready for them. Built over a 
recent addition to the laundry washroom, the room has 
been booked at least four nights a week ever since it 
opened, 

It’s not every plant that is able to provide such 
facilities, but it’s hard to think of a better goodwill and 
business builder. 


JOURNAL 63 
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HAMMOND 4oomce 
DRY CLEANING UNITS 





The Hammond Atomic Dry Cleaning Plant is 
the finest open-end unit money can buy... 
yet low in price! It will give you faster cleaning 
and superior workmanship. The double out- 
put plants get from this wonderful, fully auto- 
matic Unit, enables them to pay for it in one 
year’s time. Available in two sizes—10 or 20- 
unit capacities. 


SPECIFICATIONS 


Hammond Atomic dry cleaning Washer 


Hammond Monel Screen Vacuum Filter with motor driven 
pump, button trap, sight glasses, prefabricated piping, 
control valves and cleanout tools 


Hammond Wizard Extractor 
Hammond Master Drying and Deodorizing Tumbler 


Compact horizontal storage tank with Magnetic Gauge, 
mounted on a steel cradle connected to unit 

Special extractor solvent recovery tank with diaphragm 
switch control, strainer and magnetic valve, for putting ex- 
tracted solvent back into the system is available. 


the 





This unit has elimi d noise, , and friction 
—all enemies of dry cleaning equipment. 
and 


Completely Enclosed — dernistic. 





Write for prices and description on this 
remarkable unit 


HAMMOND BLDG., WACO, TEXAS 
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Fig. 1. Proper maintenance 
might have prevented this 
catastrophe in a_ laundry- 
cleaning plant 


Good Maintenance Prevents Boiler Explosions 


Proper attention to boiler controls and safety 


fittings greatly reduce the possibility of explosion 


By JOSEPH C, McQUAY 


Consulting Enaineer 


A RECENT STUDY of boiler room accidents* in laun- trols. They recognize, particularly in the smaller laun- 
dries, Figs. 1 and 3, showed 62 percent of the total came dries, that the boiler operator can’t be in two places 
from overheated boilers. The cause for overheating in at once. To justify his pay he has to do other duties 
68 percent of these cases was low water! Every boiler than just check on boiler operation. So, to make it easy 
operator worthy of the name knows that one of the first they put in automatic controls. 
rules of the boiler room is: watch the water level! Does this accident study condemn automatic boiler 
Most laundryowners feel they’ve protected their operation as risky? They find automatic controls well 
boiler when they've equipped it with automatic con- made and reliable performers. But their maintenance 
next to nothing in too many laundries. 


*The Locomotive, Hartford Steam Boiler Inspection & In- . : - 
Here is a program that will keep your boiler on the 


surance Co., April 1951 
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Keeping a daily power plant log is necessary for proper maintenance of boiler room equipment 
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Now you can do away with much of the 
time and money spent for boiler installa- 
tion. No costly stacks, brick foundations 
or assembly of extensive piping when 
you get the Powermaster Steam Genera- 
tor. 


A completely self-contained unit, the 
Powermaster can often be put into opera- 
tion on the day it is delivered. In addi- 
tion, many users tell us that one man 
operates the Powermaster and has plenty 
of time for his other duties. 


Then too, if you are interested in low 
cost steam generation, you will want the 
Powermaster story before you make your 
investment. Just return the coupon for 
your copy of our Bulletin No. 1218. It is 
full of information you can use. 


To meet your special needs, the 
Powermaster is made in sizes from 
15 to 500 H. P. and pressures from 
15 to 200 p.s.i. You can use light 
or heavy oil, gas or combination 
gas/oil firing. 


BOWER, INC. 


Orr & Sembower, Inc. 
890 Morgantown Road, Reading, Penna. 


Please mail Bulletin No. 1218, showing how easy 
it is to install and operate Powermaster Steam 
Generators and Hot Water Boiler Units. 


Name eciindicaincaadaiassaac meee bbaecelenntn, 
(PLEASE PRINT) 

Company 

Address r SRE te 

Zone..... State. _...... = 
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IMMEDIATELY 


AVAILABLE FROM STOCK 
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these savings. 


WHITLOCK STEEL SHELL STOCK 
TYPE K STORAGE HEATERS 


These popular sizes of WHITLOCK STEEL SHELL STORAGE HEATERS are in stock at Hartford 

. ready for immediate shipment to serve your water heating needs. You get two big savings when 
you choose a stock Whitlock Heater: (1) immediate availability saves you time (2) quantity pro- 
duction in our plant saves you money. Select your heaters from this group . 





*Heating 
Capacity 


Shell and 
Head Thicknesses 


Storage 


Shell Size Capacity 





500 GPH 
800 GPH 
1250 GPH 
1500 GPH 


30” x 
36” x 
42” x 
48" x 


96" ¥y,” x %” 280 gal. 
120” %” x %” 500 gol. 
120” %” x ” 680 gal. 
120” %” x \y” 870 gol. 




















*40 to 180° F. 
Construction and stamping in accordance with ASME Code 


with steam at atmospheric pressure 


Authorized Representatives in Other Principal Cities 
In Canada: Darling Brothers, Ltd., Montreal 





. . take advantage of 


At a slight additional cost, any of these Heaters can be 
furnished with anti-corrosion, non-metallic coatings: air- 
drying enamels, resins, cement. For full information and 
free estimates, contact your nearest Whitlock office or 
representative—or write us at Hartford for Bulletins 40A 
and 46. 


THE WHITLOCK MANUFACTURING CO. 
90 South St., Hartford 10, Conn. 


New York © Boston ® Chicago ® Philadelphia © Detroit 
Richmond 


WHITLOCK HEATERS 








Fig. 3. Another example of carelessness in boiler maintenance 


safe side. What is more, it will make it easier for the 
boiler operator to do his job. Take a leaf out of the big 
steam plant’s book. Without fail, the big plant boiler 


room keys its operation to a boiler “log,” Fig. 2. All it 
consists of is a day-to-day record sheet. On it the boiler 
operator lists the ordinary information as he makes his 
rounds. These rounds can be hours apart. They don’t 
have to be as rigid as the big plant records, but they 
should be as complete and accurate. 

As you begin to pile up a set of “log” sheets you can 
start to compare readings from day to day. Allow your 
boiler operator time to do this. You expect your sales 
force to keep records and be able to pick from them 
trends in business, shifts in customer demands. Your 
boiler log will tell your operator, for instance, that his 
low-water cutout is acting sluggish, his boiler isn’t 
coming up to full pressure, that steam output is off. 

Right then and there it’s time for preventive mainte- 
nance. After a time the operator knows his burner tips 
need changing, say, once a month to hold up steam pres- 
sure, his boiler needs a washing out once every three to 
six weeks or so to keep up steaming capacity, his con- 
trols have to be checked weekly to give sharp, accurate 
performance. Remember the insurance company acci- 
dent survey found that low water was the biggest 
wrecker of laundry boilers. Here’s what you should do. 


Necessary Precautions 
Low water cutout. For float-operated low-water cut- 
outs, Fig. 4, run a series of easy checks. Open the drain 
valve in the float chamber and flush the chamber until 
the cutout switch trips. Any mud accumulation or sedi- 
ment build-up in the float chamber washes out. If the 
float “hangs up,” chances are hard scale has formed in 
the chamber and the water won’t touch it. The only 

cure is to open the bow] and clean it out. 
But if this is the first time you’ve put your cutout to 
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FROM SAME SIZE SOFT 
ENER 
USING SAME TypE ZEOLITE 


Does it sound too good to be true? 





Two ways fo cut softener costs with 
the “Double-Check” principle 


One way is to install an Elgin “Double- 
Check” Softener — or you can have the 
“Double-Check” manifold equipment 
applied to your present softener — any 
make. 

Our District Engineer will be glad to 
show you how your present water soft- 
ener can be modernized. Many softeners 
equipped with the “Double-Check” mani- 
fold and Elgin high capacity zeolites are 
delivering 3 to 10 times more soft water. 








SOFTENERS © CHEMICAL TREATMENT © FILTERS © BOILER WATER CONDITIONING 


Perhaps it does, but thousands of ELGIN 
"Double- Check’ installations say it’s so! 


Far more soft water from a softener costing no more to buy,.and less 
to operate, does sound “too good to be true.” Many operating men have 
felt that way about it, but when all the cards were down the net result 
in most cases was the purchase of an Elgin “Double-Check” Softener 
... of the ihstallation of “Double-Check” equipment to modernize and 
step up the capacity of their present water softeners. 

We would like to have you ask us to prove our case. Meantime, 
glance for a moment at the diagrams above which point out the big 
basic improvement in Elgin design. The important point is that a 
softener employing conventional manifolds is constrained to a shallow 
zeolite bed and a slow back-wash rate to prevent the escape of zeolite. 
This handicap is removed by the ingenious and exclusive Elgin 
“Double-Check” manifolds which prevent escape of zeolite even 
with a deep zeolite bed and a high back-wash rate. The extra zeolite 
gives extra water softening capacity of course, and the higher back- 
washing rate means better cleansing of the zeolite; thorough regenera- 
tion; higher efficiency. 

It’s as simple as that, but we repeat that we would like to have you 
insist that we prove our case in terms of your plant. We would like 
to show you that the Elgin “Double-Check” offers not only more in 
performance, but also more in quality. We also want to explain our 
broader servicing program that assures peak performance and lasting 
satisfaction. Coupon brings all the facts. 


ELGIN SOFTENER CORPORATION, 150 N. Grove St., Elgin, Ill. 


will put new life in 


NEW ZEOLITE \\ ° 
eI | 


your water softener 
All types of zeolites furnished.—~ 
Write for information on type needed. 





coo oct oe ern ree 


Please send bulletin giving information about: 
0 Elgin Water Softener CI Zeolites 
(J Modernizing ovr water softener 














Mail to Elgin Softener Corp., 150 North Grove Street, Elgin, Ilinois 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 











THE 


STARCHROOM 


PACKING BOX WITHOUT PACKING 
for Cylinder lroners 


Yes, the Johnson Joint ends all the packing and re-packing of 
stuffing boxes, Brings other important advantages too, Saves 
enough in maintenance alone to pay the cost of switching over, 
and stretches manpower in the bargain by asking far less atten- 
tion, increasing operating efficiency and reducing machinery 
“time-out.” Used 
in many laun- 
dries; adopted as 
standard equip- 
ment by many 
machine makers. 


Préssyre 
gor nts 


e Completely 


Packless 


@ Self-Lubricating 
@ Self-Adjusting 
o Self-Aligning 


q” 


we. 


Sizes, styles for all needs, write for the facts. 


The Johnson Corporation 


855 Wood St., Three Rivers, Mich. 








Reclaims Both High 
and Low Pressure 
Condensation 


Pre-Heats Boiler Make 
Up Water With Heat 
Thot is Wasted 


Keeps Boiler Water 
level and Steam Space 


Constantly Uniform 


Operates Automatically 
and Requires no Steam 
for its Operation 





Write for 
Catalog 
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the test, the cutout may fail for an entirely different 
reason. The moving parts have been still so long they 
bind or stick. This class of failure and other mechanical 
defects only come to light under regularly s-heduled 
equipment checks. 

Once you've run a set of tests and find a faulty low 
water cutoff that needs replacement, you might be 
tempted to bypass the cutout so that the boiler can go 


Pochchhh ht. th.t. = 


Fig. 4. Float-operated low-water cutout should be cleaned often for 
proper safety precautions 


back in operation. If you decide to put off repairs you're 
looking for trouble. Someone will forget that the cutoff 
is out of service and depend on it. 

That brings up another dangerous operating practice. 
Some plants lean on the low-water fuel cutout as a 
means of checking on water level. When it trips out 
the operator throws on the feedwater pump, All it 
was ever meant to do was give you last-ditch protec- 
tion when the regular water-level control, manual or 
automatic, goes wrong. 

Flame failure shutoffs. Maintenance of flame-failure 
shutoffs is much more complex. Many are electronic de- 
vices and their breakdown could be from cireuit failures 
more than from boiler operation. You can check if the 
flame failure device is working, but because there is a 
chance of furnace explosion from this cause schedule 
a routine maintenance checkup with a reputable burner 
service concern. 

Safety valves. Only spring-loaded safety valves are 


| permitted by boiler codes. They should pop clean with- 


out simmering and close without chatter or simmer 
within the required blowdown limits. Yet the average 
boiler plant operator never tries out his safety valve. If 
it binds, or if sediment or scale build-up has frozen it. 
more times than not he never bothers to find out. 

The amount of blowdown is well defined by the 
American Society of Mechanical Engineers Boiler 
Code*. Valve construction differs somewhat in adjust- 
ing for blowdown. But the valve manufacturer will 
gladly supply you with the proper procedure. 

Boiler surfaces. Next major phase in preventing boiler 
explosions is taking steps to assure a clean water-side 


*ASME, 29 W. 39th St., New York 18, N.Y. 
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25 
MINUTES SAVED 
FOR PRESSING 
BUSINESS 


It used to take 30 minutes to warm up the presses in a big 


Philadelphia tailoring plant. Now it takes 5. 


What happened? They replaced old-style steam traps with 


Yarway Impulse Traps—and gained 25 extra minutes 
a day for productive operation. 


That's pretty typical where Yarway Steam Traps are on the 
job. Whether it’s a tailoring plant, laundry, cleaning 


establishment or other plant where steam is used, Yarways 
are designed to send the most premium B.T.U.'s at top 
temperature into your process or product. They get 
equipment hotter, sooner...and keep it hot. 


When you add to this the other Yarway features—small 

size, only one moving part, easy installation, low 
maintenance, dependable operation, low cost—you have the 
reasons why over 750,000 Yarway Impulse Steam Traps 
have been already installed. 


One of 216 Yarway trap and strainer distributors is located 
near you. See him for your Yarways today. 


YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Pa. 


NEW TRAP BOOK 


four pages of the latest inforn 
am traps and trap ap 
Your copy is free. Write today 


w 
the steam trap designed with more production in mind 
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PRODUCE a constant supply of zero-soft water 
SAVE operator's time . . . lower operating cost 


PROTECT your equipment from hard-water scale 


These new automatic valves and controls are 
easily installed on your present water-softening 
equipment. 

Automatic operation completely removes the 
human element from regeneration, saves costly 
man-hours of labor and maintenance. 


ECONOMIZE WITH PERMUTIT’S NEW ZEOLITES 


Replace your present mineral with one of Per- 
mutit’s new, high-capacity zeolites. 

They produce up to ten times as much soft water, 
50% faster than previous minerals. They last 
longer between regenerations, lowering operating 
costs. They save you salt. 

Write for further information to The Permutit 
Company, Dept. SL-6, 330 West 42nd Street, New 
York 18, N. Y., or to Permutit Company of Canada, 
Ltd., 6975 Jeanne Mance Street, Montreal. 


PERMUTIT- 


WATER CONDITIONING HEADQUARTERS FOR OVER 38 YEARS 
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KEWANEE 


FOR POWER and 
PROCESS STEAM 


All-welded Portable with fire- 
box for refra: lining and 
fuel-coi -pass tubes, 
A Q-u-i-c-k mi 

6 sizes, 50 to 150 H.P., 125 
and 150 Ibs. W.P. 
80 Years Boilermakers 
Write Dept. 89-S6-946R for 6” 
scale with pipe diameter mark- 
ings. 


) 


KEWANEE BOILER CORPORATION 
MREWANMEE, ILLINOIS 
ot Amemcas Rapiaros & Stardard Sanitarz  varoe stron 


boiler surface. Every new packaged boiler should be 
opened up and its water-side surface inspected after 
two to three weeks’ operation. Some scale and/or 
sludge will have formed. If it is heavy your best bet is 
to plan on water treatment. There are a number of repu- 
table firms who can guide you in setting up a proper 
water treatment program. 

Next, you should plan a boiler washout for regular 
intervals. Just how often this washout takes place de- 
pends on what you found when you opened the boiler for 
inspection. Most ideal arrangement would be one 
where you wash out only when you are preparing for 
the periodic insurance investigation. However, for many 
localities water treatment costs would be so high more 
frequent wash-outs more than pay for themselves. 

Once again, you can ge* help in deciding what kind 
of a solution to use for wishing out the boiler. A num- 
ber of concerns will recommend a mix for this service. 

You can make space on your boiler room.log, Fig. 
2, to include any water treatment chemicals you add. 
The daily control tests of the water results can be car- 
ried out easily. Most manufacturers provide test kits 
that make the job a very minor though highly informa- 
tive one. Usually they request copies of your test re- 
sults and from them can spot troubles before they get 
too far ahead of you. 

All in all, the packaged boiler can be made to give 
the service built into it. Simple maintenance procedures 
carried out regularly and recorded along with operating 
results point the way to maximum boiler life. @ 
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“Hell, | never know whether he's working or sleeping!" 
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Power plant of the new Union Pacific Laundry. Each of the seven generators can produce 4,500 pounds of steam per hour 


Unique Power Plant at 
Laundry 


Railroad 


WHEN THE UNION PACIFIC Railroad planned their 
new laundry at Ogden, Utan, they decided to utilize a 
type of steam generating equipment which had been 
used for some time in heating their diesel trains, but 
which had never been used before in a laundry plant. 
The new laundry will not be in operation until some 
time this summer, but the power plant has already been 
installed. 

The laundry has been designed and is being equipped 


@master REMOTE CONTROLS FOR 
STEAM GENERATORS AUTOMATICALLY 
CUTS UNITS ON § OFF TO MAINTAIN 
125 POUNOS STEAM PRESSURE — 
THERE (5 ALSO A SWITCH ON EACH 
STEAM GENERATOR FOR ImDIVIDUAL 
CONTROL, 


6" COLD WATER SUPPLY TO LAUNDRY 


CIRCULATING PUMPS FOR 
HOT WATER LINES 


to handle 3,300 pounds of dry laundry per hour. When 
in full production, abou’ 13,333 pieces of soiled laundry 
will be washed, dried, ironed, folded, counted and tied 
in bundles in an hour and one-half, The plant will han- 
dle linen from all Union Pacifie passenger trains, Sun 
Valley, and hotels and restaurants of the system with 
the exception of the southern Utah parks property of 
the railroad. 

Instead of a conventional boiler to heat water and 


@ wasn WATER HEAT EXCHANGE 
TANK~2000 GALS. STEAM IN 
COUS HEATS WATER 


G HOT WATER SUPPLY TO LAUNDRY 











BOOSTER PUMPS 
FOR WATER SUPPLY 
STEAM CONDENSATE TANK = COLD wareR. 
ADDED TO YIELD 140° TO 160" FEED WATER 
va va ne 
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Layout of power plant showing position of generators, hot water tanks, water softening equipment, etc. 
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A 2-DRUM WATER 


TUBE BOILED Dackaged 


SMALL 
SPACE 


Erie City Keystone is a com- 
plete water tube boiler with 
2 generous sized drums. It is 
complete with heavy insul- 
ated 1 casing —burner— 
fan and all controls central- 
ized. Just move it in and 
connect to services—no cost- 
ly stack required. Write for 


Bulletin SB-38. 


CITY IRON WORKS 


1546 EAST AVE. * ERIE, PA. 


ne 





Cutaway drawing of steam generator showing combustion chamber 
left and automatic controls within cabinet 
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“Sometimes | wish we were out of the laundry business, John."' 


generate process steam, Union Pacifie purchased seven 
steam generators, each capable of producing 4,500 
pounds of steam per hour using 50° F. feedwater, or a 
total of 31,500 pounds per hour from all seven units. 
Each machine is said to be capable of developing 200 
pounds of steam pressure in two minutes from a cold 
start. When on full, a generator can turn ten pounds 
o! water into high pressure steam per minute. The gen- 
erators burn No. 2 fuel oil at about 82 percent effi- 
ciency, and each combustion chamber releases a mil- 
lion Btu. per cubic foot of space. 

The individual units consist of a 702-foot steel coil 
surrounding a combustion chamber into which the 
atomized diesel fuel is injected. The rest of the cab- 
inet incloses fuel, water, steam, and safety controls. 
The entire unit, mounted on a frame, measures 76 inches 
in length, 53 inches in width, and 80 inches in height. 
A 71% hp. electric motor runs the water pump, forced 
draft blower, and fuel pump. A motor converter sup- 
plies a constant spark to insure proper ignition. 

The generators operate automatically from one-third 
to full capacity. At the control panel, two mercury- 
type pressure switches are set for upper and lower 
limits of the 125-pound steam pressure required, These 
switches are wired into the master motor-driven switch 


Master switch panel which selectively controls the generators. Mercury 
type pressure switches at top are set for upper and lower limits of 
required steam pressure. Sequence in which units are turned on and 
off may be varied by changing arrang t of plugs at bottom 
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Showing the 6-roll flat- 
work ironer at National 
Cleaners and Dyers, Mil- 
waukee, Wis. Inset shows 
Armstrong trapping which 
produced the above results. 


LAUNDRY JOURNAL 


OUTPUT 
UPPED 


77% 


pps well ve 
i ” 


= al 


NATIONAL CLEANERS & DYERS, Milwaukee, Wis., 
Got Them All With Armstrong Unit Trapping 


BEFORE ARMSTRONG: one 6-roll ironer 
operating at 36-38 ft. per min. turning out 
185 Ibs. each hour. A large 2-cylinder ironer 
supplemented this. 12 girls were required for 
both machines. A single trap (not Armstrong) 
drained the 6-roll. 


NOW: the 6-roll operates at 55 ft. per min. 
turning out 327 lbs. each hour on the average. 
The 2-cylinder is held in reserve. 9 girls in- 
stead of 12 are all that’s needed. 


HOW: two Armstrong No. 812 traps drain 
the first two rolls and four Armstrong No. 811’s 
drain each of the remainder, pure and simple 
Armstrong Unit Trapping. 


Here, then, is probably the simplest and most 
effective way to secure ail] the capacity that 
was built into your machines. If production 
and savings like this interest you be sure to 
contact your nearby Armstrong Representative. 


ARMSTRONG MACHINE WORKS 
832 Maple Street «+ Three Rivers, Mich. 


IMPORTANT! 


BULLETIN No. 1931 FREE 
Armstrong Bulletin 1931 explai 

fully why Armstrong Steam Traps 
accomplish results. It’s o fact and 
figures booklet, complete with 
trap sizes and recommendations. 





ARMSTRONG STEAM TRAPS 
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‘ 
In This Plant Nicholson Traps 


SAVED 10% IN 
STEAM COSTS 


A oss Engineer H.F.D. stated, after Nicholsons re- 
placed mechanical traps in his plant: ‘Saving in 
steam waste cut our fuel cost at least 10%. Yet 
application temperatures were up 30°—40°. And 
relief of all air-binding effected faster warm-up.” 
5 types for process, heat, power. Sizes, %4” to 
2”; press. to 225 Ibs. To learn why Nicholson 
traps are enabling an increasing number of op- 
erators to heat up ironers, presses and dryers in 
15 minutes send for BULLETIN 450 


Type 


Type AU 
185 Oregon St. 


W. H. NICHOLSON & CO.  Witce-berre, Po. 


Sales and Engineering Offices in 53 Principal Cities 








. 3 





assembly so that if the pressure drops, additional gen- 
erators are turned on. If the pressure rises, steam gen- 
erators are turned off in sequence until the output is 
matched to the load requirements. 

Each unit is controlled by a separate fractional hp. 
motor-driven switch assembly to insure that it is prop- 
erly started and stopped. Wires to the generators are 
combined in separate cord and plug sets for each unit 
so that the sequence in which the units are called can 
be readily varied, thus equalizing wear. If, for some rea- 
son, a unit should fail to work when called upon, the 














“That engineer is a reali operator! Last time he broke in an assistant 
he didn't have to touch a wrench for two years."’ 
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LAUNDRY 
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Check off the boiler advantages that add up 
to economy in your laundry plant operation! 
V Dependable V Designed for overload 
V Self-contained V Rugged construction 

V Compact V Safe 

V Easily Cleaned V Lowest operating cost 
V Coal, oil or gas fired \/ Easily maintained 

V 6 to 250 HP (actual) \/ Maximum combustion 
leffel'’s generations of boiler- 
making experience assure you that 
your next boiler will be your best 
— if it's a Leffel. 


Write for descriptive catalog 


The James Leffel & Co. 


DEPT. $ SPRINGFIELD, OHIO 


master control activates an alarm and the next gener- 
ator is turned on. Steam pressure may be changed by 
turning one control. Danger of explosion is minimized 
by the fact that no reservoir of heated water or steam 
is attached to the unit. And if the fire is not properly 
ignited, an electric eye shuts off the unit. 


One of the two 2,000-gallon heat exchanger tanks. Tanks can supply 
over 13,000 gallons of 180° water per hour 


Most of the steam generated will be used to heat 
water. Two 2,000-gallon heat exchanger tanks will heat 
water to 180° for washing. When operating at capacity, 
the plant will use 13,000 gallons of water per hour, Con- 
densate is returned to a tank where it is mixed with 
softened water, bringing the feedwater to a tempera- 
ture of 140°-160 

The balance of the steam will be used for process 
equipment and, in the winter, for heating the building. 
A partial list of equipment to be installed includes four 
flatwork ironers, eight 42 x 96 washers, one 42 x 54 
washer, ten tumblers (including two 72” and two 48” 
machines), eight coat press units, two uniform and pants 
press units, one general purpose unit, and one dryclean- 
ing unit. @ 


[ BUY BONDS TODAY | 
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Social Security Information 


Most American employees are almost totally un- U 
familiar with the new Social Security benefits which ‘la 
went into effect January, 1951, according to Commodity SINCE 1906 
Research Bureau, Inc. The Bureau finds that employees 
generally do not realize that a worker may retire at age 
65 and that he and his wife can collect as much as $120 
a month for life. They are even less familiar with the 
fact that a worker may die at an early age and his 
family will collect Survivor Benefits up to $150 a month 
until the surviving children reach eighteen years of age. 

To fill an obvious need, the Bureau has published a é effe 
comprehensive 32-page handbook on Social Security Designed Specifically 


benefits, designed for distribution by employers to their 


workers. Entitled “Your Social Security Benefits,” the 

handbook clearly explains to the worker exactly how ; 

much he and his family are entitled to collect as well or 

as how and where to collect. The publisher has prepared 

a sliding scale of quantity prices for the handbooks, 

based on the number of copies ordered by the employer, | @ The “L” series Brunner Air Com- 

with the average wholesale price approximately 15  pressors have proven their right to 

cents per copy. preference by the dependable, efficient 
Company officials or personnel executives of any | work they are doing in laundries right 

organization which may be interested in considering 

distribution of the handbook to employees may send for | “TSS the country. Brunner compere 

a free sample copy and detailed quantity price schedule. | SOFS reflect an understanding of what 

Write to: Commodity Research Bureau, Inc., 82 Beaver | laundry men need and want in air sup- 

Street, New York 5, N. Y. ply. Every Brunner feature reflects 

nearly half a century experience in 

successfully applying compressed air 

to specific uses. 





New AMA Literature 


The American Management Association has recently 
published two new bulletins in its production series: ‘ 
Mobilizing Production for National Defense, number Sah 14 MODELS 


195, and Wage Stabilization Problems—Supervisory ; : : 
Development Techniques, number 196. Both are avail- ' Horizoats! and vertical 
able at a list price of $1.25. sates Soe Sp to 45 bp. 
Mobilizing Production for National Defense includes . Seags S700 72.9 CAPER pee 
a report of a panel discussion on “A Mobilization Pro- : — ait at 80 lbs; Tonk clove 
gram for Production”; and papers on “Production isom 20 te 120 goltons. 
Control—Too Much or Too Little?”, “Quality Control 
—Organization and Administration,” and ‘Security 
Against Sabotage.” 
Wage Stabilization Problems—Supervisory Develop- 
ment Techniques includes a panel session report on 
“Manpower and Wages under Stabilization,” and ad- 
dresses on “Recruiting and Developing First-Line Super- 
vision” and “Measuring the Performance of Your 
Foremen.”’ 


New A.LL. Publication 

The first issue of a new, quarterly American Insti- 
tute of Laundering employee publication has been pub- 
lished. ‘“‘An Inside Look,” which appeared in a 16-page, — 
magazine format, is primarily designed to strengthen Se eta 
employees’ and the general public’s understanding of Compe 
the AIL, both as a national association and a local Beno 
laundry. * 

Its editor, E. James Hayes, plans to inject com- os 
munity-spirited articles into the magazine whenever 
possible. The April issue urges Joliet citizens to par- 
ticipate in local elections; comments on a Joliet square 
dance group; tells the story of “Tidy Tim,” a cartoon 
character prominent in AIL fluff dry campaigns; and 
explains why laundry washed clothes last longer. Other AIR CONDITIONING 
short articles comment on foreign visitors to the AIL BRUNNER EO phonic phat rte dee 
rnot. 1986 3—5—714—10 HP. 


plant, Red Cross contributions, and plant and local per- “ } 
ZA + Fa Remote Installation Types from 3 to 75 HP. 
sonalities. Literature also on request. 
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NEWS NOTES 


_ Kohnstamm Elected to 100 Year Association 


In recognition of its century of service to the laundry 
and drycleaning industries, H. Kohnstamm «& Co., Inc., 
has been awarded membership in The Hundred Year 
Association of New York. 

The firm which was established in 1851 in a small, 
one-story building on Tyron Row, New York City, has 
expanded into a national institution with branches in 
the major distributing centers of the United States. 


<{yRED WEAR ASS0, 


as oF > NEW a Ine. TAT, 


. 


AIMS TO PRESERVE, FOSTER AND PERPETUATE THE HIGH IDEALS AND WORTHY 

| TRADITIONS HANDED DOWN THROUGH THE YEARS IN THE BUSINESS AND 

. | PROFESSIONAL LIFE OF THE CITY OF NEW YORK, TO RECORD THE FOUNDING 

HIS new booklet, filled with facts from : AND DEVELOPMENT OF SUCH BUSINESS ESTABLISHMENTS AS HAVE BEEN 
° j CONTINUOUSLY CONDUCTED IN NEW YORK CITY FOR A PERIOD OF ONE HUNDRED 
operating records of successful laun- y YEARS OR MORE, TO EXTEND KNOWLEDGE OF THE CHARACTER, ACHIEVEMENT 


AND PURPOSES OF THE INDIVIDUAL MEMBERS, TO PROMOTE SOUND BUSINESS 


dries throughout the country, shows how i PRINCIPLES. PRACTICES AND ORGANIZATIONS, TO USE THE BACKGROUND OF LONG 


EXPERIENCE FOR THE COMMON GOOD AS OPPORTUNITY ARISES, AND TO STAND 


et oS 


== 


READY TO AID AND COUNSEL THE SPONSORS OF MORE YOUTHFUL ENTERPRISES WHOSE 


Oakite materials save In SUCCESS WOULD CONTRIBUTE SUBSTANTIALLY TO THE CITY'S BUSINESS FABRIC 
THIS CERTIFIES THAT 
Break: Oakite Penetrant, added to soap, H KOHNSTAMM &CO 
penetrates, wets load faster . . . loosens and HAS BEEN ELECTED TO FULL MEMBERSHIP IN THIS ASSOCIATION 
suspends bulk of soils . . . minimizes tensile THis 26 pay orFEBRUARY 51 
strength loss. Can’t be beat for work clothes, 





a 
\ 

a PS weep 

wiping rags, cotton waste. a ana 


Suds: Oakite Composition No. 53 brings EEC EEE SELES 
dead soap to life . . . sequesters insolubl . +g . . . 
ine : . mee In accepting the Certificate of Membership, the presi- 
salts, lime content . .. prevents graying of . ' . ’ , 
d dent of H. Kohnstamm & Co., Inc., Louis J. Woolf, 
clothes . . . often saves water, heat, time by : F ‘ : . 
en : said: “If the first 100 years are the hardest, we can face 
eliminating one rinse. 5 Sah 4 > 
the next 100 years with complete faith in the American 
way of life, and in the ability of our organization to 
meet the new problems of business and the industry as 
they arise during the unpredictable years ahead.” 


Heat Transfer: Cut fuel costs by regular clean- 

ing of heat reclaimers with Oakite Stripper 

M-3 . . . quickly removes insulating de- 

posits of soap, grease, soils, lint... steps up 
heat transfer efficiency. . * 
Martin Announces New Filtercover 

“Facts” tells about other Oakite laundry Martin Equipment Corporation, 777 Hertel Ave., 

short-cuts, too. And it’s free. Write Oakite Buffalo 7, N. Y., has announced a new type of Filter- 

Products, Inc., 22B Thames St., New York cover st its ee dasa ae Made 

ae a sv ‘tic material, the new filtercovers have a use- 

6.N.Y.No obligation. ol 4 synt ue tic maternal, the ne Lite - i a 

ful life of three years, a company spokesman states. 

Martin’s exclusive (pat. app. for) method of filterelean- 

gcrnviZe? INDUSTRIAL Clean, ing is accomplished through a degreasing and steam 

cleaning method which does not subject the operator 


to perchlorethylene fumes and eliminates the use of fil- 

AKI E ter powder. The company states that as high as 60 per- 
ore Pee erry 4 cent of the solvent normally remaining in waste sludge 

is reclaimed by this method. Martin points out that this 


“Are, 
i env 
Als » mernoos * * reclaiming of solvent amounts to a considerable saving 


Technical Service Representatives in Principal Cities of U. S. & Canada | in both dollars and perchlorethylene. 
| A 16 page manual on the Powderless Selfeleaning Fil- 


| terstill is available on request. 
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Pennsalt Expands Production Capacity 23 Percent 

The Pennsylvania Salt Manufacturing Company is 
currently in the process of expanding its total tonnage 
capacity by 23 percent, George B. Beitzel, president, 
informed share owners at the company’s 101st annual 
meeting last April. 

After reviewing the 1950 annual report, showing rec- 
ord sales of $39981,080 and record profits after taxes 
of $4,005,862 for 1950, Mr. Beitzel reported that sales 
for the first quarter of 1951 had totaled $12,432,866. 
This represents a gain of 38 percent over sales of 
$9,009,057 for the first quarter of 1950 and is 19 per- 
cent higher than sales in any previous quarter. 

Profits for the first quarter of 1951, after allowing 
for maximum federal taxes of 62 percent under existing 
laws, were $1,300,733, Mr. Beitzel reported. This is 
equivalent to earnings of $1.30 per o 
share on the 999,035 ‘shares of com- 
mon stock outstanding. 

Earnings for the first quarter of 
1950, after provision for federal 
taxes, were $941,116, equal to $1.18 
per share on the 767,814 shares of 
common stock then outstanding. 

Pointing out that Pennsalt has 
spent about $23,400,000 on expan- 
sion of manufacturing capacity and 
improvement of facilities since the 
end of the last war, Mr. Beitzel 
told share owners this was the chief 
reason for increased sales and earn- 
ings. 

The company’s annual report 
showed that approximately $4,100,- 
000 was spent on expanding and im- 
proving facilities during 1950, in- 
cluding construction of an insecti- 
cide formulating plant at Mont- 
gomery, Ala., facilities for produc- 
ing fluoride salts at Calvert City, 
Ky., and installation of production 
facilities for laundry and dryclean- 
ing specialties at Cornwells Heights, 
Pa. 

In addition to these, the company 
is now engaged in several other ex- 
pansion programs, due for comple- 
tion between now and early 1952, 
at its plants throughout the country. 

In another announcement Penn- 
salt announced that it offer- 
ing trichlorobenzene in pilot plant 
amounts. 

Pennsalt’s trichlorobenzene is a 
clear, colorless liquid, predominat- 
ing in the 1, 2, 4 isomer. It contains 
small amounts of other isomers and 
high boiling materials. 

Trichlorobenzene is a major in- 
gredient in compounded transformer 
oils and is an excellent solvent for 
oils, fats, Waxes, certain resins and 
oil soluble dyes. It is also used as 
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20,000 flatwork 
REVOLITE superiority. 
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ties and uses of the product is available from the market 
research division, Pennsalt Chemicals, 1000 Widener 
Building, Philadelphia 7, Pa. 


Harvester to Build New Parts Depot 

International Harvester has just announced the let- 
ting of most of the major contracts for the construction 
of a new building which will house a service parts depot 
and a general sales district office and warehouse in 
Denver. The announcement was made locally by C. P. 
Wells and M. W. Jones, Harvester’s general sales and 
motor truck sales district managers in Denver. 

The building project, which will cost approximately 
$1,500,000, has been approved by Mercer Lee, vice- 
president in charge of supply and inventory, Chicago. 

The Harvester officials said that the new district 


> LITE 


REVOLITE 


Experts Have Installed 
More Than 125.000 
Roll Covers! 





The total hit 125,000 early in May. That represents covering for more 


ironers—evidence that laundrymen appreciate 


Revouite Roll Covers increase the output of quality ironing. High heat 
capacity means hotter, dryer rolls that turn out better flat work fast. And 
Revouite’s longer life eliminates frequent shutdowns for roll changes. 


Revourtre Roll Covers are installed by our experts—and guaranteed in 
writing. Let REVoLITE Service From Every Angle and trained representa- 
tives help you solve the problem of getting quality ironing at lower cost. 


Write or phone for complete information 
and a copy of the Revo.ite guarantee. 





a dye intermediate, a heat transfer 
medium, a lubricant and as a toxi- 
cant in the control of termites. 

A new product bulletin describing 
the chemical and physical proper- 
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If your machine isn’t among the 90% of all laundry and dry 
cleaning pressing machines already equipped with Presstite*, the most 
popular of all flexible metal steam connectors, ask your jobber about 
it now. For older-style machines use Steamtite* connectors, specially 
designed for presses originally fitted with swing joints. Write for Bulletin 
L-173 with selection chart. The American Brass Company, American 
Metal Hose Branch, Waterbury 20, Con- s124s 
necticut. In Canada: The Canadian 

Fairbanks-Morse Company, Ltd. 


Reg. U. S. Pat. Off. 


American 


Pantex 


Prosperity U.S. Hoffman 


wherever connectors must move... 


office and warehouse, when completed, will replace 
Harvester’s present general sales district office, located 
at 2308-26 15th Street. They added that Harvester’s 
motor truck district sales office, now located at 15th 
and Platte Street, would move into its new building 
now under construction at 3280 Brighton Boulevard. 


New Film on Telephone Instruction 

Now available for free private use by individual busi- 
ness firms wishing to improve their switchboard service 
is a 20-minute sound motion picture entitled, “The 
Invisible Receptionist,” produced by Wilding Picture 
Productions for the Bell Telephone System. 

This picture opens in an advertising office where an 
attractive receptionist tells the audience her pride in 
properly greeting everyone who telephones that firm, 
and how important it is to create a pleasant impression 
over the wire through correct use of the voice. By 
means of a flashback treatment, she recalls her ex- 
periences and mistakes at three other companies where 
she did similar work. Stressed in these sequences are the 
importance of proper job instruction, telephone cém- 
pany training facilities, prompt and courteous service 
to callers, and suggestions about how to simplify board 
operations. 

“The Invisible Receptionist” has been widely and 
successfully shown throughout the Bell System in train- 
ing and refresher courses for PBX operators. Now it 
is available for use by laundries wishing to impress 
upon their operators the vital role they play in properly 
greeting and serving those who call. To arrange a show- 
ing of this film, call or write to your local Bell telephone 
company business office. 


FLEXIBLE METAL HOSE AND TUBING 


Street's Honors Wilburn 


As part of its 75th anniversary celebration this year, 
R. R. Street & Co. Ine. is honoring Bill Wilburn, plant 
technician, who cele- 
brates his 12th anniver- 
sary with Street’s on 
September Ist. 

Wilburn practically 
grew up in the dryclean- 
ing industry, having been 
active in it since he was 
14 years old. He became 
a full-fledged silk spot- 
ter at 18, and _ later 
served as plant manager 
in a number of the Mid- 
dle West’s leading plants. 

Wilburn has received 
national recognition 
through his trade paper 
articles. Since joining 
Street’s in 1939, Wilburn 
has written: “Odor— 
Its Cause and Cure,” “How To Organize Cleaning Room 
Procedure,” “Lipstick Loads,” “Lint,” “The Vacuum 
Still,” and “Tumbling As An Art.” These bulletins 
are still being released by Street’s. 

Wilburn has made many direct contributions to the 
drycleaning industry, but he is perhaps best known 
for his work on temperature control. This problem 
‘ame to Wilburn’s attention during the over-loaded 
tumbler days during World War II, and he conducted 
a great deal of personal research on it. In 1947 he re- 


BILL WILBURN 
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leased his article, “Look At Your Tumbler . . . See Where 
Your Claims Come From.” 

Wilburn is currently assigned to Street’s headquarters 
in Chicago. His most recent technical bulletin, “Making 
Your Machines Last Longer,” appeared in the March 
issue of one of the leading trade papers. Reprints of 
this article, technical bulletin #5332, may be obtained 
by writing directly to R. R. Street Co. Inc., 561 W. 
Monroe Street, Chicago 6, Illinois. 


Cowles Appoints Arias 


Cowles Chemical Company announces the appoint- 
ment of Rudolph J. Arias as Cowles technical man in 
the Metropolitan New York area. Mr. Arias takes the 
place of Henry J. Kashman, now a 
captain in the army. He joins 8. 
Nelson Benson and Charles Welch 
in covering the Metropolitan area 
for Cowles. 

Rudy Arias has been associated 
with the laundry industry for over 
20 years, including many years as 
an owner-operator. Before coming 
with Cowles, he was general man- 
ager of Ocala Laundry and Dry 
Cleaners, Ine., in Ocala, Fla. 





Prosperity Literature 


The Prosperity Company, Inc., 
Syracuse, N. Y., has recently re- 
leased several pieces of illustrated 
literature describing their washing, 
drycleaning, and pressing equip- 
ment. 


One-page bulletins are available 
on Prosperity’s 25-pound semi- and 
fully-automatie individual produc- 


tion washers equipped with the 
Formatrol automatic cycle timer. 
The former performs 54 out of 60 
necessary operations; the fully au- 
tomatic washer handles 59 out of 60 
essential washing functions. Each 
bulletin illustrates the machine and 
describes its time-saving features. 

A large folder outlines the ad- 
vantages of the Prosperity 6-A fully 
automatic drycleaning unit. Among 
the features claimed for the ma- 
chine are completely odorless, qual- 
ity dryeleaning with few separa- 
tions of fabrics and colors required; 
open-pocket, reverse-action cylin- 
der; Formatrol eycle timer; batch 
solvent clarification and continuous 
solvent clarification. 

Another folder describes the fea- 
tures of the firm’s Z-Air (air op- 
erated) presses for drycleaners. 
Seven buck shapes and a choice of 
three heads are available for han- 
dling any garment or fabric. For 
these units the company claims in- 
creased production and profits, uni- 
form high quality pressing, and 
less @perator fatigue. 

A third folder explains in photos, 
diagrams, and text the special fea- 
tures of Prosperity’s P-C laundry 


Iron Out Production Bottlenecks 
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press units. Illustrated by photographs are the standard 
two-girl and Davis three-girl shirt finishing units; the 
all-purpose wearing apparel unit; and the nurses’ uni- 
form, duck coat, and dress finishing units. Diagrams 
point up such features as frame design, diaphram con- 
trol, tension spring action, cam action, hydraulic con- 
trol, action of head, and others. 


Sarco Moves Midwest Headquarters 


The Chicago midwest headquarters for Sarco sales 
representatives moved on April 30, 1951 to new and 
larger space at 322 West Randolph St., Chicago 6, Ill. 
The new telephone number is Andover 3-2513-4-5. 

This manufacturer of steam specialties has its main 


OVERALL SLEEVER 


Expands to fit 
all sizes and 
shapes of work 
clothes. Sleeves 
finished; or 
shaped and 
partly dried. 


WITH 


POCKETEER 


Expands to 
steam-press all 
sizes of pockets, 
eliminating sepa- 
rate pressing. 
Garment finishes 
with all the 
pockets open. 


TROUSER 
FORM 


Save countless 
hours of operator 
time. Pedal oper- 
ated, exerts just 
enough pressure to 
bring trouser leg 
to original size and 
shape. For top ef- 
ficiency, each op- 
erator can handle 
a four machine 
unit: Trouser 
Form, Pocketeer, 
51 Press and 
Mushroom Press. 


Makers of 
TURNTABLES, 


COAT SLEEVER 


Saves press 


time. Dries 
sleeves in a 
few seconds 
and leaves 
them open. 
Makes a fine 
finish with- 
out pulling or 
smoothing. 


NURSES SLEEVER 


Cuts down on 
the amount of 
hand work. Fits 
extra full shoul- 
der and finishes 
with sleeves 
opened up. 


Ask Your Jobber or 
Write for Circular 


BROS., INC. 


205 IRVING AVENUE NORTH 
MINNEAPOLIS 5, MINNESOTA 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 





a 
a 
% 
a 


Seated sab net 


ee 


THE STARCHROOM LAUNDRY JOURNAL 


sales office in the Empire State Building, New York 
City. The Sarco factory is at Bethlehem, Pa. 

George H. B. Burke, manager of the Sarco midwest 
headquarters has been with the company for 40 years. 
Other veteran sales engineers include: R. L. Stewart, 

Ek. Brackenridge, J. Avery, O. W. Clark, D. E. 
Shrader, and C. F. Bremigan. 


Users of Synthetic Solvent Meet 


With the purpose of discovering how best to conserve 
synthetic solvent, approximately 100 drycleaners at- 
tended a meeting held at the Statler Hotel in Boston 
by William G. Fitzsimmons, Inc., of Cambridge, Mass. 
Featured speakers were two DuPont representatives: 
Nelson C. Cooper, chief of technical service, and O. 
Wade Clanton, technical specialist. They spoke on the 
conservation of synthetic solvent through efficient han- 
dling and proper operation of equipment. Slides were 
used to emphasize various points. 


At the Fitzsimmons meeting, left to right: O. Wade Clanton and L. P. 
Litchfield, DuPont; William G. Fitzsimmons; Nelson C. Cooper, DuPont; 
Leo M. Donnelley, Wayne A. Williams, and William Ll. Broderick, all 
of the Fitzsimmons company 


June 15, 


Wyandotte Names Wolcott 


Appointment of Frank 
B. Woleott as general 
manufacturing manager 
of Wyandotte Chemicals 
Corporation has been 
announced by Stephen 
T. Orr, viee-president— 
manufacturing. 

Mr. Wolcott was for- 
merly in charge of man- 
ufacturing operations 
for the New Jersey Zine 
Company. A native of 
Cleveland, Ohio, the 44- 
vear-old Wyandotte 
newcomer obtained his 
degree in geology mining 
at Princeton University 
in 1930. 

Mr. Wolcott will have supervision over the company’s 
chemical, compounding, quarrying, mining and trans- 
portation activities, most of which are in process of ex- 
pansion. 


FRANK B. WOLCOTT 


Tank Conservation Service Opens Eastern Office 


Chas. J. Riley & Sons, Chicago, specialists in con- 
servation of tanks, bunkers, and other surfaces, an- 
nounce the extension of this service to the East through 
their association with Wm. J. O’Brien of the O’Brien 
Steam Specialty Co., Inc., 389 Heffernan Bldg., Syracuse 
7 ee ie 
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With hot-water, cold-water, brine, fuel-oil and soft- 
ener tanks and similar structures becoming more expen- 
sive and difficult to obtain, conservation of their sur- 
faces is increasingly important both as a means to 
salvage old equipment and to protect new equipment. 

The Riley conservation service, which has been 
available throughout the West for 25 years, consists of: 
(1) inspection of the tank; (2) installation of Rock- 
Tite Stone lining, including inspection and mainte- 
nance for a five-year period; (3) full coverage against 
loss by rust or rupture, including property damage, 
amply supported by insurance; and (4) renewal of 
protection and maintenance for subsequent three-year 
periods after expiration of the first five-year period. 


Multiple Assembly Relief Valves 


Assemblies consisting of two or three MeDonnell 
Series 33 safety relief valves have been developed for 
. adequately _ safe- 
guarding larger hot 
water heating boil- 
ers from excessive 

pressure. 

The new units 
have been designed 
in accordance with 
A.S.M.E. specifica- 
tions, for use on 
boilers having a 
gross heat output 

No. 233 No. 333 above 242,900 Btu. 
per hour. About 30 percent of all hot water boilers 
are in this category. 
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The No. 233 two-valve assembly has a total discharge 
vapacity of 496,700 Btu. per hour; the No. 333 three- 
valve assembly discharges a total of 769,400 Btu. per 
hour. Both capacities are A.S.M.E. ratings. Assemblies 
consisting of proper size valves and manifold are pack- 
aged completely made up and ready to install. 

With these assemblies, when the boiler pressure 
reaches 30 psi. only one valve opens, and opens only 
enough to take care of normal thermal expansion. If, 
however, a “runaway” firing condition occurs, causing 
a steaming and excess pressure condition, the two or 
three valves open in progressive succession, providing 
full rated discharge capacity of the assembly. 

The facts on these assemblies are covered by a new 
bulletin; also by the latest MeDonnell Condensed 
Catalog. Write McDonnell Miller, Inc., 3500 N. Spauld- 
ing Ave., Chicago 18, Il. 


Nylon Ironer Tape 


Benwall Manufactur- 
ing Company, 2859 At- 
lantic Avenue, Brooklyn 
7, New York, has re- 
cently introduced their 
Marathon Brand Nylon 
Flat Work Ironer Tape. 
The tape is 34” wide, 
has been designed for 

quality ironing, and is 
said to leave no mark on 
clothes. 


An attractive transparent plastic dispenser is sup- 


Extra strong — either wet or 
dry — Cleansertag is the answer 
to marking tag problems. With it 
you can say goodbye to shredded 
tags — illegible markings. Good- 
bye, too, to curl and distortion. 
Garment identification in your 
plant will always be easy — fast 
and efficient. 

There’s nothing ordinary about 
Cleansertag. Just try it. Never 
again will you use substitutes. 


ITE TODAY FOR FREE SAMPLES----, 


HOLLINGSWORTH & VOSE COMPANY 
East Walpole, Massachusetts 


Please send me samples of your 
CLEANSERTAG 
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We invite you to compare YellowGo with any 
other stripper. Compare your cost of any 
stripper with YellowGo ounce per ounce. 
Then be sure to compare the stripping prop- 
erties of each. If you do this, you will find 
that YellowGo is at the head of the list in 
strength, in uniformity and all-around quality. 

Please note that 14 oz. of YellowGo to a 
gallon of water is sufficient for most stripping 
jobs. Therefore, one gallon of YellowGo will 
give you 250 gallons of stripping solution. 

Again we say: “For your own satisfaction, 
compare your cost and performance of Yel- 
lowGo with any other stripper.” Then and 
only then will you appreciate the true value 
of this quality product. 











plied to facilitate putting the tape on the ironer, to hold 
the roll of tape in shape, and to keep it clean when 
not in use. 


Diamond Names Southern Representatives 


Diamond Alkali Company, Cleveland, O., has ap- 
pointed three new laundry sales and technical service 
representatives to cover 
commercial, institution- 
al, and linen supply 
laundries in six southern 
states, according to Rog- 
er C. Raduns, supervisor 
of laundry sales and 
service. 

These Diamond repre- 
sentatives, and their re- 
spective territories, are: 
Frank V, Allen, Florida; 
A. B. Shaw, Jr., the 
Carolinas and Eastern 
Tennessee; and William 
F. Moran, Jr., Georgia 
and Alabama. 

Having already as- 
sumed their new duties, 
these men are attached to Diamond’s Memphis branch 
sales office, 1381 Heistan Place, reporting directly to 
R. B. Perry, branch manager. 

Mr. Raduns said that these additions to the com- 
pany’s nation-wide field staff mark another major step 
forward by Diamond in long-range, continuing cus- 


FRANK V. ALLEN 


tomer service. The program is designed primarily to 
make specialized technical service and washroom ad- 
visory counsel on Diamond’s complete line of custom- 
compounded detergents, sours, and blues increasingly 
available to a greater number of southern laundrymen. 

Allen is widely known among laundry operators, 
superintendents, and managers in Northern Florida 
and Southern Georgia. He was formerly associated in a 
sales capacity with a Jacksonville machinery and 


A. B. SHAW, JR. WILLIAM F. MORAN, JR. 


supply company. Mr. Allen will continue to make his 
headquarters in Jacksonville at 1429 Edgewood Avenue. 

Mr. Shaw has had extensive plant and route ex- 
perience in Nashville. At one time he managed com- 
mercial laundries in Lenoir and Hickory, N. C. He 


will operate out of Charlotte, N.C. 
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Mr. Moran comes to the company with a diversified 
business background, including two years as a chemistry 
teacher in private schools in the East and two years as 
an insurance adjustor for two prominent insurance 
companies. He makes his headquarters in Atlanta at 
2025 Peachtree Road, N. E. 


Overhead Rail Literature 


_ A free instruction folder explaining how anyone can 
install his own Contin-U-Rail Overhead Rail System 


has been made available by the White Machine Co., 
104 Livingston St., Newark 3, N. J. Over 40 illustrations 
give step-by-step instructions on construction and in- 
stallation of the system. According to the company, the 
only necessary tools are a wrench and screwdriver. No 
welding, threading, or machining are necessary. Ordi- 
nary 34” or 1” pipe is used for the rail. 
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The folder also shows the patented Contin-U-Rail 
fittings with detailed descriptions of where and how to 
use them. Final planning and estimates are given by 
the company. 


Davies Young Changes 


Changes have been made in the Davies-Young sales 
organization, effective June Ist, according to an an- 


HOWARD STEVERDING WALTER MORRIS 


nouncement by John Young, sales manager of the laun- 
dry and drycleaning division of that company. 
Howard (Steve) Steverding, who was transferred to 
the West Coast and now has his headquarters in San 
Francisco, is now covering the entire Pacific Northwest, 
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Save "2 The Cost of a Metal Laundry Washer 


WESTERN Metal - Cla 


Automatic 
Reversing 
Controls 


The Western Metal-Clad Laun- 

dry Washer gives you the over- 

all serviceability of metal at 

only half the cost! Here’s why: 
the Western design combines economical 
wood construction with metal in all vital 
wearing parts. The shell front and apron 
are clad in stainless steel, and all points of 
stress or wear strengthened with either 
steel or bronze, The multi-"V” belt drive 
gives silent operation. Motor mounted 
electro-mechanical brake. Includes all 
other latest operating and safety features. i 
The 36”x54” size (illustrated) stands 
only 5’6” over-all height. 


Write today for full information on how the Western 
Metal-Clad can increase your production at low cost. 


NORTH KANSAS CITY, MO. 


Company \ 


/ 


3 


Silent 
Operation 


—— oo oe oe "| 
10th and Fayette, Dept. SL, North Kansas City, Mo. 


J Send full details today on The Western Metal- q 
Clad Laundry Washers. : 
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| which is familiar territory to him as he covered it from 
| 1946 to 1949. For the past two years he has been in the 
| Indiana and Kentucky territory. 


Walter (Walt) Morris has moved his headquarters 


| from San Francisco to Los Angeles. This enables him 

| to concentrate on Southern California and Arizona, 

| where he can spend more time and be of greater help 
to the laundry and drycleaning plants. 


| Phila. Quartz Co.’s 120th Anniversary 


The Philadelphia Quartz Co. is celebrating 120 years 
of continuous business. It was July 21, 1831 when 
Joseph Elkinton 
first opened the 
doors of his soap 
and candle enter- 
prise in Philadel- 
phia. The business 
grew, so that by 
the time the found- 
er’s sons, Joseph S. 
and Thomas fin- 
ished their school- 
ing, they took an 
active interest in 
the enterprise. 

Thomas Elkin- 
ton’s leaning to- 
ward technology 
directed his atten- 
tion to a chemical, 
silicate of soda, 
mentioned in a sci- 
entific journal. 





SILICATE OF SODA, 


MANUFACTURE OF SOAP: 
JOSEPH S, & THOMAS ELKINTON, 


u « Srut, Sh 











The first printed piece devoted to the 
use of silicate of soda in soap 


| Thus, it was early in 1858 that equipment was bought to 


experiment with the product. The use of silicate of soda 


| in the Elkinton soaps showed a distinct advantage for 


increasing washing action. 
The increased acceptance of silicate as a soap-mak- 


| ing ingredient soon required greater production. In 1864 
| a large factory was built at 9th & Mifflin Streets, Phila- 
| delphia, and the present firm name came into use. Again 


in 1889, business growth justified expansion to the 
West, with a silicate factory in Anderson, Indiana. At 
the beginning of the present century the acceptance of 
the corrugated paper box as a shipping container re- 
sulted in utilizing another of silicate’s properties—ad- 
hesiveness, which had been discovered earlier. A new 
plant opened in Chester, Pa., was devoted exclusively 
to manufacturing silicates of soda. At that time, the 
Philadelphia factory was closed and soap making dis- 
continued. 

Through the company’s research over a long period 


| of years, series of chemicals were produced by varying 


the proportions of the ingredients of silicate of soda 


| which led to a variety of useful applications. 


Besides the Anderson and Chester units, plants today 


are located in Baltimore, Md., Buffalo, N. Y., Jeffer- 


sonville, Ind., Kansas City, Kansas, Rahway, N. J., St. 
Louis, Mo., Utica, Ill. A subsidiary, Philadelphia Quartz 
Co. of California, operates three plants—Los Angeles, 
Berkeley, California, and Tacoma, Washington. Another 
subsidiary is National Silicates Limited, Toronto, On- 


| tario, Canada. Thomas W. Elkinton, great-grandson 
| of the founder, is president of the Eastern and Cana- 


dian companies, and a director of the California com- 
pany. The present directors of Philadelphia Quartz 


| Company are J. P. Elkinton, J. G. Vail, T. W. Elkinton, 
| W. Martin, J. A. Norton, C. L. Baker, A. W. Elkinton, 
E. A. Russell, J. C. Russell. 
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New Liquid Digester 


John G.Schwarzmann, | 
president of the A. L. | 


Wilson Chemical Co., 
Kearney, N. J., has an- 
nounced the availability 
of a new liquid digester 
for quick removal of al- 
buminous type stains on 


the spotting board. It | 


is named Q-D Quick Di- 
gester. 

The company claims 
that this product ‘will 
quickly remove blood, 
gravy, discharge, milk, 
ice cream, vomit, glue, 
coffee, tea, chocolate, 
salad dressing, beverage 
(soft drinks) , some writ- 
ing inks, yellow (tannin 
type) stains, ete. 

This eliminates the 
necessity of placing a 
garment aside for pro- 

longed soaking. Q-D does not break down under heat 
and may be used in connection with the steam gun, the 
manufacturer states. 

Other products made by the A. L. Wilson Chemical 
Co. are YellowGo, InkGo, TarGo, ColorGo, RustGo 
and Penso. 


New Soundproofing Fiberboard 


The development of a new low-cost fiberboard acous- 
tical material said to be ideally suited for use in re- 


decorating retail business establishments has been an- | 
nounced by the Armstrong Cork Company. The new | 
product called Perforated Temlok Tile is being offered | 
as a companion product to Armstrong’s Temlok Tile and | 


Cushiontone. 


Perforated Temlok Tile has the same strength and | 


toughness of other Temlok products and is painted at 
the factory in an attractive warm white color. 


Available in 16” x 16” x 14” size, the new tile goes up 


faster than regular acoustical tiles. Its perforations, de- 
signed to give the material high sound-absorption quali- 
ties, are arranged in a 12” pattern. The new product is 
being manufactured at the company’s Macon, Ga., plant 
and will be distributed through lumber dealer channels. 


Compound Meter Manifold Unit 


To answer the problem of proper water meter mainte- 

nance without costly shutdowns or extra-hour work, 
a new compound meter 
manifold unit has been 
introduced by the Rock- 
well Manufacturing 
Company, 400 North 
Lexington Avenue, Pitts- 
burgh 8, Pa. The mani- 
fold assembly consists of 
two Pittsburgh-Empire 
single register compound 
meters in combination 
with four Nordstrom 

lubricated plug valves and two eight-inch reducing | 

manifolds, so arranged that one side may be shut down |! 
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Wide selection of dial ranges to 
meet specific requirements. 


6 stock types available as shown. 


MODEL “G” 


| Select the type that is best for your pur- 
_ pose. 342” dial; evenly calibrated scales. 
Priced from $18. 





d 
MODEL “F-1” 


This Auto-Lite dial indicating ther- 
mometer has solid liquid filled 
movement and evenly calibrated 4” 
dial. Available with flexible capil- 
lary tubing for remote reading. 
Priced from $22. Adjustable, elec- 
trical alarm contacts at small addi- 
tional cost. 


Drawing at left shows 3 positions at 

which Auto-Lite F-1 Thermometers 

may be mounted by simple screw 
adjustment. 


THE ELECTRIC AUTO-LITE COMPANY 
INSTRUMENT AND GAUGE DIVISION 


‘OLEDO 1, OHIO 
WEW YORK + CHICAGO + SARNIA, ONTARIO 


THE ELECTRIC AUTO-LITE CO., 
Instrument and Gauge Division, 
Toledo 1, Ohio 
Please send your illustrated catalog, describing the various 
styles and types of Auto-Lite Indicating and & di: 
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PROTECT YOURSELF... 
Cleve-O-Cement is your best insurance against the 
physical hazards and product damage that may 
be caused by holes in your floor. You can save 
thousands of dollars through a small investment. 
Cleve-O-Cement is easy to apply, dries flint hard 
overnight. Ready for heavy traffic next morning. 
Not effected by heat or cold, live steam or most 
acids. Used and recommended by the leading 
and largest food and meat packing plants, dairies, 
laundries, ice cream and bottling plants. Developed 
especially for wet, damp floors. 
Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, OHIO 
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TIME SAVERS 


83-99 Walnut St. > Montclair, N. J 


| —-1,600 g.p.m. 
| tion requirement for an eight-inch compound meter. 
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at a time without complete interruption of the service. 

By isolating one side, a meter can be removed and 
exchanged for one serviced and calibrated in the shop, 
while flow continues through the other meter passage. 
It is also possible, with this assembly, to check-test a 
meter in place without a break in service. To make 
such a test, the discharge valve of the meter may be 


| shut off and the test plug in the meter body used for 
| the test run. 


The manifold assembly has the same flow capacity 
as the American Water Works Associa- 


As a unit, it has a laying length that is within the 
American Water Works Association standard for a 
single eight-inch compound meter. 


Pennsalt Appointments 


‘Edward J. Ewell and Wilfred R. Downing have been 
appointed to the newly-created positions of product 
supervisors in the Pennsylvania Salt Manufacturing 
Company’s laundry and drycleaning department, it has 
been announced by J. Stanley Hall, department man- 
ager. 

Mr. Ewell, who has been with the company since 
1936, has been made supervisor of laundry products. 
He was formerly a salesman in the Baltimore .and 
Washington territory, a position he held since he re- 
turned to the company following military service during 
World War II. He will now make his headquarters in 
Philadelphia. 


EDWARD J. EWELL WILFRED R. DOWNING 


Mr. Downing, supervisor of drycleaning products, 
joined Pennsalt in 1946 after service as a Marine para- 


| trooper. He had operated his own drycleaning business 
| before the war in Parkville, Minn. He helped pioneer 


the introduction of Erusto Dry Cleaning Products for 
Pennsalt, and since 1948 has been sales-service repre- 
sentative in the Philadelphia and Eastern Pennsylvania 
territory. He will also make his headquarters at the 


| company’s office in Philadelphia. 


Pennsalt also announces the appointment of W. 


| Austin Bishop to the personnel division staff. Mr. 


Bishop comes to Pennsalt from the U. 8S. Army, where 
he was a Colonel in the Office of the Adjutant General. 
During World War II, Mr. Bishop, a Reserve Officer, 


| was recalled and served as director of Training in the 


Quartermaster School at Camp Lee and in the School 
for Personnel Services at Washington & Lee University, 
completing his tour of duty as director of Personnel 
Affairs and Legal Assistance in the Mid-Pacific Theater 
at Ft. Shafter, Hawaii. In 1948 he returned to the 
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Army, becoming attached to the Adjutant General’s ; SRO RS 
Office in Washington. There he served as chief of the LAUNDRY 
Recreational Service until accepting his present civilian : WASHERS 
appointment. 


Improved Tape Dispenser 

According to the Ideal Stencil Machine Co., IIl., the 
firm’s Clip-A-Tape will automatically moisten, meas- 
ure, and cut cloth-reinforced, string-filled tapes as ef- 
ficiently as regular kraft tapes, and without any special 
attachments. The device features a. self-sharpening | 
knife which cuts with a new positive shear action that 
always works cleanly and does not tear, the maker 
states. 

Engineered throughout for years of tough service, the 
Clip-A-Tape is made of stainless steel and aluminum. 
It, is said to eliminate problems such as skip-moistening, | 
over-wetting, or clogging. The non-skip feed mechanism 
operates on a new spring-free principle, making read- 
justments caused by weakened spring tensions un- 
necessary. 

According to the manufacturer, the Clip-A-Tape will 
dispense up to three feet of tape with one stroke—per- 
fectly moistened and measured—every *% second. 


A ible in Steel or Wood in Any Size re- 
quired. 

Belt driven or motor driven. 

Ball Bearings throughout on all rotary parts. 

Special Heavy Duty Adjustable Packing Glands. 
Solution can't leak out through bearings. 

Safety Door Switch. 

Heavy Duty type motors for reversing washer service. 
Welded Bo sera and Shell. 





Swift Names Yocom 


R. W. Yocom has been 
appointed district soap 
manager for Swift « - 
Company, Charlotte, N. ; 

C. He will handle all Writ ta MACHINERY 0. 
sales Swift’s s i 

lina and Southern Vir- 
ginia. He was formerly 
in the industrial soap 


division, Swift & Com- Today ae the 


pany, Chicago. 


inked * 





Mr. Yocom received a 
his A. B. Degree in / 
Chemistry and Bacteri- 
ology at the University 


\ f Illinois in 1935. H 
a ee joined Swift é al os The MARKING MACHINE 
in 1936, first as a chemist then as technical sales repre- IBBON- For LAUNDRIES 


sentative. 


Prints thru a Ribbon and is Always 
Ready! Fast, clean, accurate marking 
that saves time and eliminates the cause 
of claims. 6-, 8-, and 10-character ma- 
chines. Easy-to-read black on yellow 
index strips. Clean, indelible marking. 
Type cannot fill in. No smudges or blots 
on work in process. 





Special wash-out ribbon for 
marking at we? assembly. 
Long ribbon life assured by 
patented diagonal ribbon 
WE GUARANTEE. ay feed. 

1000 SHIRTS PER HOUR 
COMPLETELY AOMATIC ; _ a * alee § fk Makers of TAG-O-MATIC, 
ws ON BUTTONS i ' , tag-making-and-marking 
MAKES Ath REARS : machine for drycleaners. 
LISTS AND, 0 PRICES 
Wire or write for folder or 
demonstration. 


& 
MARR 
hs, 


TEXTILE | 











“Total cost is $500, eh? Does that include installation?” © 195) Textile Morking Machine Co., Inc 
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Have the complete Risdon-Remo line 

at your fingertips. Pictures, specifica- 
dealer for se 
your copy OF ruses of Risdon Remo service 
this NEW 


% Immediate Shipments 
RISDON 


* Complete Dealer Coverage 


* A Pin for 
CATALOG 





| ously, 
| volume you 

















SYNDICATA 
erlising Senice 


SANAPL I 


THE RISDON MANUFACTURING CO. 
iI 


WRT IOV, part 


— if you advertise in newspapers you should see the 
LAUNDRY AND CLEANERS MAT SERVICE 
This service gives you mats of illustrations drawn by leading artists. 


Each issve is carefully merchandised to cover seasonal promotions, with 
well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as small ‘spot 
cuts and photos! 

If you are ready to advertise for increased business, this service can 
be useful to you. 

Executives may write today for free samples, on your company letter- 
head, and state your title. 


(Because of the large cost of each sample, letters from 
individuals and postcard requests cannot be answered) 


Mcil to VINCENT EDWARDS & CO. 


World's largest advertising service organization 


342 Madison Avenue New York City 
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“The Trouble With This 
Industry Is...” 


Editor's Note: The comment below appeared in the California 
Laundryowners Association’s Sales Idea File No. 29. It’s worth 
thinking about. 


“THE TROUBLE WITH this industry is—” said the 
lanky laundryman at the corner of the bar, “that we 
don’t give the public what it wants. And that’s why 
plants have been folding all over the state!” 

The cynic made a series of overlapping circles with 
the water on the bar and snorted, ‘““Then I suppose we 


| all ought to put in launderettes!” 


“T think maybe we should,” the thin man said seri- 
“Give them what they want—and you'll have a 
van’t handle. And do you know what they 
make in those self-help stores—money! They make 


| money.” 


“Hell,” said the cynic. “Sure—but you can’t compete 
with them on speed of service. And that’s all they’ve 
got.” 

The thin man ordered another round. “And that’s 
what the public apparently wants. They’ll wrestle a 
big bundle into the ear, drive it to the launderette, and 
carry it home—paying as much for the privilege of 
washing their own as we'd charge to do it. Fast service 
is the only answer.” 

“So we turn our plants over to the auctioneers, be- 
cause we can’t pick-up, process, and deliver a bundle 
that fast.” 

“T guess that’s the way it’s going to end,” the tall 
man said glumly. “You've got to give the public what 
it wants.” 

The third man, who hadn’t said anything before, now 
said, “Nuts! I’m tired of hearing that old hooey about 
what the public wants. That line of baloney has been 
used since the beginning of time—and it doesn’t mean 
a damned thing.” 

“No?” said the thin man politely. “How do you 
propose to sell a service the public apparently doesn’t 
want, if you’re so smart?” 

The quiet man smiled and made like an after-dinner 
speaker. “By teaching the public to want it. The public 


| doesn’t know what it wants until somebody comes along 


and tells them what’s desirable. The public wants what 
it is taught to want—and I'll tell you it has no secret, 
natural-born want for launderette service. Our failure 
is that we never taught the public to want what we can 
produce. When you say we should produce what they 
want, you’ve got the cart before the horse.” The cynic 
snorted again but the quiet man went right on. 

“Do you think the public wanted to brush its teeth? 
Or take baths? Or do any of the things it regularly 
does—just naturally? No, they were taught to want 
to do those things. Do you think television watching is 
inborn in people? You're naive if you don’t realize that 
TV has put on the greatest selling campaign in recent 
history to teach the public to want to watch old B 
movies. We missed the boat because we've always as- 
sumed that just offering our services to the public was 
enough—but the appliance people and the launderettes 
have made the public want their services. We have the 
greatest psychological sales weapon in the world, “Time 
for Living,” but we haven’t sold it. Every laundering 
device, every launderette has been sold because it’s a 
little easier than a previous method of washing—but 
our’s is the easiest. What we have to say to the public 
is ‘You don’t have to do it when we do it for you’. We've 
got to sell the ultimate in benefits, the maximum gain 
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for the customer. Do people brush their teeth because 
they want to brush their teeth, or because they want a 
successful love-life, or because they want a beautiful 
smile? I saw a TV ad for a home washer the other night 
—which offered the woman the opportunity to sit in a 
chair and knit while the machine did her washing. They 
sold the washer as a way to ease, to time, to leisure— 
and they created the want for the washer. Don’t try to 
give the public what they want; make them want what 
you've got.” 

“May have something there,” said the cynic to the 
thin man. 


William W. Silliman Announces | 


Intention to Retire 


At the annual meeting of the stockholders of The 
Allen Laundry, Inc., Allentown, Pa., William W. Silli- 


WILLIAM W. SILLIMAN G. HERBERT KOCH 


man announced his intention to retire gradually from 
the active management of the company’s affairs. He 
has served as general manager of the Allen plant for 
33 years and, under his leadership and direction, Allen 
has grown to be one of the model plants in the country. 
Bill Silliman is a charter member of MacIntosh As- 
sociates, He will continue to be affiliated with the Allen 
organization in an advisory capacity, and as president 
of the corporation and a member of the board of diree- 
tors. 

G. Herbert Koch, vice-president and sales manager, 
was elected executive vice-president and general man- 
ager in charge of the company’s operations. Mr. Koch, 
who joined Allen 25 years ago as office manager, is also 
a charter member of MacIntosh Associates. 

He is presently a director of the Pennsylvania Laun- 
dryowners Association, and is well known as a conven- 
tion speaker. 


New York LMs Diseuss 
Engineering 


The May meeting of the Metropolitan Institutional 


Laundry Managers Association, held on May 28rd, | 
featured a panel discussion on engineering. The assem- | 
bled experts were: Jack Cubberley, chief engineer, | 
Mount Sinai Hospital; Karl Ludolph, chief engineer, | 
Henry Hudson Hotel; Frank Smart, chief engineer, | 
Beth Israel Hospital; Earl Russell, assistant divisional | 
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CHANDLER DARNER 


HEAVY DUTY - HIGH SPEED 


2,000 lock stitches a minute. Uses 
Nylon or Cotton Thread. Also for 
mending shirts, socks, overalls and 


linens. Free trial if desired. 


CHANDLER MACHINE CO.; 


AYER, MASSACHUSETTS, U.S. A 
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Milnor Extractors are sturdily built to with d the ish de 
manded of an extractor by the laundry and dry cleaning industries. 
Many fectures make the rugged, dependable MILNOR EXTRACTORS the 
best for hard continuous use. Also available are 40, 48 and 60 inch 
models. 
MILNOR ALL STAINLESS STEEL WASHERS 
MODEL 1W-25 MODEL 1W-50 
25% Dry Weight 50% Dry Weight 
Capacity Capacity 


MANUFACTURERS OF FINE LAUNDRY AND DRY CLEANING EQUIPMENT 
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BLANKETMASTER 
Blanket Washing Machine 
for quality blanket wash- 
ing with no shrinkage. 


Write for Bulletin 690 


SQUAREWAY 
Curtain and Blanket 
Stretcher for quick, ac- 
curate drying of curtains 
and blankets. 


Write for Bulletin 206 


All the proven features of the 
other Cook WASHETTES, in- 
cluding the extra fast washing 
cycle. See your jobber. 


MACHINERY 
SALES CO. 


O MAIN $1 + DALLAS TEXAS 





FLAMONEL 
(Monel-Flannel) 


STANDARD 
CHAMPION-MONEL 
FOAMONEL 
PERFEX 
@ PERMOPADS 
Made in exact accordance with 
press manufacturers specifications 
RESILLO COMPANY Chicocs 18. thns, 
Chicago 18, Illinois 


WORLD'S LARGEST EXCLUSIVE MANUFACTURERS OF METAL PRESS PADS 
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chief engineer, American Laundry Machinery Company, 


| and Robert Dobson, director of laundries, Department 


of Hospitals, New York City. 

Several topics were discussed at some length. The 
first, on responsibility, brought out the point that close 
cooperation is an absolute necessity between the laun- 


| dry manager and engineer and/or maintenance man. As 
| major equipment items ought to be taken apart and 
| inspected at least once a year, close cooperation is 


needed so that the inspection will not impede or incon- 


| venience the productive force. The experts pointed out 


that proper lubrication, based on manufacturers’ recom- 
mendations, will keep a good machine running almost 
indefinitely. 

Other subjects discussed the need for dry steam, single 
or multiple traps, overloading pressure vessels, and 


| the size of a plant that warrants a full-time main- 


tenance man. The experts decided that an institutional 
plant using two or more flatwork ironers, or a plant that 
serves a 400-600 bed hospital or larger, definitely should 
be able to keep a maintenance man busy. 


Chemieal Chiefs Take 
NPA Posts 


Pictured above are three prominent executives in the chemical industry 
who have recently assumed posts with the National Production 
Authority, U. S. Department of Commerce. They are, left to right: 
Kenneth H. Klipstein, director of the Chemical Division of the NPA, 
now on leave from the Calco Chemical Div.., American Cyanamid 


| Company; Francis J. Curtis, assistant administrator to head NPA’s 


Chemical, Rubber and Forest Products Bureau, now on leave from the 
Monsanto Chemical Company; and Thomas S. Nichols, deputy adminis- 
trator of the NPA, on leave from the Mathieson Chemical Corporation. 


» N. C. Group Active 


in Government 


During the recent North Carolina General Assembly 
there were many bills introduced in which the cleaners 
and launderers of the state had a vital interest. 

Proposed labor legislation for a 75 cents an hour, 
40-hour week with time and a half for overtime was 
defeated as was a bill calling for a closed shop in labor 
union contracts. 

Since Oct. 1948 the cleaners and launderers have 
been exempt from paying the state’s three percent Use 
Tax on purchases of machinery and supplies used or 
consumed in processing cleaning and/or laundry work. 
A proposed amendment to the state Revenue Act to 
repeal this exemption was also defeated. 

Amendments to the state’s Employment Security 
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Law lower the Unemployment Compensation contribu- 
tions approximately 40 percent on the average and will 
save the cleaning and laundry plantowners an estimated 
$200,000 annually in contributions. 


Correction 


In the convention report titled “Mountain States 
Hold Joint Meeting” on page 56 of our May issue, Ber- 
nard Vellenga, Jr., of the Monarch Laundry, Chicago, 
was incorrectly quoted as saying that his firm “gives 
away $100 worth of presents at each showing of Mon- 
arch’s Time for Living film.” Mr. Vellenga states that 


when showing the film, his firm awards gift certifi- | 


cates, each in the amount of $2.50 for laundry or dry- 
cleaning service, on the basis of one certificate for each 
ten ladies present. In addition, they pay the organiza- 


tion presenting the film on the basis of 25 cents for | 
| Light weight gun 5 oz., Hose 5 oz. 


Operates on any pressure from 40-150 


each lady present. 


Little en Luncheon 


A meeting of the Little Rock Laundryowners attended by some of the 


guest speakers from the Arkansas Cleaners and Dyers convention. Left | 





Sulli H. C. Rathb 


to right: John Collier, Myron B. Lasker, Dabbs 
(back from table), Harry Lasker, Barron Fletcher, Lawrence Burrow, 
John Sallis (secretary), Martine Funk, Henry M. Rector, E. C. Binkley, 


Sid Lowenfield, Dr. Dorothy S. Lyle (NICD), Gene Milholland (NICD), | 


and Albert Johnson (AIL) 


Pilgrimage to Philadelphia 
To Sam Wix, AIL director, district No. 1, and AIL 


President Fred McBrien goes credit for organizing a | 


one day pilgrimage of 11 members of the Laundry and 


Cleaners Club of Greater Atlanta to Philadelphia to | 
view at first hand the inner workings of Holland Laun- | 
a plant largely laid out according to AIL plan. | 


dry 
Paying their own expenses and leaving Atlanta by plane 


on the evening of May 16th, the group spent the follow- | 
inspecting Holland’s plant and discussing all | 
phases of management activities. They were luncheon | 


ing day 


guests of Fred McBrien. The return flight to Atlanta 
was made that night. 


The visiting laundrymen were so enthusiastic over | - 
saw and learned that interest in a larger 

pilgrimage is now being generated in Georgia. It is | 
reported that a trip by air to the AIL plant in Joliet is | 
planned for this month when a two day inspection tour | 
will take place. It is estimated that over 20 laundrymen | 
will make the trip. Included in the group will be Sam | 
president of the | 
Georgia Launderers and Cleaners Association. At last | 
report interested persons from various cities throughout | 


what they 


Wix and Preston Bunn of Griffin, 


Georgia were phoning Mrs. Eileen MeDargh’s office 
in Atlanta for reservations. 

Those who made the flight to Philadelphia with S 
Wix are: S. L. Lindsey, NuWay Laundry & Cleaners, 
Marietta; Allen Johnston, Best Laundry & Cleaners, 
East Point; and the following members from Atlanta— 
R. M. Vandegriff, Superior Laundry & Cleaners; Sid- 


ney Cavalier, Parker’s Sno White Laundry & Cleaners; 





sam | 
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We bow modestly in appreciation of the many 
orders and words of praise from the Laundries 


and Dry Cleaners for our LITTLE 


WATER SPRAY GUNS 
$8.50 F.0.8. 


After many years of experimenting and 
testing in the field we have eliminated 
many troublesome parts and incorporated 
these outstanding features: 


| Non-Corrosive; All brass—nickel plated. 


Non-Drip. 
Small parts eliminated. 


Ibs., without adjustment. 


| Priced so that it doesn’t ‘pay to keep 
Ai 


money that old 
out-dated gun. Buy with confidence. 








A revolutionary WATER SPRAY 
GUN developed for use by 
LAUNDRIES, Dry Cleaners. 








Consult Your Jobber or 


STEBBINS MFG. 


and SUPPLY COMPANY 


1735 Blake Street * Denver 2, Colorado — 





Save Time- Save Nets +« Save Claims 


Will fit any pin 41," to 51." long. Write 
for information today. 
Other K-D Products 
@ Marking Pins 
@ Sorting Bars 
@ Numbering Sets 


@ Net Pins 
@ Pin Corriers 
@ Overall Tags 


Sold By Jebbore THe Keyves-Davis COMPANY 


Everywhere 


110 - 14th St. - Battle Creek, Michigan 





For MARKING Use... 
THE QUALITY INK 


Intense, indelible jet black ACE OF 
SPADES. Easy flowing, marks cleanly 
without spread, blotting or fading out. 
For hand or machine marking. 


WITH THE QUALITY 
PEERLESS BEACON TAGS 


Special easy-writing finish; triple-fold 80 x 80 

count cotton cloth, or fibre. trong yet pliable 

- les. 5 sizes—with one or two staples. Also 
alf Tags. For machine or hand tagging. 





Fully 
Guaranteed 


BO STON 
CLIP © TAG COMPANY 











48 Grove Street, Somerville 44. Mass. 
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Quality... 


ARMA 


Black Marking Ink 


¢ Penetrates Rapidly 
© Quick Drying 
© Absolutely indelible 


ee i ee aC ee Ce On Oe 


1112-20 GALVESTON AVENUE 
PITTSBURGH 12 PA 


and Launderers 











OFFER YOUR CUSTOMERS 
BEAUTIFUL SPORT _— 


With o SPORTRIGHT— quickly, 

permanently attached to your 

CollaRight equipped Folding 
Table—your operotors easily and efficiently 
handle Sport Shirts as they come along the 
line. SPORTRIGHT flips out of the way instantly 
for dress shirt finishing. No more unsightly 
creases on collar tabs and pocket flaps. Sport 
Shirts folded on o SPORTRIGHT always please 
your customers, bring you increased business 
and profits. Ask your Jobber for SPORTRIGHT 
or write for complete information — today. 


The KEY-TAG CHECKING SYSTEM Company 


6509 HOUGH AVENUE ° CLEVELAND 3, OHIO 


"K.1 22" 
SOAP BUILDER 


SOAP EXTENDER 
WORK IMPROVER 





Favorite with quality Launderers 
for past 10 years. 


THE LAUNDRY CHEMICALS CO. 


Division of The Kinsley Chemical Co. 
4538 West 130th St., Cleveland 11, Ohio 


see ee Gee ee ee eee ee ee ee oe 





100% DUPONT NYLON 
@ LOOKS LIKE Cotton! 
@ FEELS LIKE Cotton! 
@ WEARS LIKE fron! 


Economical! 
“SOFT AND EASY TO HANDLE 
SIDES & BOTTOMS WOVEN TUBULAR 


ite for Descriptive Literature 


CARSON TEXTILE CO., INC. mio ee a 


Made by the 
manufacturers of 
ONGBOY 


job ber cann net 
sorely you, write 
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W. E. Clark, Clark’s Laundry & Cleaners; James Flow- 
ers, Jr., Flowers Laundry & Cleaners; Joe May, Joe 

| May Laundry & Cleaners; Victor Todd, Gold Shield 
Laundries; Charles Brumby and James Blakely, both 
from Whitman’s Laundry. 


Mobilization Front (Continued from page 9) 


describing nonretail services which you sell). The 
regulation requires you to file a copy with your district 
office. You should do this by June 15, 1951. You must 
keep this information up-to-date by adding to the 
statement you keep in your place of business, within 10 
| days of the first sale, prices of any new types of service 
| or repairs determined according to this regulation. A 
| statement of these new prices must be filed with your 
| OPS district office within 10 days of the first sale or 
OPS authorization of any such new service. 

Preparing Your Statement. Your ceiling price state- 
ment may be prepared on your own stationery or on 
plain paper. Your statement should contain the follow- 
ing: 

A complete description and identification of the 
services you supplied during the base period, for which 
you regularly quoted prices in that period, setting forth 
separate classes of purchasers. 

2. The highest prices you charged for these services 
during the base period. 

| 3. The rate or pricing method you regularly used 
during the base period, if you did not have a flat dollar 
and cents price. 

4. All customary allowances, discounts, and other 
price differentials which you customarily allowed or 
offered during the base period. 

5. The name and address of your firm and the 

| signature of the owner or other duly authorized re- 
sponsible person. 

Penalties. As a seller of a retail or wholesale service, 
you are required by law to comply with Ceiling Price 
Regulation 34. Anyone violating any provision of the 
regulation is subject to criminal penalties, civil enforce- 
ment actions, and suits for treble damages. 


Virginia Association of Launderers and Cleaners, Inc. 
Annual Convention 
Hotel Chamberlin 
Old Point Comfort, Virginia 
September 17-18, 1951 


National Institute of Diaper Services 
Annual Convention 
Hotel Commodore 
New York, New York 
October 15-17, 1951 


National Association of Institutional Laundry Managers 
Annual Convention 

Sheraton Hotel 

Chicago, Illinois 
October 18-20, 1951 


Annual A.I.L. Convention 
Stevens Hotel 
Chicago, Illinois 
October 19-21, 1951 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 





June 15, 1951 


Obet ned 


THE STARCHROOM 


Fred Lee Arrington, 70, retired laundry operator, died on 


May 6 in Chicago. He is survived by a son and a sister. 


T. H. Bedell, 82, president of the Modern Laundry Co. in | 
Marion, Indiana, died recently. He was also president of the | 


Bedell Manufacturing Co. and of the Citizens State Bank at 
Milford. 


Sol H. Cashman, 62, founder and president of the Cashman 


Laundry Corporation, the Bronx, New York, died on May | 
12 at his home after an illness of four | 


months. He established the Cashman firm 
in 1914 in partnership with his brother, 
Simon, who died last year. 

Mr. Cashman has been chairman of the 
Family Laundry Owners Association of 


tive in civic affairs of the Bronx, he was 
a member of the Bronx Chamber of Com- 
merce, The Bronx Board of Trade, the 
Rotary Club, and Lodge No. 871 of the 

Surviving are his widow, two daughters, 
a brother, and two sisters. 


Frank Ellis, 77, president of the Clearfield Laundry Co., 
Clearfield, Pa., died recently. He was a member of the Elks, the 
Rotary Club, the Masons, and the Clearfield Presbyterian 
Church. 

He is survived by his wife, a daughter, a son, and five grand- 
children. 


Robert E. McKee, president of the Atlas Laundry and Linen 
Supply Company, Chicago, died on May 1. He had been in 
the laundry business for more than 50 years. He established 
the Atlas firm in 1905. He is survived by his widow and a 
daughter. 


Alexander Paton, 67, former manager of the Parisian Laun- 
dry, Toronto, Ont., died recently. He belonged to the St. An- 
drew’s Society and the Scottish Club of Canada. He was a past 
master of York Masonic Lodge and a director of York Masonic 
Temple. 


He is survived by his widow and three daughters. 


Tracy Robinson, 74, a former laundry operator in Morris, | 


Illinois, and for many years manager of the Globe Wernicke 


Company, Chicago, died on May 3. He is survived by his widow, 


two sons, a grandson, and one brother. 


Edgar F. Taber, 66, former operator of the Parsons Laundry, 
New Bedford, Mass., died recently. He is survived by a daugh- 
ter, a sister, and three grandchildren. 


Thomas C. Taylor, Sr., 72, former proprietor of the Win- 
throp Laundry, Winthrop, Mass., died recently. He was a mem- 
ber of the Odd Fellows and Masons. Four daughters survive. 





BUY UNITED STATES 
SAVINGS BONDS 











LAUNDRY 
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E , BOCK RS 


The most efficient time 
and money saving Ex- 
tractor on the market. 


Made in 15”, 17” and 20” sizes. 
Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 





MANY LAUNDRIES AND LINEN SERVICES SAY: 
“Applegate Markers Work Faster” 


New York for the last six years. Also ac- | Faster because both hands are free to 


handle cloth being marked. If you use 
identification that is not frequently 
changed, our markers will reduce initial 
investment, reduce marking costs by 
speeding work, and give you longer 


trouble-free service. Use ovr everlasting 


silver base ink to save time wasted re- 
marking. 


Tell us Your Marking Problems. We may 
be able to suggest a money-saving solu- 
tion. No obligation. 


APPLEGATE 




















for every 
requirement 


COMPANY 


Minneapolis, Minnesota 


UNIPRESS 


Tops for laundries 
from Coast to Coast 








LAUNDRY STARCH LAUNDRY STARCH 


Write for demonstration by Clinton's Laundry Technician 


CLINTON FOODS INC. 
CLENTON, EOWA 
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10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads must be in our hands by the first of the month. Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by us. 
Extra white space at top, bottom or between lines doubles charges indicated. 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—-WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 


COMBINATION LAUNDRY AND DRYCLEANING PLANT, newly 
equipped and new building. Located in the Heart of the Big Horn 
Mountains. Real western atmosphere. Stock raising, oil and farming 
community. Drawing population 12,000. Selling account of ill health. 
Write Box 43, Worland, Wyoming. 9157-2 








ONLY LAUNDRY in City of 25,000, very well equipped, also Dryclean- 
ing. Located in the heart of WISCONSIN FOX RIVER VALLEY. Excellent 
opportunity, have other interests. WRITE: N. E. Ehle, 518 West College 
Avenue, Appleton, Wisconsin. 9322-2 





Laundry, brick and steel building, sprinkler system, room for expansion 
four sides, located well for drive-in. Machinery and equip t in good 
condition, individually motorized. Basement suitable for linen supply 
business. Trading area: Allentown and Bethlehem, 250,000 population, 
only three other laundries in area. Home of Bethlehem Steel and Lehigh 
University. Good reason for selling. New Way Laundry, Bethlehem, Pa. 

9372-2 








Once-In-A-Lifetime opportunity for you to own at lowest price, going 
laundry and drycl y, building, land, trucks 
complete. Weekly volume $1600. Located in Connecticut. Very small 
down payment then balance over long term. Owner retiring. ADDRESS: 
Box 9412, STARCHROOM LAUNDRY JOURNAL. 2 














FOR LEASE 





FLORIDA STEAM LAUNDRY e DRYCLEANING PLANT. Co ti op- 
eration for more than 25 years. Now largest in this prosperous, growing, 
year-round area. PRICE—$85,000, $30,000 cash, balance reasonable. 
Stephen F. McCready, Realtor, Ocala, Florida. 9324-2 





FOR SALE: Complete laundry in lower MICHIGAN, 1'/2 acres of ground, 
brick six room home, garage, all separate buildings. Military reason. 
ADDRESS: Box 9350, STARCHROOM LAUNDRY JOURNAL. -2 


If you know the laundry. business, here is your “chance: Retiring West 
Coast laundry owner will give a good deal and good terms to a 
qualified purchaser, for this fine and up-to-date laundry and drycleaning 
plant, doing over $300,000 per year business. Ask for no statement by 
mail. State your qualifications, then we start from there. N. F. Liatas, 
359 Dawlish Rd., Santa Barbara, California. 9351-2 





MIAMI, fine location. Modern equipment, diversified long established 
business. Annually $160,000 in laundry. $45,000 cash will handle, 
balance to suit purchaser. Building sale or lease. ADDRESS: Box 9361, 
STARCHROOM LAUNDRY JOURNAL. 





AN OLD ESTABLISHED well-equipped leandry: aiid FINE REPUTATION, 
in Southern Ohio city, one story building included. Volume over 
$200,000 yearly. ADDRESS: Box 9362, STARCHROOM LAUNDRY 
JOURNAL. -2 


Linen supply and Laundry, doing about $2,000 weekly, $1,000 supply— 
$1,000 laundry in Capital city northern state. ADDRESS: Box 9384, 
STARCHROOM LAUNDRY JOURNAL. 2 





Only laundry in community of 12,000, 45 miles from LOS ANGELES. 
Two adjacent towns within radius of 6 miles, with combined popula- 
tion of 60,000. Good lease on property with apartment above laundry. 
Price $22,000, $12,000 cash. ADDRESS: Box 9385, STARCHROOM LAUN- 
DRY JOURNAL. -2 


LAUNDRY, SALES $63,000 YEAR—SUBURBAN LOCATION—Complete 


FOR LEASE: Thriving laundry and drycleaning plant in ALBUQUERQUE, 
NEW MEXICO. Grossing $100,000 per year. Exceptional opportunity 
for experienced man. Address: Box 9416, STARCHROOM LAUNDRY 
JOURNAL. -20 








LAUNDRIES and CLEANING PLANTS WANTED 





WANTED — PLANTS — ALL KINDS—New York, New Jersey, Con- 
necticut. BUYERS WAITING—LIST YOURS. RICHARD J. MULLER 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 








LINEN SUPPLY and LAUNDRY BUSINESS WANTED 


WANTED: LINEN SUPPLY AND LAUNDRY BUSINESS, smal! or large, 
anywhere in the U. S. A. Replies held confidential. ADDRESS: Box 9249, 
STARCHROOM LAUNDRY JOURNAL. “1 











BUSINESS OPPORTUNITIES 


LAUNDRY PLANT equipped for fluff-dry work. New commercial equip- 
ment, truck. Good opportunity, Sacrifice at $5,000. Write: Box 9403, 
STARCHROOM LAUNDRY JOURNAL. “11 











LAUNDRY LISTS 





Laundry Lists: Our Catalog Lists, 4'/ x 11, white bond paper, black ink, 
padded, 20,000 Freight prepaid. Also Colored Lists. Ask for Catalog 
and prices. We also print Bundle Inserts, Driver Route Sheets, etc. 
Breslin Press, Inc., Finch Bldg., St. Paul 1, Minn. 9277-24 


aoe 








modern equipped plant, brick building 44 x 170, three trucks; very 
profitable; opportunity for expansion; health compels sale with property. 
Apple Cungenr, Brokers, Cleveland, Ohio. 9386-2 


OKLAHOMA OPPORTUNITY—Modern drycleaning Slant, also modern 
fur storage vaults, in Southern Oklahoma town of 25,000. Sanitone fran- 
chise for fifty mile radius. Good volume now, close attention will greatly 
increase. Il] health reason for selling. Real estate included—one and 
two story building street to street, on lot 45’ x 205’. Ideal two partner 
plant. Part cash, balance reasonable terms. HARVEY W. DRAPER, Real- 
tor, 3401 Tampa, Houston 21, Texas. 9387-2 





LAUNDRY LOCATED IN NORTHERN ILLINOIS. Volume lant year over 
$120,000, now on increase. Established 22 years, QUALITY REPUTATION, 
GOOD PRICES. MODERN EQUIPMENT. With or without real estate. 
ADDRESS: Box 9388, STARCHROOM LAUNDRY JOURNAL. 2 





CONSULTANTS 





CENTRIZE: CENTRIFUGAL WASHING IN _YOuR EXTRACTOR. Installa- 
tions in over 100 plants d trat ibilities for big 
savings in machinery, supplies, water, power and labor while producing 
beautiful quality work at a much higher profit. Write for detailed in- 
formation to HOWARD FINK AND SONS, Laundry owners and engi- 
neers, 2224 63rd Street, Kenosha, Wisconsin. 9286-25 


MISCELLANEOUS 


11,500 Camelforms and 5,000 paper shirt-bags, assorted sizes, at a low 
price. For sizes and prices write: Home Laundry and Drycleaning Co., 
23-29 N. 11th St., Richmond, Indiana. 9383-8 
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SITUATIONS WANTED 


PROFESSIONAL NOTICES 





LAUNDRY MANAGER OR SUPERINTENDENT—have over 20 years expe- 
rience in laundry, linen supply and drycleaning, also several years in 
plant layout and equip t tallati Desires position with large or 
small laundry, am capable of handling either. Prefer eastern seaboard 
or Florida. Will ider other ti Family man, age 44, very ac- 
tive, available immediately. ADDRESS: Box 9405, STARCHROOM 
LAUNDRY JOURNAL. 5 








CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$12 annually. John Car- 
ruthers Co., Inc., 909 Little Building, Sosten—a statistical organization 
affiliated with John Carruthers & Company, 

ment Consultants, Boston, Hartford, and Suananat 

















Laundry and drycleaning executive. Experienced | in getting good produc- 
tion with high quality. Seeks supervising position within 100 miles 
Metropolitan New York City. ADDRESS: Box 9406, STARCHROOM 
LAUNDRY JOURNAL. 5 


LAUNDRY PRODUCTION " MANAGER—Executive, 48 years of age, 
married, college education, many years of experience in all phases of 
laundry business. Modern production methods, costs and wage incen- 
tives. Available immediately. ADDRESS: Box 9409, STARCHROOM 


LAUNDRY JOURNAL. 5 


LAUNDRY "SUPERINTENDENT—25_ years ‘experience with plants of 
$5,000 to $10,000 weekly volume, exceptional record for labor manage- 
ment, family man, no drinker, wants permanent connection. ADDRESS: 
Box 9411, STARCHROOM LAUNDRY JOURNAL. 5 


Manager, 15 "years experience in all ‘phases of s suoossaful lmandry 6 opera- 
tion. Able to assume complete ibility. Prefer location in vicinity 
of Cincinnati, Ohio. Address: Box 9415, ‘STARCHROOM LAUNDRY 


JOURNAL, 5 











HELP WANTED 





LAUNDRY and DRYCLEANING MANAGER for plant in midwestern city 
100,000 populati Old established b , new equipment. Permanent 
position, good salary. Experience necessary. ADDRESS: Box 9377, 
STARCHROOM LAUNDRY JOURNAL. 7 


SALES" MANAGER—Large southern laundry. “Submit qualifications ‘end 
experience. ADDRESS: Box 9382, STARCHROOM LAUNDRY JOURNAL. 
7 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert 
service men. Full line of Asher ironers, rebuilt by men who know 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J. 1228-37 








GEARS AND PARTS on hand for practically all makes of washers, 
ironers, tumbl and tr Prompt delivery of replacement 
wooden shells and cylinders, which we have been manufacturing for 
over 25 years. IGS-LANDAU LAUNDRY MACHINERY CO., 
5008-37 





CUMMIN' 
313 Ten Eyck Street, BROOKLYN 6, N. Y. 








POWER PLANT EQUIPMENT FOR SALE 


COMPRESSORS, INGERSOLL RAND MODEL 554-D9, driven by 10 h.p. 
motor, QUINCY MODEL 330-7 driven by 7's h.p. motor, CURTIS TWIN- 
CYLINDER 3%x3'/ driven by 5 h.p. motor. COMPRESSORS COMPLETE 
WITH TANKS, AUTOMATIC CUT-OFF VALVE, ALL ACCESSORIES 
CONNECTED UP AS SELF-CONTAINED UNIT ON BEDPLATE. CUM- 
MINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brook- 
lyn 6, N. Y. 9208-36 








STEAM ENGINE 8 x 7 class vs. 7 Sturtevant vertical, last ten years used 
stand-by only, ideal for fans, pumps, generators, price $150 FOB Ash- 
land, Ohio, Myers Launderers & Cleaners. 9357-36 





BOILER FOR SALE: 40 Horsepower H. R. T. Boiler | und é new wear Staak, b, Operat- 
ing pressure 125 lbs. Boiler can be seen in operation at Eastport Laundry, 
1515 E. Michig St., Michig City, Indiana. Phone 3-3205. 9410-36 











EQUIPMENT "DIVISION MANAGER: Southeastern distributor of laundry 
and drycl g supplies and equif t desires able man to manage 
Equipment Division. Have full line of leading laundry and drycleaning 
equipment. Require man free to travel and assist in sale of equipment 
in any part of territory; also, manage Equipment Service Department. 
Good future for right man. Reply stating age, experience in detail, fam- 
ily status, health and if convenient furnish photograph. ADDRESS: Box 
9391, STARCHROOM LAUNDRY JOURNAL. 7 


Man who: has been tendent or f in a progressive 
plant to advance to Superintendency of growing Midwestern laundry 
with approximately 30 productive employees. Located in pleasant com- 
munity with excellent schools. Reply to Box 9407, STARCHROOM 
LAUNDRY JOURNAL. 7 











superi 
P 


Manager thoroughly "experienced ° for “Yaundry ‘end ‘drycleaning plant 
in New England. Must be thoroughly qualified to manage all depart- 
ments, train employees, turn out good quality work on time. Good pay 
with excellent opportunity for right man. Owner retiring. Box 9414, 
STARCHROOM LAUNDRY JOURNAL. 7 








SALESMEN WANTED 





1 dvi a 1 


Salesman calling on y : Can offer side line—press 





Ai. 1 t< 


covers, pads, flannels, bags, pillow ticks, blanket bi g, rep 





—sheets, pillow cases, towels, shirts. Commission. National Trade. 


ADDRESS: Box 9395, STARCHROOM LAUNDRY JOURNAL. 14 





Senin wanted, covering elie and ) aeataiailias ashen: Carry 
additional lucrative item already in use in the industry. Write stating 
territory and background. ADDRESS: Box 9413, STARCHROOM LAUN- 
DRY JOURNAL. +14 








CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. G. W. ROB- 
INSON CO., 36 Pleasant Street, Watertown, Mass. 3240-38 





MACHINERY WANTED 





WANTED: Monel or stainless steel washers, unloading extractors, and 
flatwork ironers. Highest cash prices paid for machinery in good condi- 
tion. Give make, model, serial number and location. ADDRESS: Box 
9359, STARCHROOM LAUNDRY JOURNAL. +3 








MACHINERY FOR SALE 





ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, Terms, Baehr 
Laundry Mac Machine Company, 29 Calumet Street, Newark 5,N. J. 2240-4 
REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 
Brooklyn 22, N. Y. 4400-4 
48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753- 4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. :# 4755-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. sme ee : wi 4855-4 
For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. _Western Avenue, Chicago 45, Illinois. 4661-4 
AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
ee S 6766-4 
30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality producti achi Very r bly priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6767-4 





When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 





x 
; 
; 

f 
¢ 
i 
- 
: 


AERA RD SIE ee 





THE STARCHROOM 
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120” RETURN FEED 2 ROLL AMERICAN and 100” COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 7028-4 





AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel Avenue, Buf- 
falo, New York. 7064-4 





METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
type of laundry or drycleaning washer. Made of stainless steel or 
black metal, increase capacity, efficiency. Write for prices, giving 
size, number of partitions and doors, use of washer. PROBST BROTHERS, 
1221 Wade St., Indianapolis 3, Indiana. 7096-4 





PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES :—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 





5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 





8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 











HANDY “IRONERS, AMERICAN, TROY and POLAND single: roll flat- 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 








work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


AMERICAN  48x120” CYLINDER FLATWORK IRONER "(3195 type) with 
6 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMNGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6867-4 





COLLAR FINISHING 1 UNIT, consisting a: “AMERICAN “ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 





AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6292-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 











WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84". Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co. . 313 Ten Eyok Street, Brooklyn 6, N. Y. 6661-4 


Five 42x84” ~ AMERICAN MASTER CASCADE DOUBLE END “DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


16x100” AMERICAN 41210 0 RETURN ‘FEED ) FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6914-4 


60” “FLETCHER 2 WHIRLWIND, , 0” ZEPHYR AND 6 6” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 


a” HOFFMAN. AMICO, "FLETCHER “WHIRLWIND: and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American No-Trux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer, American Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extr for laundries or cl ’ 
Hoffman 140-F unit used two months, A 





30x48” Petrol unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 








4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type hi Price ble. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 


FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 


HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, 
a oS 9162-4 














IMPERIAL Laundry Machinery Co., 245 Huron St., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for i ) ble prices and terms, one year guarantee 
Individual hi plete plants for laundry, synthetic and 
tr drycl Py Borsa List the machines you have for sale 
with us. 9001-4 


2—CHICAGO 100” 6-ROLL GAS HEATED IRONERS, REBUILT AND IN 
FIRST-CLASS MECHANICAL CONDITION. READY FOR IMMEDIATE 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck St., Brooklyn 6, N. Y. 9268-4 


44x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 3 
POCKET MONEL WASHER. 24x36” 1 POCKET 1 DOOR MONEL WASHER. 
BOTH MOTOR DRIVEN. CUMMINGS-LANDAWU Laundry Machinery Co., 
Inc., 313 Ten Eyck St., Brooklyn 6, N. Y. 9278-4 




















48 x 120” SMITH DRUM, 12 COMPARTMENT 12 DOOR: 48 x 126” 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9317-4 


AMERICAN 4 ROLL 100” and 120’ STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 
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MACHINERY FOR SALE (Cont'd) 





Prosperity Power Circle Double-Lay, Double Sleeve Press. Reasonable. 
PEERLESS LAUNDRY CO., 1443 E. 120th St., Cleveland, Ohio 9344-4 





‘Talley’ Motor Driven Wood Washers—All Sizes. Write for catalogue— 
Lowest prices. 
N. C. 


TALLEY LAUNDRY MACHINERY CO., GREENSBORO, 
9333-4 





48” Hoffman and 48” American Direct Motor Driven Extractors Open 
Top—Late Models—Priced Low. TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 9334-4 





4 Coil—Perrys—Troys—Huebsch—Priced Low. 
9335-4 


Tumblers—36” x 30”, 
TALLEY LAUNDRY MACHINERY CO., GREENSBORO, N. C. 





Presses—Prosperity Power Circle Shirt Units—Wearing Apparel Units— 
Late Models. Bargain Prices. TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 9336-4 





Rebuilt Laundry and Drycleaning Machinery—Large Stock—Late Models 
—Anything you need. Priced Low. TALLEY LAUNDRY MACHINERY 
O., GREENSBORO, N. C. 9337-4 








One American Triple Head (Collar and Cuff) Press $200. One American 
Shirt Body Press $200. One American Shirt Body Press $250. One all 
metal washer, bronze cylinder, belt driven, size 31” x 26”, $300. One 
sleeve form $35. All in good condition. Located in Connecticut. Send 
inquiries to: Box 9354, STARCHROOM LAUNDRY JOURNAL. 4 





Purkett Shakeout Tumbler $150. Top condition. Bishop revolving laundry 
sorter, 1 year old $175. Purkett revolving garment assembler, 50 order 
capacity, 2 years old $75. Dakota Laundry, Sioux Falls, South Dakota. 

9359-4 





TRONER FOR SALE—1—36” by 120” Willey Royal Calender Ironer. 
1—48” Tolhurst extractor, both 220 volts, 3 phase, 60 cycle. Selling 
due to replacement with larger equipment. Priced at $1500. $300 down— 
$50 per month on balance. LANDY TOWEL & LINEN SERVICE, BLAIR 
& SCHUYLKILL AVENUES, READING, PA. PHONE 7171. 9363-4 


One—American No-Trux 54” extractor, purchased two months ago; 
machine has been letely tured and g teed for one 
year. Extractor is equipped with two sets of Monel ‘containers, electric 
current 220 volt, 3 phase, 60 cycle. Available for i diate delivery. 
Machine now at Landy Towel & Linen Service, Blair & Schuylkill 
Avenues, Reading, Penna. 9364-4 


XCO5 drycl 
$400 each or $1500 for all. 
1400 Dinwiddie St., Portsmouth, Va. 














i 1g presses used 4 months, new condition, 
V. L. Piersall, P & W Laundry & Cleaners, 
9365-4 





4 Hoff 


48” Tolhurst direct MD extractor, excellent condition 7, H. P. 3 phase. 
$500. C. C. Bates, 106 E. Kaley Ave., Orlando, Fla. 9366-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


3—BRAND NEW, 10 lb. American Tumblers in original cases. AC mo- 
tors. IMMEDIATE DELIVERY. $225 off list price. CUPID DIAPER SERV- 
ICE INC., 129-09 Jamaica Avenue, Richmond Hill, N. Y. Phone—Virginia 
9-8200. 9389-4 











CONSOLIDATING LAUNDRIES 


1—Tiltor Unit, Complete. Perfect. $2250. 1—28” extractor—American, 
motor driven, $275. 1—30” American motor driven extractor, $300. 1— 
42 x 96” Monel, 2 pocket washwheels, motor driven, $1,250. 2—10 Ib. 
American Airway, 2 pocket tumblers, $250 each. 1—pants leg form—Leef, 
$125. 1—pants pocket form—Leef, $50. 1—Mushroom press—American— 
Model 103, $150. 1—53 coat press square—American, $175. 1—bosom 
press—American—Model 40A, $200. 1—triple head press—American— 
Model 33, $200. 1—blouse body press—Prosperity, $100. 1—blouse triple 
head, $175. Complete Curtain Department—1 American curtain dryer— 
3 cabinet, washer, fluter, ruffle ironer, tables, irons, exhaust ducts, etc., 
$625. 1—26” American starch extractor, motor driven, $300. IDEAL- 
VORTEX LAUNDRY, 129-09 Jamaica Avenue, Richmond Hill, N. Y. 
Phone—Vlrginia 9-8200. 9390-4 





2 new Prosperity 4-girl shirt units. Write or telephone George N. ‘Vander 
May, Little Falls Laundry, Little Falls, N. J. (Little Falls 4-0400.) 9392-4 


RUG WRINGER—AMERICAN—12-6 wide. E 
with feed straps. Rolls, excellent shape. Replacing with Mirza or would 
still use it. Immediate delivery $2,800. John Leavitt, Inc., 131 Front 
Street, Hartford, Conn. Phone—Hartford 2-4158. 9393-4 





Tent Ait ‘ a 





LIQUIDATION SALE 


OF FINE & UP TO DATE Laundry Machinery 
of the Famous RITZ CARLTON HOTEL 
Madison Ave. & 46th St., New York City 
Building Coming Down——Everything Must Go. 


Bargain Prices 
1—AMERICAN 6 roll Streamline Flatwork Ironer, with canopy, 
120” Late model, motor driven, Standard Rolls. 
2—AMERICAN 42” x 84” Monel Metal Cascade Washers, 2- 
pocket, 2 doors, motor driven. 
1—-AMERICAN 42” x 72” Monel Metal Cascade Washers, 2- 
pocket, 2 doors, motor driven. 
1—AMERICAN 36” x 48” Cascade Washer Monel Metal, 
Motor Driven. 
2—AMERICAN Zone-air Drying Tumblers size 30” 
Motor driven. 
2—AMERICAN Humatic 48” motor driven Extractors. 
1—AMERICAN 26” Solid Curb Extractor motor driven. 
1—AMERICAN Super Zarmo Air driven press 51A model. 
1—AMERICAN Super Zarmo Air Driven Press 106A model. 
1—AMERICAN Super Zarmo Air Driven Press 55 model. 
1—AMERICAN Super Zarmo Air driven Press 33-7 model. 
1—AMERICAN Super Zarmo Air Driven Press 40A model. 
1—AMERICAN Double Sleever. 
1——One Lay Shirt Finishing Table. 
1—PROSPERITY 119 -PO Press. 
1——PROSPERITY 316 PO Press. 
1—PROSPERITY 651 PC Press. 
1—CISSELL Hosiery Dryer 8 Form. 
1——CHANDLER Manual Button Machine. 
1—Special Puff tron. 
1—AMERICAN 25 Gallon Starch Cooker. 
60—Canvas Baskets on Casters. 
Write—Wire or Call New York—Stillwell 6-6666 
for Appointment to inspect 


Williams Laundry Machinery Co. Inc. 


37-16 -22nd Street, Long Island City 1, New York 
Serving the Industry for over 30 Years 


x 36”, 














TWO BELT CONVEYORS—MADE BY NATIONAL—Can't use them in new 
plant. One has belt 2 feet wide, will convey distance of 60 feet. The 
other has belt 18 inches wide, will convey 45 feet. Suitable for laundry, 
rugs, drycleaning or anything you have to move of similar nature. 
Comes in ti can be lengthened or shortened fo suif your needs. 
$350 for large and $250 for small. Includes motors and controls. Less 
than 20°, of replacement costs. John Leavitt, Inc., 131 Front Street, 
Hartford, Conn. Phone—Hartford 2-4158. 9394-4 





FOR SALE: 54” American Notrux. extractor about 15 years old in ex- 
cellent condition with 3 sets of stainless baskets, $3,500. UNION LINEN 
SUPPLY CO., 4131 Ravenswood Ave., Chicago 13, Il. 9397-4 


7—HUEBSCH 36 x 30” TUMBLERS, EQUIPPED WITH 6-COILS, % H.P. 
MOTOR, 60 CYCLE, 220 VOLTS, 3 PHASE. IN EXCELLENT CONDITION. 
ADDRESS: Box 959, STARCHROOM LAUNDRY JOURNAL. 4 


36 x 54” " Fardlons ‘drycleaning washer: belt ‘dives, “36 x 24” Huebsch 
gas heated tumbler, Prosperity all press shirt unit. Peerless Laundry, 
336 Second Street, Elyria, Ohio. 9399-4 


9—American 10 Ib. Aicwer: tumblers. Can be seen in operation. Union 
Towel Supply, 2321 East 34th Street, Cleveland, Ohio. 9400-4 


AMERICAN ZONE-A AIR 4 ‘COIL ‘STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Byok Street, Brooklyn 6, N. Y. 9401-4 


50” ‘UNLOADING EXTRACTORS :—3 “AMERICAN NOTRUX, 2 FLETCHER 
TWINTAINERS and 2 ELLIS. READY FOR PROMPT DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 
6. Fi 9402-4 


1—48 x 84” double end driven washer, direct motor driven, complete 
with motor reversing unit, control buttons, and having 4 compartments, 
4 door cylinder. 2—36 x 54” direct motor driven washers, complete with 
reversing duty mofors, reversing units and control buttons, having brass 
cylinders and galvanized shells. 1—36 x 54” wood washer, belt drive, 
overhead, 2 compartments, 2 door cylinder. 4—Unipress Mushroom 
presses. 2—Prosperity 54” presses. 1—Prosperity 46” press. 2— Pros- 
perity 3 lay sleeve presses. Everything in working condition. Holiday 
Laundry & Drycleaning, Butt d & Cedar Sts., Reading, Pa. 9404-4 





Brand new Cook, 49 Ib. wether for sale. Cheap. Soaleo Products Co., 
629 Grove St., Jersey City 2, N. J. Tel: Worth 2-4806, 9408-4 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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less labor 


That will be the theme of the 
editorial feature section of the 
annual Guidebook of the Laun- 
dry Industry, which is announced 
in detail on pages 18-19. 


As STARCHROOM'S editors see 
it, this subject covers the major 
problem facing the laundry in- 
dustry in the immediate future. 
The increasing pace of mobiliza- 
tion, labor shortages, and high 
wage levels are already compelling 
management in many industrial 
centers to seek the means of sub- 
stituting methods, machines and 
supplies for manpower. 


The Guidebook’'s practical, down- 
to-earth discussion is certain to 
make this volume an invaluable 
source for immediate information 
and future reference. 


Publication date will be October 
5, and final closing date for 
advertising August 31. 











Laundry Chemicals Co., The 

ROOF Bribe BNE oo ci icc ce cate 79 
Leffel & Co., The James 74 
Lincoln Bag Co., Inc. ............ 29 


M 
Midland Paint & Varnish Co., The .. 86 


JOURNAL 


June 15, 1951 





Oakite Products, Inc. 
Orr & Sembower, Inc. 


Para-Lux Products Co. 

Pellerin Milnor Corp. 

Pennsylvania Salt Mfg. Co... Third Cover 
Permutit Co., The 

Pittsburgh Tag Co. 

Rs es TA he's noo Shin 64 Kae On 27 
Procter & Gamble 

Prosperity Co., Inc., The 


Resillo Company 

Risdon Mfg. Co. 

Robot Laundry Machinery Sales, Div. 
of The Wolf Co. 


Solvay Sales Div., Allied Chemical & 
Dye Corp. 
Southern Mills, Inc. 


Starchroom Laundry Journal 
18-19, 46, 47, 62 


Stebbins Mfg. & Supply Co. 91 
Swift & Company 37 


Textile Marking Machine Co., Inc. . . 
Time Savers 

Tingue, Brown & Company 

Troy Laundry Machinery Div. 


Unipress Co. 93 


U. S. Hoffman Machinery Corp. 
23, Fourth Cover 


Ww 


Western Laundry Machinery Co. . . 
Westinghouse Air Brake Co. 
Whitlock Mfg. Co., The 

Williams Laundry Machinery Co., Inc.. . 
Wilson Chemical Company, A. L. . . 
Wyandotte Chemicals Corp. ...... 


Yarnall Waring Co. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 








set OVERTIME PRODUCTION 


° without overtime when you 





use new, improved PENSAL-B 


Pensal-B, the new, improved colloidal alkaline 
detergent not only makes the washman’s job 
easier... it also helps the washman get out 
more work every day, without expensive overtime! 


Let modern chemistry do the ‘dirty work’’. It 
makes your washman’s job easier... helps him 
turn out more work in less time. 

Here is how New, Improved Pensal-B will 
do this for you: 

e Simplifies break operations by doing away 
with the need for watching suds levels on 
the break. 

e Cuts down the number of soap tanks now 
“built” each day. New, Improved Pensal-B 
replaces the soap used on the break. 

e Cuts down the number of heavy buckets of 
soap solution that now must be carried each 
day. New, Improved Pensal-B is added dry- 
to-the-wheel. 

e Gives you a simplified method of handling 
family work, overalls and mop towels. 


Pennsalt Laundry and Dry Cleaning Products : 


Pensal © Pensal-B * Perchloron * Penozone * Erustocide * Erusto Salts « 
Erusto Blues * Quaker Bive * Erustolin * Erustosol * Erusto Filter Soap 
© Energex * Erusto Synthetic Solvent Soap * Erusto-Cetic * Erusto Oil, 
Paint and Grease Remover * Erusto Dry Spotter * Erusto Wet Cleaning 
Soap °¢ Erusticator * Erusto Pre-Spotter * Erustolax * Ferocator Salts 
—Trade Mark Reg. U.S. Pat. Off. Also Penbrite * Sparkette © Thriftex 


Half a day will prove what we say: 

Thousands of laundries from coast to coast are 
adopting New, Improved Pensal-B, because it 
is simple to use. Even “green” help can use it. 
It fits readily into any washing formula. Use 
1-lb. of New, Improved Pensal-B per 100-lbs. 
of load on the break for family work. Use it 
for linens, shirts, family work, colors, mop 
towels or overalls. Use a regular soap-alkali 
solution on following operations. What could 


be simpler ? 
\a/ 
A -. 


PENNSALT 
CHEMICALS 


for Industry + Agriculture - Health « Home 














Progressive Chemistry for over a Century 


Laundry and Dry Cleaning Dept. 
Pennsylvania Salt Mfg. Co. 

2065 Widener Building 

Philadelphia 7, Pa. 

Please rush me full inf ion on New, Imp 
and how it can fit into my plant routine. 


Name Title. 
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City. 











FASTER 
SMOOTHER 
LOWER COST 


As one veteran presser aptly said: “Behind the 
times, behind in the rent.” 


The hidden charges of finishing with over-age 
pressing machines may be costing you more 
than a new Hoffman Model ”X.” High labor turn- 
over ... constant bills for repairs and replace- 
ments... higher costs for each garment pressed 
because of balky, slow pressing and extra touch- 
ups and hand work. Take the word of old press 
owners who have modernized: the change to a 
Model ”X" means faster, finer work—better-satis- 
fied customers—new, really low costs! The facts 
are yours without obligation—get them now! 


TOPS IN VALUE --- SINCE 190 
ex CaP 
SRO, WZ 
‘see me 


U. S. HOFFMAN MACHINERY CORP. 
































from your HOFFMAN representative 


105 FOURTH AVENUE, NEW YORE 3. N. Y. 





